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Bilim diinyasinin degerli insanlart,

International Journal Of Disciplines Economics & Administrative Sciences Studies (IDEAstudies) Dergisi, 2015 yilinda yaym hayatina
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Kuruldugu giinden bu yana IDEAstudies ailesi olarak, akademisyen hocalarimizla birlikte ¢alismanin gurunu yasamaktayiz. Su ana
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kurulu ve yazar olarak yanimizda gérmek bizlere daha da gii¢ katacaktir.

Bu agidan IDEAstudies dergisi olarak bizlere vereceginiz her tiirlii destekten dolayi tesekkiir eder, saygilar sunariz.

Prof.Dr. H.Segil FETTAHLIOGLU
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1. INTRODUCTION

While sports enable the formation of large consumer groups and their coming together, they also provide
significant income to sports clubs with licenced products sold. For this reason, sports have entered the field of
interest of many companies and have started to be used as a marketing tool in many areas. Thus, it gained a
commercial dimension with the growth of consumer groups. Today, sports have become a large industry and are
developing gradually. Today, interest in every branch of sports is increasing, but the most interest is
undoubtedly directed at football. It is undeniable that the primary focus of the media and other mass media is on
football and that it has an important role in making football the centre of attention. The consumer has an
important place in the general understanding of marketing. The consumer also maintains this feature in sports
marketing. When the concepts of consumption and sports are brought together, the first thing that comes to
mind is the phenomenon of fans. "Fan" is a concept that is known and accepted as an indispensable part of
sports. Fan support has an important place in every field of sport. However, it is an accepted fact that it takes
place more often in football. The best example of this is that football clubs constantly ask for support from their
fans and state this in every statement.

It is common today that sports teams make significant gains on licenced products. The fans' loyalty and passion
for their team and their identification with their team motivate them to do more for their team. However, it is
thought that there may be many factors that can be effective in the decision of fans to purchase licenced sports
products. For this reason, it can be stated that the factors affecting fans' purchasing intentions from sports stores
stand out as an important research area. In this context, in this study, it is aimed to examine the perceptions of
the supporters of the three big teams in Turkey about the factors affecting their purchasing intentions from the
sports stores within the scope of the fans of the three big teams who live in Istanbul.
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2. CONCEPTUAL FRAMEWORK

2.1. Purchase Intention

Purchasing intention is defined as the consumer's plans to purchase a certain amount of a certain brand or
product in a certain time period. Purchasing intention refers to the consumer's thoughts about purchasing a
particular product or service (Chen et al., 2013). Purchasing intention means that a customer prefers to buy a
product or service because he or she realises that he or she needs a certain product or service, as well as his or
her attitude towards the product and product perception. In other words, it means that the customer will buy it
after evaluating the product and discovering that it is worth buying (Madahi and Sukati, 2012).

Consumers' intention to purchase is based on product, service or brand selection and information about the time
and amount to be purchased. For marketers, knowing the consumer's purchasing intention is a way of predicting
what they will buy. For this reason, marketers often conduct research to measure consumer intentions. In
addition, since the cost of retaining an existing customer is less than acquiring new customers when evaluated in
the context of relationship marketing, purchase intention is an issue that businesses care about (Spreng et al.,
1995). Purchase intention shows the predictable behaviour of the consumer. In other words, it can be used to
predict which products or brands consumers will buy next time they shop (Fandos and Flavian, 2006).

2.2. Factors Affecting the Fans’ Product Purchase Intention From The Club Sports Stores

Fans prefer licenced products from their favourite sports teams for a variety of reasons. While some supporters
buy these things during moments of tremendous team success, others buy them when star players join the squad.
Other factors, however, influence purchase intent. The elements influencing fan purchases of licenced products
are discussed briefly below.

2.2.1. Commitment

Customer loyalty is defined as a positive attitude and consistent purchasing behaviour towards a particular
brand. Customer loyalty is the loyalty that a customer feels towards a particular product or service in an
environment where other alternatives are available. Customer loyalty is not only an accidental purchase
tendency but also an intentional desire (Bayuk and Kiigiik, 2007). In the context of sports, team loyalty
represents the psychological connection with a team that results in consistent and lasting positive behaviours
and attitudes towards a team (Funk and James, 2001). Researchers state that the loyalty structure should include
both attitudinal and behavioural dimensions (Bauer et al., 2008; Bee and Havitz, 2010; Bodet and Bernache-
Assollant, 2011). Behavioural loyalty expresses the actual purchasing behaviour towards the team (Stevens &
Rosenberger, 2012). It can include factors such as the frequency of participation in the game in a season or over
time, the regularity of following the team through the media, and the money spent (Bodet and Bernache, 2011).
Alternatively, attitude loyalty is expressed as a function of psychological processes that include a person's
commitment to the team and attitude preference (Bauer et al., 2008).

In a study examining the effect of team fans’ motivation factors on behavioural loyalty, it is stated that
identification with the team and psychological commitment have a positive effect on behavioural loyalty. It is
stated that the most effective dimension of behavioural loyalty is loyalty to club products (Giray and Girisken,
2015). As a result, it can be claimed that increased loyalty to the team will favourably effect consumers'
purchase behaviour of the team's licenced products.

2.2.2. Social Environment

Individuals acquire a social environment from the sports activities they participate in and develop their social
capital. (Sweeney and Soutar, 2001). Fans who are interested in products for sports team games gain
opportunities to connect with relevant social groups. Therefore, socialisation is a basic motive that explains why
fans follow sports teams. Socialisation in sports can be defined as a brand relationship between consumers and
sports teams. In addition, it has been revealed that the social value that consumers provide to sports teams
increase their commitment to the team and game consumption. The acceptance of the individual in the social
environment acquired through sports shows the social value of sports products (Bauer et al., 2008; Katz and
Heere, 2013; Lock et al., 2011; Lock et al., 2012; Kunkel et al., 2017).

Kwon and Armstrong (2006) and Apostolopoulou, Papadimitriou, and Damtsiou (2010) revealed in their studies
that consumers' purchases of licenced sports products are associated with symbolic meanings rather than
functional or experiential meanings. In this respect, the positive or negative reactions of the fans when they use
the product are important in terms of the value of the licenced team product in the eyes of the fans. In other
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words, it demonstrates that not only the functional benefit but also the social approval dimension influence
product perceived value (Lee and Trail., 2011).

2.2.3. Club Administration, Technical Staff, Players

The management, technical team, and players, which are the basic members of a sports club, can be effective in
gaining the loyalty of the fans to the team. In particular, the fact that these people are famous stars gives the
opportunity for large crowds to show interest in the team. In Madrigal's (2001) study, it was investigated
whether the attitude towards purchasing behaviour had a mediating effect on the relationship between
identification with the team and purchase intention. Fan identification with the team drives the purchase of
licenced products. Because one of the reasons sports fans prefer licenced products is to support their favourite
team or player. On the other hand, Susiva (2019) revealed that having star players in a team has a positive effect
on consumers' intention to purchase sponsored products.

2.2.4. Sporting Success

Fans see their team as a part of themselves, and their success becomes a source of confidence and pride for
them. Conversely, fans feel a sense of personal loss when the teams they support fail. This situation shows how
important the sport's success is to the fans and that it can affect the behaviour of the fans to buy their licenced
products. In this context, Susiva (2019) found that team success has a large positive effect on consumers'
intention to purchase sponsored products. Ngan et al. (2011) found that successful results, especially in a team
with star players, make the strongest contribution to consumers' purchase intention. However, it has been
determined that unsuccessful results, even with star players, have a negative effect on purchasing behaviour.
This shows that sportive success is one of the most important factors in the purchase of licenced products by
fans. As a result, it can be claimed that sporting success influences the intention to purchase licenced team
products.

2.2.5. Economic Reasons

It can be stated that economic factors are also effective in licenced sports products. However, it is seen that
licenced sports products are expensive. Even so, it can be observed that the fans do not hesitate to spend money
on their favourite teams. Fans who want to pay less economically have the risk of turning to unlicensed
products. It has been determined that product prices have an effect on purchase intention, especially for fans
who identify less with their teams (Hedlund and Naylor, 2020). Kwon and Armstrong (2002) found that fans
who identify with the team have an effect on spending more money.

2.2.6. Product Tangibles

Although fans like purchasing things from their favourite clubs, the basic tangible features of the products are
equally crucial. Because the durability, appearance, size, and quality of the products influence fans' decisions to
acquire the licenced products. Failure to achieve these tangible standards may also lead to fans turning to
cheaper unlicensed products. In this regard, Kwon et al. (2007) discovered that perceived quality explains sports
goods purchase intention. Similarly, Kwak and Kang (2009) discovered that product quality perception is
effective in purchasing licenced sports products. According to Torlak et al. (2014), quality perceptions have a
crucial role in fan purchases of licenced products. For this reason, it can be stated that the tangible features of
the products also affect the purchasing behaviour.

3. METHODOLOGY

In this study, the level of perceptions of the fans regarding the factors affecting their intention to purchase
products from sports stores and whether there is a significant difference in the perceptions of the fans according
to various demographic characteristics were examined. For this purpose, research was conducted with a sample
formed with the participation of 461 Turkey’s three big teams’ (Fenerbahge, Galatasaray and Besiktag) fans in
Istanbul.

3.1 Development of the Hypothesis

The literature on the factors affecting the buying behaviour of football fans for licenced products of clubs is
given above. These factors are; commitment, social environment, club administration, technical staff, players,
sporting success, economic reasons and product tangibles. The effect of these variables on the purchase
intention may differ according to the demographic characteristics of the fans. According to Tsiotsou (2014) and
Yun et al. (2021), demographic characteristics of fans have different effects. According to the researchers, the
effects of these traits can shape fan behaviour regardless of whether the team wins or loses. According to the
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qualitative model created by Khorshidi et al. (2022), the demographics of the fans affect their perceptions of the
club, such as their loyalty to the club. According to Smith et al. (2008), fans' purchasing intentions and
perceptions of their teams differ according to demographic characteristics such as gender and income. When the
relevant literature is examined, it is seen that there is very little research on some of the variables used in this
study in terms of demographic variables. For this reason, the hypotheses were developed to examine whether the
demographic characteristics of the supporters regarding the relationship between perceptions of commitment,
social environment, club administration, technical staff, players, sporting success, economic reasons, and
product tangibles and purchase intention differ.

The hypotheses determined for the research are given below.
Hi: The fans' perceptions of the “Commitment” differ significantly according to demographic characteristics.

H,: The fans' perceptions of the “Social environment” differ significantly according to demographic
characteristics.

Hs: The fans' perceptions of the “Club administration, technical staff, players™ differ significantly according to
demographic characteristics.

Ha: The fans' perceptions of the “Sporting success” differ significantly according to demographic characteristics.

Hs: The fans' perceptions of the “Economic reasons” differ significantly according to demographic
characteristics.

He: The fans' perceptions of the “Product tangibles” differ significantly according to demographic
characteristics.

For this research, the ethics committee approval decision was taken by Kocaeli University Social and Human
Sciences Ethics Committee 23.01.2022 and numbered 175832.

3.2. Questionnaire Form

The items of the "Commitment" and "Social environment" dimensions were quoted from Kunkel, Doyle and
Berlin (2017)’s; the items of the "Club Administration, Technical Staff, Players" and "Sporting success"
dimensions were quoted from Mahony, Madrigal and Howard (2000)’s; items of the "Economical reasons"
dimension were quoted from Fotopoulos, Krystallis, Vassallo and Pagiaslis (2009)’s and the items of the
"Product tangibles" dimension were quoted from Parasuraman, Zeithaml and Berry (1985)’s studies in the
questionnaire form. All of the items are 5-point Likert type and equally spaced.

3.3. Data Collection

First, a pilot study was conducted with the data obtained from 50 fans. The collected data was applied to validity
and reliability tests, and minor revisions were made to some of the items in the form. The final version of the
questionnaire form was filled in by Turkey’s three big teams’(Fenerbahge, Galatasaray, and Besiktag) fans in
Istanbul.

Data in the forms was checked visually and by frequency analysis in the SPSS 22 statistical programme for the
possibility of missing data. Whether the research variables had a normal distribution or not was tested with
kurtosis and skewness values. Since the kurtosis and skewness values were between -2 and +2, it was
determined that the variables had a normal distribution (Mardia, 1985). Thus, independent sample t-test and
one-way ANOVA/Welch tests were used in the analysis.

3.4. Sample

Of the participating fans in the study; 64.2% of them are males; 49.6% of them earn 4001-8000 TL per month;
48.6% of them belong to the Y generation (Between 22—40 years old); 33.9% of them have completed an
associate degree education; 35.6% of them support Fenerbahge; and 49.7% of them purchase from the club
sports stores.

Table 1: Demographic Characteristics of Sample

Frequency % Frequency Y%
Age Education Level
Baby Boomers 3 %0.7 Primary School 79 %17.1
(59 years old and older)
X Generation 43 %9.3 High School 97 %21.1

(41-58 years old)
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Frequency % Frequency %

Y Generation 224 %48.6 Associate Degree 156 %33.9
(22-40 years old)
Z Generation 191 %41.4 Bachelor’s Degree and higher 129 %27.9
(21 years old and younger)
Supported Team Frequency of Purchase
Fenerbahge 164 %35.6 Once/Several times a year 229 %49.7
Galatasaray 151 %32.7 Once/Several times a month 154 %33.4
Besiktas 146 %31.7 Once/Several times a week 78 %16.9
Gender Monthly Income
Male 296 %64.2 0-4000 TL 106 %23.1
Female 165 %35.8 4001-8000 TL 229 %49.6

8001 TL and more 126 %27.3
N=461

3.5. Validity

The scales was examined in terms of internal consistency using convergent validity analysis and reliability with
the Cronbach alpha method and combined reliability analyzes. For convergent validity, all CR values for the
scale are expected to be greater than the AVE values and the AVE value to be greater than 0.5. combined
reliability; It is used to measure the overall reliability of multiple, heterogeneous, but similar statements, and
this value is expected to be greater than 0.7 (Kiigiik, 2016). In order to test the validity of the research, the scales
included in the study were subjected to confirmatory factor analysis (CFA). The standardized regression
coefficients obtained for each scale item as a result of the confirmatory factor analysis are given in Table 2. Four
items (Two of them are under “Commitment” and two of them are under “Social Environment” dimensions)
were excluded from the analysis because their standardized regression coefficients were well below 0.7.

Table 2: Standardized Regression Coefficients Obtained for Each Scale Item as a Result of CFA

Scales Standardized Regression
Coefficients

Commitment

I shop at the sports store for my favourite team because I feel like I belong to a special group. 0.796

I shop at the sports store of my favourite team because I support my team financially. 0.815

Social Environment

I shop at the sports shop of my favourite team so that those around me see how loyal a fan I am. 0.839

I shop at the sports shop of my favourite team, so I feel accepted by those around me. 0.772

Club Administration, Technical Staff, Players

Whether I like/dislike the club administration I support affects my decision to buy products from 0.869

the sports store.

Whether I like/dislike the players of my favourite team affect my decision to buy products from the 0.873

sports store.

Whether I like/dislike the technical staff of the team I support affects my decision to buy products 0.800

from the sports store.

Sporting Success

The overall performance of the team I support affects my decision to buy products from the sports 0.796

store.

The derby performance of my favourite team affects my decision to buy products from the sports 0.811

store.

The performance of my favourite team in league matches, excluding derbies, affects my decision to 0.861

buy products from the sports store.

The European Cup performance of my favourite team affects my decision to buy products from the 0.842

sports store.
Economic Reasons

The products in the sports shop of my favourite team are not expensive. 0.716
The products in the sports shop of my favourite team are worth the money I give. 0.705
The price I pay for the products in the sports shop of my favourite team does not exceed my 0.723
budget.

Product Tangibles

I find the products I want in the sports shop of my favourite team. 0.785
The products in the sports shop of my favourite team look very nice. 0.820
I find products in the size I am looking for (Width, length etc.) in the sports shop of my favourite 0.835
team.

The products in the sports shop of my favourite team are durable. 0.800

Note: “Maximum likelihood” technique was used in CFA.

DFA fit indices are given in Table 3. As seen, all of the fit indices are within the ideal range.
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Table 3: CFA Fit Indices

Fit Measure Calculated Value Acceptance Criteria
Minimum Discrepancy Per Degree of Freedom 1.525 Accepted <5 ,Ideal <2
(CMIN/DF)

Goodness-of-Fit Index (GFI) 0.958 Accepted >.90 , Ideal >.95
Adjusted Goodness-of-Fit Index (AGFI) 0.941 Accepted >.85 , Ideal >.89
Comparative Fit Index (CFI) 0.985 Accepted >.95 , Ideal >.97
Non-Normed Fit Index (NNFI) 0.985 Accepted >.95 |, Ideal >.97
Normed Fit Index (NFI) 0.958 Accepted >.90 , Ideal >.95
Root Mean Squared Error Approximation (RMSEA) 0.034 Accepted <.10, Ideal <.05

Source: Schermelleh, Moosbrugger and Miiller (2003).

Three criteria were considered for the validity of the scales: Divergence validity, convergent validity and
content validity. All of the six scales included in the research are scales previously published in scientific
publications. In this way, content validity criteria is provided (Hair, Babin, Black and Anderson, 2010).

The results of CFA show that scale items are loaded on the factors they belong to and there is a correlation
between items loaded under the same factor. In this way, convergent validity criterion is provided (Anderson
and Gerbing, 1988).

The results of CFA show that the factors are clearly differentiated from each other. In this way, the discriminant
validity criterion is provided (Hair et al., 2010).

3.6. Reliability

Cronbach's alpha coefficients of the scales were calculated for reliability. Cronbach's alpha coefficients are
given in Table 4. The Cronbach's alpha coefficients calculated for all of the scales are above 0.7. In this way, the
reliabilities of the scales are ensured (Nunnally and Bernstein, 1994).

According to Kiigiik (2016:232), the scales are quite reliable when they stay between 0.60 and 0.80. If it is
between 0.80 and 1, the scale is highly reliable (Kiigiik, 2016: 231-232). Accordingly, some of the scales are
highly reliable and some are highly reliable. The results are shown in the table below.

Table 4: Calculated Cronbach’s Alpha Coefficents

Scales Calculated Cronbach’s Alpha Coefficents
Commitment 0.815
Social Environment 0.784
Club Administration, Technical Staff, Players 0.884
Sporting Success 0.895
Economic Reasons 0.733
Product Tangibles 0.883

3.7. Testing Research Hypotheses with Independent Sample t-Tests and One-Way ANOVA/Welch Tests

Testing of research hypotheses was carried out with independent sample t-test and one-way ANOVA/Welch
tests. Independent sample t-test was performed with the variables of gender in which the independent variables
were divided into two categories. One-way ANOVA/Welch tests were used in the tests performed with age,
education level, monthly income, frequency of purchase and team variables that have more than two categories.
In the independent sample t-tests, Levene statistic was used to check whether the variances were equal and the
probability value in the relevant row was considered. Homogeneity of variances was checked before one-way
ANOVA/Welch tests; if the variances were homogeneous, the ANOVA test results were considered, and if not,
the Welch test results were considered. In case of a difference between groups as a result of ANOVA/Welch
tests, Scheffe post hoc test was used for ANOVA test in order to determine from which groups the difference
originated; Games-Howell post hoc test was used for the results of Welch test.

Independent sample t-test results are shown in Table 5. While there is a significant difference in “Social
environment” perception levels according to gender (p < 0.01) (H1.2 accepted); there is no significant difference
in “Commitment”, “Club Administration, Technical Staff, Players”, “Sporting success”, “Economic Reasons”
and “Product Tangibles” (p > 0.05) (H1.1, H1.3, H1.4, H1.5 and H1.6 rejected). The mean of the fans’ social
environment perception is higher for male fans (X = 2.69 + 1.27) than for female fans (X = 2.36 + 1.06).
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Table 5: Results of Independent Samples t-Tests

Dependent Variables Gender Frequency Mean Standard Levene’s Stat. p
® Deviation

Commitment Female 165 3.54 1.11 0.159 0.545
Male 296 3.60 1.19

Social Environment Female 165 2.36 1.06 0.001 0.005%*
Male 296 2.69 1.27

Club Administration, Female 165 2.19 1.08 0.603 0.988

Technical Staff, Players Male 296 2.19 1.08

Sporting Success Female 165 2.37 1.07 0.007 0.141
Male 296 2.54 1.19

Economic Reasons Female 165 3.13 0.82 0.008 0.676
Male 296 3.09 0.99

Product Tangibles Female 165 4.04 0.83 0.309 0.590
Male 296 4.08 0.85

Note: *p<0.05, ** p<0.01.
The results of one-way ANOVA/Welch tests are given in Table 6,7,8,9 and 10.

The results of one-way ANOVA/Welch tests according to age are given in Table 6. While there is a significant
difference in “Commitment” (p < 0.05) and “Product Tangibles” (p < 0.01) perception levels according to age
(H2.1 and H2.6 accepted); there is no significant difference in “Social Environment”, “Club Administration,
Technical Staff, Players”, “Sporting Success” and “Economic Reasons” (p > 0.05) (H2.2, H2.3, H2.4 and H2.5
rejected). The mean of the fans’ commitment perception is lower for X generation fans (X = 3.13 + 1.25) than
for Y generation fans (X = 3.69 + 1.15) and Z generation fans (X = 3.56 + 1.14) and the mean of the fans’
product tangibles is lower for X generation fans (X = 3.76 + 0.93) than for Y generation fans (X = 4.13 £ 0.77)
and Z generation fans (X = 4.09 £ 0.87).

Table 6: One Way ANOVA/Welch Tests Results According to Age

Dependent Test Type Age Frequency = Mean Standard Levene’s p
Variables (43) Deviation Stat.
Commitment ANOVA X Generation 43 3.13 1.25 0.835 0.036*
Y Generation 224 3.69 1.15
Z Generation 191 3.56 1.14
Social ANOVA X Generation 43 2.62 1.26 0.626 0.968
Environment Y Generation 224 2.59 1.25
Z Generation 191 2.55 1.16
Club ANOVA X Generation 43 2.34 1.06 0.692 0.736
Administration, Y Generation 224 2.20 1.09
Technical Staff, Z Generation 191 2.14 1.07
Players
Sporting Success ANOVA X Generation 43 2.57 1.18 0.304 0.699
Y Generation 224 2.52 1.14
Z Generation 191 241 1.09
Economic Reasons  Welch X Generation 43 3.04 0.95 0.047 0.284
Y Generation 224 3.14 0.99
Z Generation 191 3.21 0.83
Product Tangibles = ANOVA X Generation 43 3.76 0.93 0.408 0.003**
Y Generation 224 4.13 0.77
Z Generation 191 4.09 0.87

Note: *p<0.05, ** p<0.01.

The results of one-way ANOVA/Welch tests according to education level are given in Table 7. While there is a
significant difference in “Club Administration, Technical Staff, Players” (p < 0.01) and “Sporting Success” (p <
0.05) perception levels according to education level (H3.3 and H3.4 accepted); there is no significant difference
in “Commitment”, “Social Environment”, “Economic Reasons” and “Product Tangibles” (p > 0.05) (H3.1,
H3.2, H3.5 and H3.6 rejected). The mean of the fans’ club administration, technical staff, players perception is
lower for fans with primary school education (X = 1.91 £ 0.88) than for fans with high school education (X =
2.47 £ 1.07), fans with associate degree education (X = 2.37 + 1.06) and fans with bachelor’s degree (X = 2.34
+ 1.13) and the mean of the fans’ sporting success is lower for fans with primary school education (X = 2.11 +
1.12) than for fans with high school education (X = 2.69 £ 1.14), fans with associate degree education (X = 2.59
+ 1.13) and fans with bachelor’s degree (X =2.60 £+ 1.17).
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Table 7: One Way ANOVA/Welch Tests Results According to Education Level

Dependent Test Type Education Level Frequency = Mean Standard Levene’s P
Variables ® Deviation Stat.
Commitment ANOVA Primary School 79 3.51 1.17 0.295 0.502
High School 97 3.60 1.12
Associate Degree 156 3.63 1.16
Bachelor’s Degree 129 3.50 1.15
and higher
Social ANOVA Primary School 79 2.70 1.22 0.308 0.179
Environment High School 97 2.79 1.11
Associate Degree 156 2.66 1.24
Bachelor’s Degree 129 2.61 1.19
and higher
Club ANOVA Primary School 79 1.91 0.88 0.116 0.006**
Administration, High School 97 2.47 1.07
Technical Staff, Associate Degree 156 2.37 1.06
Players Bachelor’s Degree 129 2.34 1.13
and higher
Sporting Success ANOVA Primary School 79 2.11 0.858 0.040*
High School 97 2.69
Associate Degree 156 2.59
Bachelor’s Degree 129 2.60
and higher
Economic Welch Primary School 79 2.99 0.81 0.003 0.072
Reasons High School 97 3.19 0.98
Associate Degree 156 3.18 0.84
Bachelor’s Degree 129 3.02 1.09
and higher
Product Welch Primary School 79 3.92 1.12 0.019 0.068
Tangibles High School 97 4.12 0.78
Associate Degree 156 4.13 0.82
Bachelor’s Degree 129 4.06 0.84
and higher

Note: *p<0.05, ** p<0.01.

The results of one-way ANOVA/Welch tests according to monthly income are given in Table 8. There is no
significant difference in “Commitment”, “Social Environment”, “Club Administration, Technical Staff,
Players”, “Sporting Success”, “Economic Reasons” and “Product Tangibles” (p > 0.05) (H4.1, H4.2, H4.3,
H4.4, H4.5 and H4.6 rejected) according to monthly income.

Table 8: One Way ANOVA Tests Results According to Monthly Income

Dependent Test Type Monthly Income Frequency = Mean Standard Levene’s P
Variables [43) Deviation Stat.
Commitment ANOVA 0-4000 TL 106 3.55 1.13 0.648 0.565
4001-8000 TL 229 3.54 1.15

8001 TL and more 126 3.67 1.22
Social ANOVA 0-4000 TL 106 2.58 1.09 0.127 0.699
Environment 4001-8000 TL 229 2.53 1.25

8001 TL and more 126 2.65 1.25
Club ANOVA 0-4000 TL 106 2.24 1.11 0.585 0.821
Administration, 4001-8000 TL 229 2.16 1.06
Technical Staff, 8001 TL and more 126 2.20 1.10
Players
Sporting Success ANOVA 0-4000 TL 106 2.49 1.06 0.102 0.659

4001-8000 TL 229 2.43 1.15

8001 TL and more 126 2.55 1.22
Economic ANOVA 0-4000 TL 106 3.03 0.90 0.139 0.561
Reasons 4001-8000 TL 229 3.14 0.90

8001 TL and more 126 3.11 1.01
Product ANOVA 0-4000 TL 106 4.02 0.76 0.201 0.783
Tangibles 4001-8000 TL 229 4.07 0.83

8001 TL and more 126 4.10 0.93

Note: *p<0.05, ** p<0.01.

The results of one-way ANOVA/Welch tests according to frequency of purchase are given in Table 9. While
there is a significant difference in “Commitment”, “Social Environment”, “Economic Reasons” and “Product
Tangibles” (p < 0.01) (H5.1, H5.2, H5.5 and H5.6 accepted) according to frequency of purchase; there is no
significant difference in “Club Administration, Technical Staff, Players” and “Sporting Success” (p > 0.05)
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(H5.3 and HS5.4 rejected). The mean of the fans’ commitment perception is lower for fans who purchase
once/several times a year (X = 3.17 £ 1.16) than for fans who purchase once/several times a month (X = 4.01 +
1.01) and fans who purchase once/several times a week (X = 4.14 £ 1.00); the mean of the fans’ social
environment is higher for fans who purchase once/several times a week (X = 3.20 £ 1.38) than for fans who
purchase once/several times a month (X = 2.59 + 1.17) and fans who purchase once/several times a year (X =
2.43 £ 1.10); the mean of the fans’ economic reasons perception is lower for fans who purchase once/several
times a year (X = 2.90 + 0.88) than for fans who purchase once/several times a month (X = 3.33 + 0.90) and
fans who purchase once/several times a week (X = 3.48 + 0.97) and the mean of the fans’ product tangibles
perception is lower for fans who purchase once/several times a year (X = 3.87 + 0.86) than for fans who
purchase once/several times a month (X = 4.25 + 0.68) and fans who purchase once/several times a week (X =
4.29 +£0.95).

Table 9: One Way ANOVA/Welch Tests Results According to Frequency of Purchase

Dependent Test Type  Frequency Frequency Mean Standard Levene’s P
Variables of Purchase ) Deviation Stat.
Commitment Welch Once/Several 229 3.17 1.16 0.020 0.000%*
times a year
Once/Several 154 4.01 1.01
times a
month
Once/Several 78 4.14 1.00
times a week
Social Welch Once/Several 229 2.43 1.10 0.007 0.000%*
Environment times a year
Once/Several 154 2.59 1.17
times a
month
Once/Several 78 3.20 1.38
times a week
Club Welch Once/Several 229 2.26 1.06 0.016 0.157
Administrati times a year
on, Technical Once/Several 154 2.15 1.02
Staff, Players times a
month
Once/Several 78 2.27 1.23
times a week
Sporting Welch Once/Several 229 242 1.10 0.049 0.595
Success times a year
Once/Several 154 2.55 1.14
times a
month
Once/Several 78 2.49 1.29
times a week
Economic ANOVA  Once/Several 229 2.90 0.88 0.453 0.000%*
Reasons times a year
Once/Several 154 3.33 0.90
times a
month
Once/Several 78 3.48 0.97
times a week
Product Welch Once/Several 229 3.87 0.86 0.015 0.000%*
Tangibles times a year
Once/Several 154 4.25 0.68
times a
month
Once/Several 78 4.29 0.95

times a week

Note: *p<0.05, ** p<0.01.

The results of one-way ANOVA/Welch tests according to team are given in Table 10. While there is a
significant difference in “Club Administration, Technical Staff, Players” (p < 0.05) and “Economic Reasons” (p
< 0.01) according to team (H6.3 and H6.5 accepted); there is no significant difference in “Commitment”,
“Social Environment”, “Sporting Success” and “Product Tangibles” (p > 0.05) (H6.1, H6.2, H6.4 and H6.6
rejected). The mean of the fans’ club administration, technical staff, players perception is higher for Fenerbahge
fans (X = 2.36 + 1.10) than for Galatasaray fans (X = 2.05 £ 1.10) and Besiktas fans (X = 2.04 + 1.02) and the
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mean of the fans’ economic reasons is lower for Fenerbahge fans (X = 2.90 + 0.83) than for Galatasaray fans (X
=3.28 + 0.84) and Besiktas fans (X = 3.25 = 0.99).

Table 10: One Way ANOVA/Welch Tests Results According to Team

Dependent Test Type Team Frequency = Mean Standard Levene’s p
Variables [43) Deviation Stat.
Commitment ANOVA Fenerbahge 164 3.49 1.11 0.223 0.174
Galatasaray 151 3.62 1.25

Besiktas 146 3.68 1.12
Social Welch Fenerbahge 164 2.49 1.16 0.031 0.193
Environment Galatasaray 151 2.64 1.30

Besiktas 146 2.66 1.17
Club ANOVA Fenerbahge 164 2.36 1.10 0.229 0.029*
Administration, Galatasaray 151 2.05 1.10
Technical Staff, Besiktas 146 2.04 1.02
Players
Sporting Success ANOVA Fenerbahge 164 2.54 1.14 0.446 0.243

Galatasaray 151 2.47 1.20

Besiktas 146 2.37 1.09
Economic ANOVA Fenerbahge 164 2.90 0.83 0.057 0.001%**
Reasons Galatasaray 151 3.28 0.84

Besiktas 146 3.25 0.99
Product ANOVA Fenerbahge 164 4.05 0.87 0.867 0.621
Tangibles Galatasaray 151 4.12 0.79

Besiktas 146 4.03 0.86

Note: *p<0.05, ** p<0.01.
5. CONCLUSIONS AND RECOMMENDATIONS

In this study, the level of perceptions of the fans regarding the factors affecting their intention to purchase
products from sports stores and whether there is a significant difference in the perceptions of the fans according
to various demographic characteristics were examined.

As a result of the independent sample t-test and one-way ANOVA/Welch tests, it was found that the mean of the
fans’ social environment perception is higher for male fans according to gender; commitment perception is
lower for X generation fans than for Y generation fans and Z generation fans and product tangibles is lower for
X generation fans than for Y generation fans and Z generation fans according to age; club administration,
technical staff, players perception is lower for fans with primary school education than for fans with high school
education, fans with associate degree education and fans with bachelor’s degree and the mean of the fans’
sporting success is lower for fans with primary school education than for fans with high school education, fans
with associate degree education and fans with bachelor’s degree according to education level; commitment
perception is lower for fans who purchase once/several times a year than for fans who purchase once/several
times a month and fans who purchase once/several times a week; social environment is higher for fans who
purchase once/several times a week than for fans who purchase once/several times a month and fans who
purchase once/several times a year; the mean of the fans’ economic reasons perception is lower for fans who
purchase once/several times a year than for fans who purchase once/several times a month and fans who
purchase once/several times a week and product tangibles perception is lower for fans who purchase
once/several times a year than for fans who purchase once/several times a month and fans who purchase
once/several times a week according to frequency of purchase; club administration, technical staff, players
perception is higher for Fenerbahge fans than for Galatasaray fans and Besiktas fans and the mean of the fans’
economic reasons is lower for Fenerbahce fans than for Galatasaray fans and Besiktas fans. The results of the
study are similar to the findings of the previous studies. Kazancoglu and Baybars (2016) have determined in
their study that the identification of Fenerbahge fans with the team is found in the dimension of fanaticism,
while the identification of Besiktas and Galatarasay fans with the team is found in the dimension of
commitment. This situation shows how important the management, technical team, and players are perceived by
Fenerbahge fans. In our study, it has been determined that those fans who are more loyal to the team have a
greater intention to buy. Similarly, Altin et al. (2020) also found that team commitment has an impact on
purchasing licenced products. On the other hand, Madrigal's (2001) found that fan identification with the team
drives the purchase of licenced products. Similarly, Susiva (2019), on the other hand, revealed that having star
players in a team has a positive effect on consumers' intention to purchase sponsored products.

In our research, we discovered that the tangible features of items fluctuate with the generations, with the product
features becoming increasingly significant for the younger generations. Similarly, in a study conducted in
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Turkey by Torlak et al. (2014), the quality perceptions of fans for the products of the teams they support were
assessed, and it was concluded that the perception of quality had an effect on purchase behaviour. As a result,
the marketing strategy considers it important for the teams to manufacture their licenced items at a specific
quality level.

Although the three big team supporters have a very large share of the entire fan base in Turkey; the fact that the
research was carried out only with the supporters of the three big teams living in Istanbul is a limitation. It
would be beneficial to conduct a study with the participation of more team fans (like loyal fans who support
their hometown team such as Trabzonspor, Malatyaspor, etc.) in future studies.
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1. INTRODUCTION

The spread of the Covid-19 virus all over the world caused the World Health Organization to declare a
pandemic on March 11, 2020. Many countries have begun to take drastic measures to contain the spread of the
virus. As of 24 July 2022, over 567 million confirmed casesand over 6.3 million deaths have
been reported globally (WHO, 2022). The economic cost of the pandemic reached $1 trillion in 2020 (The
World Bank, 2022). The United Nations Conference on Trade and Development predicts a $2 trillion deficit in
global income (UNCTAD, 2022). Travel bans have zeroed out the tourism and travel industry. The global
Travel and Tourism industry lost approximately $4.5 trillion in 2020 due to the impact of COVID-19. 62 million
people lost their jobs in the tourism industry in 2019 (WTTC, 2021).

The impact of the Covid-19 pandemic has manifested itself not only in the economic field but also in the social
and psychological sense. The risk of being infected gets between people. In some research, it was reported that
family members could not get together (Humadi, 2020). The disruption of human relations was considered the
most important social cost of the pandemic (Quass et al., 2020). Isolation, interdiction and quarantine (more
extreme forms of social distancing) during the pandemic have had negative effects on people's mental health
(Vencatesh and Edirappuli, 2020). Economic hardships and fear-mongering from unreliable media sources
further fueled the panic (Witteveen and Velthorst, 2020).

The economic crisis, pressure and stress caused many difficulties for both businesses and societies. In particular,
the fundamental values that shape daily life, such as personal relationships and consumption habits, and the
changes that occurred in the emotional and behavioural areas led to the start of a new process (Curseu et al.,
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2021). Home ordering and online shopping rates have increased (Brewer and Sebby, 2021). Personal hygiene
and care have been of more importance (Swarnakar and Santra, 2020). While businesses were trying to solve the
financial crises caused by the pandemic, they also had to follow the changes in consumer behaviour and try to
keep up with the change-transformation process that started. The pandemic process has catalyzed technology
investments. Businesses began to look for effective ways to motivate their employees to the new process to
remain competitive. Ithas become a necessity to manage this transformation process, in which technological
infrastructure investments have become important, in a healthy and error-free manner. Although the
psychological pressure caused by the pandemic has decreased, the online purchasing behaviour that consumers
gain continues to increase (unctad.org). Thus, it is clear that a new process has begun for businesses. This study
focuses on examining the change necessitated by the pandemic process from the perspective of transformational
and transactional leadership. The study, which is handled from a futuristic perspective, will provide a roadmap
for practitioners and make an important contribution to the literature.

2. LEADERSHIP

Leadership is important to motivate followers and mobilize resources to fulfil organizational goals (Ciulla,
2020: 159). The effective and efficient use of scarce resources is essential to gain competitiveness in the
globalization process. In the process of rapid change and transformation, the survival of organizations depends
on this (Yamin, 2020). If resource management can not be carried out effectively, a chaotic and complex
process will inevitably arise in organizations. Unfortunately, organizations suffer positive entropy at the end of
this process. In research, effective leadership styles have been shown as a way to manage the entropy process
and turn it into negative entropy (Wu et al., 2021).

In the historical process, the types of leadership needed were tried to be determined by the papers carried out in
each period. In the period when classical management theories prevailed, a man was integrated with the
machine-based production process and was considered a part of this process (Scientific Management Approach-
F.W. Taylor; Managerial Theory Approach-H. Fayol; Bureaucracy Approach-A.M. Weber). In these
approaches, which isolated people from social life, the chain of command was dominant. Superiors would give
orders, subordinates would follow through and provide feedback (Asunakutlu, 2001). Especially the
developments in the field of communication, legal arrangements and increasing relations between people have
encouraged the emergence of new leadership approaches. Some studies have supported that leadership types are
not independent of people's characteristics. The dissimilarity of personality traits enabled the identification of
separate leadership types (Baltact et al., 2014a:63). Transactional and Transformational Leadership are the main
ones. Transformational Leadership was bandy out by Dawston in 1973 as Revolt Leadership (Bakan et al.,
2015). It has been developed and expanded with the studies done by James McGregor Burns and Bernard
M.Bass (Ciulla, 2020:36). The framework and foundations of Transactional Leadership were shaped by Bernard
(Bass, 1990).

2.1. Transformational Leadership Theory

The economic turmoil of the industrialized world countries, especially the United States, revealed the need for
new management styles in mid-level and high-level cooperation. The inadequacy of existing leadership
approaches in solving the existing problem has necessitated a new leadership paradigm that can adapt the entire
system to the requirements of the age, and that can convince and adapt internal and external stakeholders to this
transformation process. Because in such a chaotic, unstable, and unpredictable environment, there is a need for
leaders who, seek new ways of doing things at every level of the organization, ask their subordinates to review
old assumptions and operations question the existing rules and procedures of the organization and develop new
ones (Bass, 1985: 154).In similar processes dominated by the crisis, studies on change and the transformational
leadership approach attracted attention.

Transformational leadership and transactional leadership are two types of leadership that are often approached
in the same scope. It is possible to see the distinction between both types of leadership in the studies by James
McGregor Burns. He has argued that current leadership studies are insufficient in determining the full meaning
of the phenomena that are being examined. He explained that there are currently more than 130 definitions of
leadership, and this confusion obscures the big picture rather than clarifying it (as cited in Burns, 1978, Khanin,
2007: 9). Burns defined the framework of transformational leadership as a new type of leadership that will form
the basis of his work. Accordingly, transformational leaders do not want the organization to continue in its
current functioning. They lead the changes that will occur and plan the whole process themselves (Baltaci et al.,
2014a). Transformational leaders treat their followers as individuals who have a desire to achieve high
motivational goals such as organizational justice and equality. They are leaders who not only want change but
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take action to actualize it. They can mobilize those around them for a motiveand initiate and complete the
change process as a result (Burns, 1978 cited in Bakan et al., 2015:203).

Burns' definitions point to the ideal leaders needed in a process that requires major transformation. People with
this feature can breathe new life into organizations. They can dedicate themselves to the transformation process.
They can make learning continuous and ensure that all stakeholders adapt to the transformation process. Finally,
they are equipped to improve the learning processes and abilities of the members of the organization
(employees, managers) (Mohamed &Otman, 2021).

The transformational leadership approach presented by Burns has expanded with the papers by Bass. Employee
performance has been increased through the new roles determined (Bakan et al., 2015: 203). However, Bass
(1985: 22) stated that his approach has some differences compared to the approach whose criteria were
determined by Burns. Khanin (2007:11) stated this differentiation in three stages. The differences are presented
in table 1.

Table 1. Differences between the transformational leadership approach proposed by Burns and Bass

BURNS BASS
1. Aims to bring its followers to a higher level of In addition to Burns, focuses on expanding his portfolio of followers'
consciousness. wants and needs.
2. Argues that transformational leadership always Can direct its followers even toward unconstructive, reactionary, and
carries a morally uplifting mission. negative goals in an equal way.
3. Transformational and transactional leadership are Each leader exhibits transformational and transactional leadership at the
mutually exclusive. same time but different amounts and levels.

According to Bass (1985: 29), transactional and transformational leaders have many common aspects. Both
types of leadership assume guiding, negotiating, persuasive, consultative, participatory, and empowering roles.
However, transformational leaders differ from transactional leaders in their ability to motivate their
followers/subordinates to achieve more than expected. According to Bass, if transformational leaders achieve
three interrelated goals, they can help let them surpass the performance of their followers/subordinates beyond
expectation. It is possible to list these goals as follows (Khanin, 2007:11):

v" Increasing followers' understanding of the importance and value of desired outcomes,
v" Convincing followers to exceed their interests and adopt common goals,
v' Changing the need levels of followers or developing their portfolio of needs and desires.

Bass and Riggio (2006: 2) stated that leadership is not only a concept belonging to top management.
Furthermore, they argued that leadership can occur at any level and in every individual. According to this idea,
the success of transformational leaders will be possible by activating the existing leadership characteristics of
everyone, especially the followers and subordinates, that have integrated their purpose with the organization.
This idea is at the heart of the transformational leadership paradigm. Principles derived from theory form the
basis of effective leadership. In this respect, it can be widely applied to many aspects of life, from business life
to family life, from sports to classroom management, all the way to social change issues.

According to Bennis and Nanus (1985), who conducted important research on the subject, transformational
leaders are well aware of both the strengths and weaknesses of the organization, subordinates, managers, and
stakeholders. However, they focus on strengths to create high motivation in the follower group, as the positive
self-esteem of transformational leaders is quite high.

2.1.1. Characteristics of Transformational Leaders

Avolio and Bass (2002: VIII) stated that transformational leaders have three fundamental tendencies.
Transformational leaders have idealized and inspiring mindsets. Thence, they act as role models, take calculated
risks, and demonstrate high standards of ethical behaviour. They are people who are respected, admired and
trusted by their followers. Leaders with transformational characteristics give meaning to goals and create an
environment of challenge. They awaken team spirit, envision attractive futures, and demonstrate a clear sense of
purpose and commitment to the mission. Furthermore, transformational leaders are intellectually encouraging.
They determine the scope of the problems and present them from a new perspective. This approach questions
assumptions and encourages their followers and colleagues to think creatively and be innovative (Bass and
Riggio, 2006:5). Transformational leaders are considerate of individuals.They are sensitive to each individual
they work with. They approach them as people with similar needs and abilities and form their behaviour as such.
They attach great importance to bringing each person to their full potential (Avolio& Bass, 2002).
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Bass (1990: 21) defines transformational leaders as individuals who can unite their subordinates around a
common goal. Transformational leaders' display of superior leadership characteristics depends on certain
conditions. The main ones are to expand the interests of the employees and raise their interest goals, to ensure
the awareness and acceptance of the goals and mission that they have set for the group, to act based on looking
beyond their interests and thinking about the good of the group they are affiliated with.

Transformational leaders act honestly and have advanced empathy skills. While setting goals for their followers,
they also consider their interests. Their character is developed and they are freed from the negative pressure of
the ego. Instead of putting themselves in the foreground, they care about putting their subordinates to the fore
and providing them with power and credit (Wagner, 2009: 130). They are extremely committed to their
organization and its stakeholders. Thus, they begin to think about the future of the entire system. Their natural
inclinations cultivate others. During its delegation of authority, the transformational leader aims to develop and
deepen the perspective of the people and the organization it authorizes (Ciulla, 2020). They don’t worry about
sharing their power with others. Accepts this as a fundamental philosophy and applies it. Because sharing power
is an effective way of interacting with others and achieving the best results (Bass &Riggio, 2006). They believe
that knowledge is never complete. Therefore, they take risks, try, and learn. They believe that taking these three
steps will provide people with more knowledge. They have a real passion for his work and the mission he
undertakes. This passion is manifested in punctuation, attention to detail, and the ability to recharge one’s
energy. However, it is necessary to adjust the dose of leading passion, as being too passionate can lead to
trouble concerning letting others do the work. This leads to the emergence of a situation that is opposed to the
characteristics of transformational leadership (Wagner, 2009). The transformational leader thinks that to
communicate effectively, both listening and speaking must be in conjunction. Moreover, they understand the
steps taken by the administration and management and appreciate the efforts spent in this direction. They care
about staying and living in the moment, also having the courage to move forward in negative situations (Bass
&Riggio, 2006).

In addition to all these features, Podsakoff et al. (1990) stated in their study that individualized evaluation,
providing a model, and setting an example are criteria of other characteristics that transformational leaders
should have.

Table 2. Schuster's Transformational Personality Capacities
1. Having a vision that is intellectually rich, stimulating, and real

2. Being honest and empathetic

3. Having an ego-free character

4. Not worrying about yourself, but the whole

5. Taking part in the development of others

6. Sharing the power

7. To try and take risks

8. Being passionate about work

9. Knowing and giving significance to ways of effective communication
10. Understanding management and administration

11. Looking to the future, living in the present

12. Being persistent and not giving up in difficult times

Source: Wagner, 2009: 130-132

There is a symbiotic relationship between transformational leaders and their followers. Because
transformational leaders are collective, and they aim to create a system that acts together. They are active; can
create institutions where they can meet the wishes and needs of their followers (Bennis and Nanus, 1985: 202).
Moreover, transformational leaders have personality traits that are value-oriented, motivated for lifelong
learning, visionary, and able to cope with complications (Tichy and Devanna, 1986, Mohamed and Otman,
2021:5).

2.1.2. Dimensions of Transformational Leadership

Transformational leaders do much more than make simple exchanges or deals with their followers and
colleagues. Avolio and Bass (2002: 2) suggested that transformational leaders act in a way to achieve superior
results by using certain factors. In this context, they brought up four basic dimensions of transformational
leadership, being: idealized influence/leadership, inspiration or motivation, intellectual support/stimulation, and
finally individual/personal attention. They named the scale represented by four dimensions as “Multifactor
Leadership Questionnaire (MLQ)”.
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Idealized Influence/Leadership (Charisma). It represents the stage where followers emulate, respect, and behave
obediently to their leader (Bakan et al., 2015: 203). Followers identify with these leaders and want to emulate
(be/act like) them. One of the things a leader does to win is to consider the needs of others or his own needs. He
takes risks with his followers and is consistent rather than arbitrary. He avoids using the power he has for
personal gain and uses it only when necessary (Avolio and Bass, 2002: 2).

Inspiration or motivation: Transformational leaders grant meaning to their followers' work. They act in a way
that motivates and inspires those around them, providing them with a new challenge. While awakening team
spirit, they show enthusiasm and optimism. The leaders instil morale and motivation to achieve by engaging
their followers in envisioning desired future situations, by having them set high expectations (Bass and Riggio,
2006: 6).

Intellectual support/stimulation: Transformational leaders encourage followers to be innovative and creative by
questioning assumptions, reframing problems, and approaching old situations in new ways. They do not criticize
the mistakes of their followers but instead demand new ideas and creative problem solutions from those who are
involved in the process of problem tackling and solution finding. Stakeholders and followers are encouraged to
try new approaches and are not criticized if their ideas differ from those of the leader (Avolio and Bass, 2002: 2-
3).

Individual/personal attention: Transformational leaders act as a coach or mentors, paying special attention to
each individual's needs for success and growth. Followers and colleagues are developed for the high level of
potential they can reach. Each individual is evaluated separately (Mohamed and Otman, 2021: 7). Individualized
assessment is applied as follows; With a supportive climate, new learning opportunities are created. Individual
differences in terms of needs and desires are learned. In the assessment process, the leader's behaviour
demonstrates acceptance of individual differences (for example, some employees are more encouraged, others
are given more autonomy, etc.). (Ciulla, 2020: 90). A two-way exchange in communication is encouraged, and
the leader practices the "manage by wandering around" technique. Interactions with followers are personalized.
A transformational leader is thoughtful towards the individual and pays attention to the work environment and
those in the environment. The leader delegates some of his duties as a means of developing his followers.
Delegated tasks are tracked to see if followers need additional direction or support and to evaluate the progress.
For the followers to fulfil their duties and responsibilities comfortably, they are not felt to be controlled (Avolio
and Bass, 2002: 3).

Den Hartog et al. (1997) obtained four factors in their study. These factors are charisma, inspiration, intellectual
stimulation, and individual attention. Hereby, the transformational leadership dimensions put forward by Avolio
and Bass are confirmed. In the study carried out to re-examine the components of the multi-factor leadership
scale, new ones were added to the four dimensions in the scale, being: contingent reward, effective management
with exceptions, passive management with exceptions-laissez-faire leadership.

Antonakis et al. (2003: 278) obtained the idealized effect (charisma) dimension in two different dimensions in
their studies on transformational leadership. They named these dimensions idealized influence (attributes) and
idealized influence (behaviour). The idealized influence (attributes) dimension refers to the leader's charisma
that is noticed by everyone, whether the leader is perceived as confident and strong, and whether the followers
see him as a person to focus on and follow. The idealized influence (behaviour) dimension represents the
leader's charismatic actions that focus on values, beliefs, and sense of mission.

Podsakoff et al. (1990: 112) emphasized six key behaviours of transformational leadership in their study. These
behaviours are: setting and expressing a vision, providing a suitable model for followers, promoting acceptance
of goals set for the group, high-performance expectations, providing individualized support, and intellectual
stimulation. As a result of the study, dimensions belonging to this leadership type were obtained in the
transformational leadership scale, including "core" transformational leadership behaviours, high-performance
expectations, individualized support, intellectual stimulation, and conditional reward behaviour. Within the
same scale, dimensions that refer to general leadership characteristics such as trust, satisfaction,
conscientiousness, sportsmanship, civic virtue, courtesy, and altruism were revealed.

2.1.3. Organizational and Individual Consequences of Transformational Leadership

Transformational leadership aims to provide organizations with a structure that will adapt to current conditions
in chaotic and crisis periods or in environments where innovation is intense. In this respect, it would not be
wrong to state that transformational leadership is one of the effective ways to increase organizational
performance by increasing individual performance. Tahir (2015) reached findings supporting this in his study
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examining the effects of leadership characteristics on organizational performance. As a result of the analysis of
the data collected from 800 employees, it has been determined that the charismatic action, intellectual
encouragement, inspiration, and motivation characteristics of transformational leadership have a positive effect
on organizational performance. In another study, it was determined that there is a positive relationship between
transformational leadership and organizational performance, and the most effective leadership type on
organizational performance among the leadership approaches (changer, autocratic, bureaucratic, charismatic)
was determined as transformational leadership (Al Khajeh, 2018). In another study conducted with 350
employees, it was determined that transformational leadership positively affects business performance, and
intellectual capital and innovation mediate this effect (Alrowwad, Abualoush, &Masa'deh, 2020).

In studies that deal with the performance criterion at the individual level, findings showing that transformational
leadership affects employee performance have been reached. Hoxha (2019) investigated the effects of
contingent reward, active or passive management by exception, and transformational leadership variables on
employee performance. In the created regression model, the only variable that had a significant effect was
obtained as transformational leadership. Buil et al. (2019) found that organizational leadership affects job
performance and organizational citizenship behaviour positively, and organizational identification and
organizational commitment play a mediating role in this interaction. In the study, it was seen that proactive
personality traits exhibited by leaders strengthen the effect of transformational leadership on organizational
identification and organizational commitment.

While the positive transformational leadership attitude of the employees strengthens the perception of
organizational justice, it can also eliminate the intention of leaving the job (Baltaci et al., 2014b). The decrease
in the intention to quit is an important indicator in the reduction of employee turnover rate. The decrease in
layoffs and the slowing down of the process of constantly recruiting new people both reduce the costs caused by
this process and ensure the continuation of a positive organizational climate (Suliman&Obaidli, 2011).
Employee performance mediates the relationship between transformational leadership and turnover intention. In
this way, employees supported by their leaders increase their performance. This positive climate within the
organization can reduce or eliminate the intention to leave (Yiiksel, 2021). Aksel and Elma (2018) revealed that
working with people with high transformational leadership characteristics is effective in providing internal and
external motivation.

Transformational leadership is effective in managing the process in times of crisis. In times such where
prediction is difficult and uncertainty prevails, transformational leaders give confidence to employees and help
increase their satisfaction levels (Emen& Hamza, 2020). While the increase in the degree of exhibiting
transformational leadershipbehaviour has a positive effect on organizational culture, it also increases the
innovation tendency of organizations (Mohammed &PasaogluBas, 2020). Positive transformational leadership
perceptions of employees increase their emotional commitment and job performance (Park et al., 2021).

Furthermore, it positively affects the transformational leadership perception of the employees, the leader-
member interaction and the level of social capital (Ayhiin&Celep, 2019).In addition, transformational leadership
increases self-sensitivity (Kaya, 2019), reduces the burnout level of developing and successful employees
(Hildenbrand, Sacramento, &Binnewies, 2018), increases the level of emotional intelligence and organizational
citizenship behaviour (Sing &Modassir, 2007), and strengthens the perception of organizational justice (Pillai,
Scandura, & Williams, 1999) of employees.

2.2. Transactional Leadership Approach and its Characteristics

Transactional leadership is a leadership approach based on the principle that the leader rewards or disciplines his
followers by considering the adequacy of their performance. Interactive leaders use rewards to reinforce the
positive behaviours exhibited by their subordinates. Namely, by the use of conditional reinforcement (Avolio
and Bass, 2002: 3). As such, it can be stated that interactionist leaders use the social change approach while
leading their subordinates. He often offers financial rewards to increase productivity. However, in cases where
productivity does not occur, the leaders remove the reward mechanism and deprive their subordinates of it (Bass
and Riggio, 2006: 3). Transactional leadership, especially when supported by transformational leadership
behaviour, can significantly increase performance, the effectiveness of leadership and satisfaction level of
subordinates (Bass, 1985 as cited in Bass and Riggio, 2006:11).

Bass (1990: 20-21), while defining transactional leadership, portrayed a leader who uses rewards such as wage
increase, recognition and advancement while encouraging his subordinates for better performance, and who
punishes them if they perform poorly. Transactional leaders can sometimes engage in passive behaviour. That
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is, as long as everything goes well, he does not interfere with his subordinates and the operation, with
exceptions. The work to be done, the people who will do it and how the work will be done are already clear. The
rewards to be received or the punishments to be faced according to the success rate of the job are revealed and
conditioning is provided. However, this system may not always work and there is a risk of backlash in the long
run. Because whether the reward or punishment offered motivates the subordinates depend on the leader's
continuous control of the process, whether the subordinates want the reward or not, and the degree to which they
exhibit the behaviour of avoiding punishment. In many organizations, payment increases are tied to seniority
and promotions. These, in turn, depend on intra-organizational policies over which leaders have very little
influence. There are also contractual provisions and legal frameworks that protect employees. For this reason,
the penalties indicated may cease to be a deterrent.

This feature may lead to the idea that transactional leadership is a completely passive leadership approach.
However, it would not be correct to include transactional leadership completely within the laissez-faire
leadership types, as it is a partially passive but generally active type of leadership. Transactional leadership
looks for ways to plan the whole process so that it runs smoothly and intervenes immediately in case of a
possible problem after the process starts to run. Finally, it evaluates the outputs of the process and calculates the
degree of achievement of the goals. In other words, the transactional leader takes an active role in both the
planning and control stages (Hartog et al., 1997: 21). In addition, the leader examines the performance of each
subordinate separately for the continuation of the existing process, changes the working conditions when it
deems necessary, and looks for ways to achieve effective performance (Odumeru and Ogbonna, 2013:358).
Transactional leadership is based on moral values such as responsibility, fairness, honesty and keeping one's
word in the process or tools of leadership. Transactional leaders seek collective results and encourage exchanges
among their subordinates. This enables subordinates to reach higher goals and meet their low-level wants and
needs (Ciulla, 2020: 19).

Transactional leaders, unlike transformational leaders, do not focus on changing the future, but on healthily
maintaining the existing order. They consider it important to meet the basic needs of their subordinates to
maintain the current healthy order. For this reason, they target the lowest needs in the context of Maslow's
hierarchy of needs and deal with the construction of basic systems to meet them. What they aim to do in such a
way is not to satisfy the basic needs, but to make the reward that will be obtained when performed well,
standardized and tangible (Odumeru and Ogbonna, 2013: 358).

The transactional leadership approach also forms the basis of transformational leadership. Transformational
leadership can be seen as a special area of transactional leadership as long as it is related to the achievement of a
goal (as cited in Bass, 1985, Hartog et al., 1997: 21). The main difference between them is that transactional
leadership focuses on the achievement of goals, while transformational leadership is based on the creation and
internalization of high moral values (Avolio& Bass, 2002). In the transactional leadership approach,
subordinates' beliefs in change and innovation demands are ignored. The main goal is to clear the running
process from all foreseeable risks and to reach the result with the most effective and efficient capacity (Bakan et
al., 2015; Bass and Riggio, 2006). While transactional leaders can be content with small changes, they attach
great importance to obedience to the leader (Baltaci et al., 2014a). They are sensitive to their subordinates and
the continuation of the organizational order, they do not try to create a new organizational culture and they want
to work within the existing culture, they determine the wishes of their subordinates in the best way and see their
satisfaction as important for the future of the organization (Odumeru and Ogbonna, 2013: 359).

2.2.1. Dimensions of Transactional Leadership

Avoli and Bass (2002: 3-4) emphasized three basic dimensions of transactional leadership, being: contingent
reward, management by expectation, and laissez-faire leadership.

A contingent reward is one of the factors that transactional leaders use to improve the performance of their
subordinates. Although not as effective as the components of the transformational leadership approach in
improving development and performance, it still carries a reasonable effect. With the use of contingent rewards,
the leader determines what needs to be done, comes to an agreement with his subordinates, and sets reward
targets or verbally rewards some of his subordinates so that the work is done at a satisfactory level (Avolio and
Bass, 2002:3).

Management by expectation is a less influential factor than contingent reward. Management behaviour can be
exhibited actively or passively according to expectations. The leader setting the standards followed by the
process of monitoring standard deviations and mistakes made by subordinates, and taking measures to correct
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them when necessary, represents active management according to expectation (reactive approach). The process
by which leaders wait for deviations and mistakes to occur, and then take corrective measures represents passive
management according to expectation (Bass and Riggio, 2006:21).

Laissez-faire leadership is leadership avoidance or the most inactive form of leadership. It is the factor with the
lowest effect on subordinates. Although incompatible with transactional leadership, it has been associated with
transactional leadership because it is thought to be a factor that must be present in optimal leadership behaviour
(Avolio and Bass, 2002: 4).

2.2.2. Organizational Consequences of Transactional Leadership

In transactional leadership, which represents a work order based on giving and taking, the relationship between
the subordinates and the leader is established through exchanges, such as a reward system, to achieve certain
goals. Transactional leaders favour the continuation of the existing system. In the study conducted by Iraz and
Canbolat (2021), findings supporting this thesis were reached. In the study, it was observed that subordinates
classified their interactionist leaders as conditioning, traditionalist, and pro-control. In addition, it was
determined that the sub-dimensions of transactional leadership behaviour did not have a significant effect on
innovation performance within a model.

Transactional leadership behaviour encourages emotional organizational citizenship behaviour (Cho et al.,
2019). Although some theories argue that transactional leadership will reduce the quality level of improvement,
transactional leadership has an important role in improving basic quality practices and quality infrastructure in
organizations. The failure in this regard is due to the insufficient level of interactionist leadership behaviour
(Laohavichien, Fredendall, & Stephen Cantrell, 2009:21). In another study, increasing the level of quality was
shown as the key to reducing costs and increasing profits (Kassicieh and Yourstone, 1998).

Transactional leadership has a significant impact on utilizing information at an organizational level. Strategists
argue that managing information effectively will provide organizations with a sustainable competitive advantage
(Bryant, 2003). Exhibiting transactional leadership behaviour is also an effective factor in the process of
providing competitive advantage performance. However, transactional leadership mediates the relationship
between transformational leadership and competitive advantage performance (Zengin, 2019). It has an
increasing effect on employee motivation and performance. Supporting transactional leadership with high work
motivation contributes to better company performance (Wahyuni, Purwandari, &Syah, 2020)

Kaya (2019) found that there is a significant relationship between transactional leadership behaviour and self-
compassion. Thus, leaders will be able to exhibit constructive features in their work environment, as self-
sensitivity refers to the state of being aware of one's own mistakes. People with this sort of personality also
accept the people around them with their faults and feel the need to deal closely with their pain and distress.
Working with leaders that have high self-consciousness will increase the level of satisfaction of the employees
and this will reflect positively on the overall performance. Paracha et al.'s (2012) finding of transactional
leadership’s increase in employee performance supports this idea.

Amankwaa and Anku-Tsede (2015), on the other hand, concluded that interactionist leaders not paying enough
attention to the wants and needs of their subordinates will encourage the intention of resignation in employees.
Pishgooie et al. (2019) determined that when the interactional leader behaviour is exhibited deliberately, it
reduces job stress, and as a result, reduces the intention of resignation. In this way, it will be possible to increase
the quality of employee services. In the study, the fact that the leader does nothing and is not involved in the
working process, just watching what is going on, has come to the fore as a factor that increases job stress and
the intention to leave the job. Angeline and Sudha (2014), in their study on IT sector employees, concluded that
the lack of interactional leadership behaviour at a sufficient level triggers the intention to leave. According to
this, leaders should adopt behavioural patterns that will increase employee satisfaction with the factors affecting
turnover decisions, demonstrate leadership that will help keep employees in the organization, and have a long-
term relationship with their subordinates. For leaders, the quality of the relationship should be a top priority.
Only in this way, they can improve organizational performance.

Transactional leadership is to increase the degree of display of situational avoidance behaviour. Subordinates
focus on the absence of a problem in functioning and tend to take preventive measures when necessary. The
inclination of subordinates to tend to adopt situational avoidance behaviour prevents the development of
creativity at an individual level (Kark, Van Dijk, &Vashadi, 2018: 207, 208). With exceptions from the sub-
dimensions of transactional leadership, management supports the development of subordinates' restructuring
ability. Reward behaviour exhibited by transactional leaders supports the development of subordinates' ability to
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perceive and capture. The fact that transactional leaders use/focus on promotion to increase their motivation to
do business increases the ability of restructuring subordinates (Xu & Wang, 2019).

3. TRANSACTIONAL AND TRANSFORMATIONAL LEADERSHIP IN THE PANDEMIC

The uncertainty brought about by the COVID-19 pandemic has negatively affected businesses, employees, and
consumers. During the pandemic process, the production volume of enterprises has shrunk, and their income
levels, productivity and performance have experienced sharp decreases due to the measures taken during the
pandemic (Bloom et al., 2020). Curfews have brought the cash flow cycle of businesses to a standstill
(Warsame, 2020). Disruptions in logistics have brought import and export problems to light (United Nations,
2020). The problems experienced in the supply of raw materials led to the disruption of the production stages
(Kumar et al., 2021). With this, capacity limitations and the fear of personnel being infected have also caused
problems in the labour supply (Miomun et al., 2020).

To overcome the difficulties experienced in labour, capital, and raw material, which are the main actors of
production, the primary target of the enterprises has been personnel motivation, as personnel are the direct
determinants of business efficiency (Saluy et al., 2021). The pandemic process has created a necessity for
employees to acquire new skills and increase internal efficiency. Azizi et al. (2021) emphasized the necessity of
making innovative transformations to overcome these difficulties in their study. Azizah et al. (2020) determined
that the work motivation and work performance of the personnel working with transformational leaders during
the pandemic process is high. In another study, it was seen that transformational leadership increased the
innovative capacity of employees during the pandemic process, while interactional leadership positively
affected their ability to innovate (Supriadi et al., 2020). In both cases, it contains the requirements of becoming a
learning organization in the pandemic process that needs change and transformation. Businesses dominated by
interactive leadership have recovered faster during the pandemic and employees have started to work with a
focus on increasing turnover (Hidayat et al., 2021).

Antonopoulou et al. (2021) stated that transformational leadership is seen as more employee satisfaction and
productivity increase during the pandemic process and its characteristics play a catalyst role in the digital
transformation process. Working with interactive leaders during the pandemic process has increased their
motivation and performance because interactional leaders motivate their followers to strive at higher levels and
also aim to increase their level of commitment to work (Rathi et al., 2021). With this, during the pandemic
process, the staff needed a safe environment. To keep up with the rapid transformation process, to better predict
the future, and to develop their skills in this direction, they sought a strong leader. Avci (2021), in his study,
concluded that the type of leadership needed by the personnel is transformational leadership. Successful
implementation of transformation will directly affect operational efficiency, and especially personnel
productivity.

4. DISCUSSION

Businesses, which are the biggest actors in the economic order, need leaders who will analyze the change and
transformation process well, prepare business resources and employees for this process, and ensure the
continuation of adequate functioning to continue to operate healthily. In our age, where the speed of
technological transformation and the rate of technology use are high, catching innovations and reaching the
level that will guide innovations provides a significant competitive advantage for businesses (Gunasekaran,
Subramanian, & Papadopoulos, 2017).

There is a need for effective leaders who will adapt organizations to the new process, even in a crisis
environment where the black swan theory has proof, such as the pandemic (Antonakis, 2021). The pandemic
process has had an unprecedented impact. This effect did not remain only at an economic level (Ceylan, Ozkan,
&Miilazimogullari, 2020), also showing devastating effects on both social (Buzzi et al., 2020) and psychological
systems (Kontoangelos, Economou, &Papageorgiou, 2020). The pandemic process has brought great changes
for both businesses and people. All habits have changed, and the use of technology has increased like never
before. This situation has put businesses under pressure to make technological innovations. Staying away from
technology has become a major threat to the future of businesses (Akter and Sultana, 2020; Vargo et al., 2021).
The process of adaptation to technology has become one of the most effective means of survival for businesses
and has become a necessity.

The impact of the pandemic is not limited to these factors. As in past pandemic periods (Orsi and Santos, 2009),
the COVID-19 pandemic has also led to a decline in employment rates (Kartseva and Kuznetsova, 2020). The
economic recession has forced many businesses to cut staff. Some sector workers have turned to quitting or
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changing jobs due to the risk of being infected (Gabe, 2020). The psychologically devastating effect of the
pandemic has made it difficult for employees to be motivated for any goal. Wolor et al. (2020) have proven in
their study that pandemic-induced stress reduces employee motivation. Hitka et al. (2022) emphasized that base
salary, job security, a well-working team and communication at work came into prominence as factors affecting
employee motivation during the pandemic process. In the study, the dimension of the supervisor's approach was
underlined as the main factor regulating the effect of all factors on motivation. Nilasari et al. (2021) revealed
that employee motivation during the pandemic process is affected by extrinsic motivation rather than intrinsic
motivation. In the study, it was observed that the working performance of the personnel with high self-efficacy
was also high. Accordingly, factors affecting work performance were found to be not internal but external. This
indicates a relation where the self-efficacy level of the employees depends on the leadership and direction of the
leaders. Here, the arguments that leaders should use must be more clear about future goals, incentives, and
bonuses for work, and extrinsic motivational elements such as praise for employees who have completed their
tasks.

It has become important to maintain the workplace commitment of employees during the pandemic process.
Adhitama and Riyanto (2020) stated that COVID-19 triggers anxiety, frustration, and burnout in employees,
which affects employee loyalty and performance leading to errors and a decrease in the quality of work. This
adversity has the potential to directly affect the survival capacity of enterprises. Sapta et al. have revealed that
technological transformation is an important tool to increase personnel performance that has decreased during
the pandemic process. Technological transformation contributes positively to personnel satisfaction and
performance by contributing to the development and continuation of a positive organizational climate. Dirani et
al. (2020) stated that many personnel were dismissed during such crisis periods. Thus, unreliable, variating, and
unpredictable targets emerge for employees. The resulting environment of uncertainty also increases the
employee turnover rate. Losing good employees means losing knowledge while retaining them helps
organizations maintain their knowledge and experience. The solution proposal for such situations is that leaders
take responsibility, increase motivation, interact with employees frequently and support them, adapt the
institution and employees to the new process, and prepare the infrastructure for the transformation required by
the new order. In his study, Izzah (2020) concluded that the motivation support offered by the leader during the
pandemic process creates a sense of confidence and comfort in the employees, and their work performance
increases. It has been observed that employees who work with leaders who do not provide motivation and focus
only on enforcement feel more pressure. This has been reported as a factor that negatively affects employee
motivation.

5. CONCLUSION

In situations, like the pandemic, where change and transformation are experienced very rapidly, and which
trigger uncertainty, effective leadership behaviours are needed for businesses to overcome the existing
negativities, start their activities again and motivate employees to new goals. Transformational leadership
behaviour is an important factor that will help businesses to create motivation for adaptation and new goals
(Novitasari and Otman, 2021). Whereas transactional leadership behaviours are needed for businesses to
maintain their stability or to provide employee motivation for new targets (Azizaha et al., 2020).

Although transformational and transactional leadership are often presented as opposite ends of a spectrum, a
combination of selected elements from both leadership styles may produce the best results (Lai, 2011). A
balanced display of both leadership types also lays the groundwork for the development of organizational
learning and innovation capacity and the adaption to the new process initiated by the pandemic (Supriadi et al.,
2020). In addition, it provides a significant decrease in the intention to leave by increasing the job satisfaction of
the employees (Hidayat et al., 2021). Thus, paving the way for businesses to adapt to the new process more
rapidly.
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ABSTRACT

Statistical Process Control is regarded as a field that provides statistical instruments to detect changes in
processes and monitor data flows. By means of Statistical Process Control, which has a dynamic structure,
possible problems are determined by following the process; the factors causing the problem are established
and solutions are produced. Quality Control, as the control process applied in the production stages, is a
crucial function in order to maximize consumer satisfaction and it is used in all phases of statistical
methods; design, production and service activities. The primary goal of quality control is to maintain the
rate of defective products at a minimum level. Being one of the most effective tools in quality control,
Control Charts are a significant method of statistical process control, which is referred to in the phase of
improving the production process. Fundamentally, Control Charts are used to specify the factors that cause
variability.

In this study, it is presented by which methods possible deviations from the center line are detected, the
structure and types of Control Charts used to improve the process are evaluated; thereby the Quantitative
and Qualitative Control Charts are explained theoretically.

Additionally, applications on Quantitative and Qualitative Control Charts are performed and control
methods used for control charts are explained and an application for calculating acceptance probabilities are
included.

Keywords: Shewhart Control Charts, Lower Control Limit, Upper Control Limit, Acceptance Sampling,
Acceptance Probability

1. INTRODUCTION

The process consists of elements namely; operation (machine/equipment), material, environmental conditions,
operator, inspection and all these elements lead to variability in the process. The variability that arises in any
process is assessed in two groups as random variability and systematic variability. Random variability includes
factors whose effects on the event cannot be ruled out and are impossible to detect. Systematic variability, on
the other hand, is the changes that push the production process in a certain direction, take it out of control and
the cause of which can be determined, and which are effective only on a certain part of the event. Only a
variable that is under the influence of random factors corresponds to the ordinary distribution (Sahin, 2013).

The responsibility for the quality of any process rests with the operators of that process, in a word the
manufacturers. In case appropriate statistical instruments are provided to fulfill said responsibility, operators
achieve success on the following issues (Oakland, 2003):

v" To know whether the process meets the requirements,
v" To know whether the process meets the requirements at any given moment,
v" Correcting the process or its inputs unless they meet the requirements.

In order to solve the problems in Statistical Process Control; Flowchart Diagram, Fishbone Diagram, Pareto
Diagram, Checklist, Histogram, Scatter Diagram and Control Charts are used. The main objective of Control
Charts, which is the most widely used among these methods, is to improve the process (Montgomery, 2009).

2. QUALITY CONTROL CHARTS

Quality is simply defined as meeting consumer requirements (Oakland, 2003). Quality control is a series of
check-out operations performed at every stage of production in order to maximize consumer satisfaction. By
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dint of quality control, it is analyzed to what extent the standards determined during the planning phase are
complied with (Barutgugil, 1988). Statistical Quality Control techniques are utilized to examine the quality
levels of the products and to determine the quality change in the product. Above-mentioned techniques are used
at each stage of production to determine whether the process is under control. Statistical techniques are the most
significant evaluation tools in the process of quality control. The most effective one among these techniques is
the control charts developed to determine the variability in the process and the out-of-control situations that
reduce the product quality (Noorossana and Vaghefi, 2006).

Statistical Process Monitoring is considered a field that provides statistical tools to monitor data flows to detect
changes in processes. In 1924, SHEWHART developed the first statistical tool, which he called the "Control
Chart", to solve problems in this area. The Control Chart is basically a diagram based on Three Sigma limits
(Does, Goedhart, Woodall, 2019). Shewhart's overall approach to process control is to take a subset of the data
and use the results of that subgroup, the sample, to make estimates for the population. The two elements of the
sample in which the control is applied are the mean and the range (Knowles, 2011).

Control Charts are an integral part of statistical process monitoring used to follow up and improve the
manufacturing process in industry. Among the Control Charts, SHEWHART Control Charts are preferred due to
their ease of use in the industry. Said charts are generally designed under the assumption that the studied
variable applies to the ordinary distribution (Arif and Aslam, 2018).

Control Charts demonstrate the changes over time of measurement values obtained from samples taken from
production at certain and equal time intervals. Control charts created from sequential samples taken from the
process provide information about the process by revealing whether the process performance is at an acceptable
level. The operation of the Control Charts is based on the principle that in case the last product produced is
within the control limits, the process is under control, and in case at least one of them is outside the control
limits, detection of the error by examining the operations (Pekmezci). In Figure 1 an example of the
SHEWHART Control Chart is presented.

Figure 1: SHEWHART Control Chart Example
Upper Control Limit (UCL)

Central Line (CL)

Lower Control Limit (LCL)

Process Parameter

Time Periods
Reference: Yavuz, 2010.

The relationship between the types of variability and control limits pertaining to a process is given in Figure 2.

Figure 2: The Relationship Between Process Variability and Control Limits

Diflerences arising from an identifiable root

and unnatural causes Sy“enlatic Variation
UCL [~ Y
Differences arising from natural causes or Random
coincidental/random factors, the causes of which cannot be determined Variation
Central
Line
Differences arising from natural causes or R ill? d(_)m
coincidental/random factors, the causes of which cannot be determined Variation
LCL A

Systematic Variation

Differences arising from an identifiable root

and unnatural causes

Reference: Sahin, 2013.
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Quality Control Charts, according to the type of data in terms of application area, are divided into two groups as
Quantitative Control Charts and Qualitative Control Charts. Provided that the quality feature is measurable;
arithmetic mean, range of variation and standard deviation are calculated and Quantitative Control Charts are
used. Unless the quality feature is possible to be measured numerically, Qualitative Control Charts are used.

Although more costly than Qualitative Control Charts, Quantitative Control Charts that are frequently used
because they provide more information about process performance are:

v' X _Chart (Average/Mean Chart)
v R-Chart (Range Chart)
v" S-Chart (Standard Deviation Chart)

Qualitative Control Charts, which are dqﬁned as control charts used for features, variations of which cannot be
measured numerically, are as follows (TUIK-Turkish Statistical Institute, 2011):

v" p (fraction defective) Chart

v' ¢ (number of defects per sample) Chart
v" np (number of defects) Chart

v" d Control Chart

v' u (number of defects per unit) Chart

A control chart is composed of three components: Lower Control Limit (LCL), Upper Control Limit (UCL) and
Center Line. The mean value of the quality attribute is represented by the centerline and is the target value of the
control. The lower and upper limits represent the control area.

Figure 3: Components of Control Chart

£ Upper Control Limit = CL +3 o
‘i‘ 99 7 % within the Control Limits
Center Line (CL)
&
\ Lower Control Limit = CL -3 ©

0.3 % outside the Control Limits

Reference: Erdogan and Canatan, 2015.

The ¥ 30 width is termed as the control area width. In the process that can create a normal distribution model,

99.7% of the observation values are expected to be within the control limits. The probability that the values
observed in the process are outside the control limits, on the other hand, will be 0.3%.

While preparing control charts, first of all, the quality attribute to be inspected is determined. Following the
selection of the control chart type, the sample mass is selected and the measurement values are recorded. After
calculating the center line and control limits, the observations outside the limits are detected and the causes of
defects are specified then precautions are taken.

The limits in the 3 sigma dimension are the ones that constitute the control area and reveal the necessity of
taking corrective measures when it comes to the points outside this area. Limits in two sigma dimensions on the
other hand, are defined as Out of Control Signals. If any observation is in a close position to the Out of Control
Signals, it can be interpreted as an indication that the process is not working properly.
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Figure 4: Out of Control Signals
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In Figure 4, observation number 16 has exceeded the upper control limit. For instance, two of three consecutive
points on the same side of the centerline have exceeded the length of two sigma defined as the out of control
signals, and observation 4 is considered an indication that the process is not working properly. In general, out-
of-control criteria, which indicate that the process is not under control, can be listed as follows (Duncan, 1986):

v" One or more observations are out of control limits.

v Two out of three consecutive observations are out of control signals.

v" Four out of five consecutive observations are out of the one sigma limit.

v" Display of a non-random distribution by observed values around the centerline.
3. SHEWHART CONTROL CARDS (CHARTS) MODEL

For example, let the average value of any quality attribute in a production process be 100 mm and its standard
deviation 0.01 mm. Assuming that a sample mass of 5 samples is selected every hour and the average is
recorded on the card, the standard deviation of the sample mass mean is calculated as follows:

o =S _ 0.01
Todn s
Then, UCL and the LCL values as three sigma control limits are obtained as follows:

UCL =100+3.(0.00447) =100.01341 mm
LCL =100-3.(0.00447) =99.98659 mm

=~(0.00447 mm

Selection of the control limits is supposed to mean determining the critical region for hypothesis testing. The
hypotheses are established as follows:

H,: u=100mm
H,: pu#100 mm

The critical region is identified by the following formula:

Zyn| =
/2 \/;
If z,, =3, a control chart having three sigma control limits is obtained. Thus, a general model for control
charts, also known as Shewhart Control Charts, can be created as follows (Montgomery, 2009):

UCL =y + Loy
LCL=pu, - Lo,

K : Analyzed quality attribute
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M, - Analyzed average of attribute

O : Standard deviation of analyzed attribute

L : Distance of control limits from center line

4. AVERAGE/MEAN AND RANGE CONTROL CHARTS

X — R Control Charts are used for variables of which quality characteristics can be measured and are preferred
when the sample mass size is less than 10. The sample mass average of n size taken from a population is as
follows (Kartal, 1999):

¥ X+ X, +..+X,

n

Assuming that there are m samples, each with n observations, the mean of the sample mass averages (process
mean) is found as follows:

XXt X,

m
Assuming that variation range (symbolized as R) isR=X_ _ — X . , then the mean of the variation range is
calculated by the formula:
R R +R,+..+R,
m

By the help of this information, the UCL and LCL values pertaining to the X control chart are obtained as
follows (Small, 1956):

UCL=X +4,R

LCL=X-4,R
On the other hand, it is possible to demonstrate control limits of the R control chart as follows:
UCL=D, R
LCL=D,.R
The X Control Chart detects deviations from the mean whereas the R Control Chart detects deviations from
homogeneity.
5. AVERAGE/MEAN AND STANDARD DEVIATION CONTROL CHARTS

Mean and Standard Deviation Control Charts demonstrate whether the process mean and process variability are
under control. In cases where the sample size varies, the standard deviation control chart is used. Provided that
the variance of the probability distribution is unknown, the standard deviation value can be estimated using the
sample mass variance. The sample mass variance is found by the following formula (Aydin and Kargi, 2018):

> (x,- k)
s2 — =l

n—1
and the limits of the s control chart are obtained as follows:

UCL = B0
LCL=B,0c

Central Line=C,.c
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In case the process parameters are unknown, the O magnitude is found by analyzing past data. If the sample
mass number is m, the mean of the standard deviation values is calculated through the following formula:

International Journal of Disciplines Economics & Administrative Sciences Studies

At that rate, the limits of the s-control chart are found using the following formulas:
UCL=X+ 4,5
LCL=X-A,5

The 4,,4,,B;,B;,C,,D;,D, values included in the equations are the coefficients used in the calculation of

the control limits and depend on the sample size (Pekmezci). The coefficient values used in the control charts,
which vary depending on the number of observations in the sample mass, are given in Table 1.

Table 1: Table of Coefficients for Control Charts

)? Chart Standard Deviation Chart R Chart
n 4, A, c, c, B, B, d, d, D, D, D,
Central Central
Line Line
2 1.880 2.659 0.5642 0.7979 0 3.267 1.128 0.853 3.686 0 3.267
3 1.023 1.954 0.7236 0.8862 0 2.568 1.693 0.888 4.358 0 2.575
4 0.729 1.628 0.7979 0.9213 0 2.266 2.059 0.880 4.698 0 2.282
5 0.577 1.427 0.8407 0.9400 0 2.089 2.326 0.864 4918 0 2.115
6 0.483 1.287 0.8686 0.9525 0.030 1.970 2.534 0.848 5.078 0 2.004
7 0.419 1.182 0.8882 0.9594 0.118 1.882 2.704 0.833 5.203 0.076 1.924
8 0.373 1.099 0.9027 0.9650 0.185 1.815 2.847 0.820 5.307 0.136 1.864
9 0.337 1.032 0.9139 0.9693 0.239 1.761 2.970 0.808 5.394 0.184 1.816
10 0.308 0.975 0.9227 0.9727 0.284 1.716 3.078 0.797 5.469 0.223 1.777
11 0.285 0.927 0.9300 0.9754 0.321 1.679 3.173 0.787 5.534 0.256 1.744
12 0.266 0.886 0.9359 0.9776 0.354 1.646 3.258 0.778 5.592 0.283 1.717
13 0.249 0.850 0.9410 0.9794 0.382 1.618 3.336 0.770 5.646 0.307 1.693
14 0.235 0.817 0.9453 0.9810 0.406 1.594 3.407 0.763 5.693 0.328 1.672
15 0.223 0.789 0.9490 0.9823 0.428 1.572 3.472 0.756 5.737 0.347 1.653
16 0.212 0.763 0.9523 0.9835 0.448 1.552 3.532 0.750 5.779 0.363 1.637
17 0.203 0.739 0.9551 0.9845 0.466 1.534 3.588 0.744 5.817 0.378 1.622
18 0.194 0.718 0.9576 0.9854 0.482 1.518 3.640 0.739 5.854 0.391 1.608
19 0.187 0.698 0.9599 0.9862 0.497 1.503 3.689 0.734 5.888 0.403 1.597
20 0.180 0.680 0.9619 0.9869 0.510 1.490 3.735 0.729 5.922 0.415 1.585
21 0.173 0.663 0.9638 0.9876 0.523 1.477 3.778 0.724 5.950 0.425 1.575
22 0.167 0.647 0.9655 0.9882 0.534 1.466 3.819 0.720 5.979 0.434 1.566
23 0.162 0.633 0.9670 0.9887 0.545 1.455 3.858 0.716 6.006 0.443 1.557
24 0.157 0.619 0.9684 0.9892 0.555 1.445 3.895 0.712 6.031 0.451 1.548
25 0.153 0.606 0.9696 0.9896 0.565 1.435 3.931 0.708 6.058 0.459 1.541
Reference: (Benbow, Kubiak, 2017), (Oztiirk, 2017).
6. AN APPLICATION CONCERNING QUANTITATIVE CONTROL CHARTS
zample Xl X2 X3 X4 Xs Total X[ Ri
1 101.5 100.6 100.1 99.2 101.5 502.9 100.58 5.2
2 99.6 100.7 102.8 100.9 101.6 505.6 101.12 4.3
3 98.7 100.4 98.3 99.8 99.1 496.3 99.26 6.2
4 100.7 100.1 99.5 99.4 98.3 498.0 99.60 4.1
¥ (100.58)+(101.12) +(99.26) + (99.60) 100.14
4
R 5.2+4.316.2+4.1 _4.95
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The values of 4, =0.577, D, =0 and D, =2.115 are found out from the coefficients table. In this case, the

UCL and LCL values pertaining to X the control chart are obtained as follows:

UCL=X+A4.R = UCL=100.14+(0.577).(4.95) =102.996

LCL = ):( -4, R = LCL=100.14-(0.577).(4.95) = 97.284
On the other hand, the control limits of the R-control chart are calculated as follows:

UCL=D,R = UCL=(2.115).(4.95)=10.469
LCL=D,R = LCL=0.(495)=0

7. QUALITATIVE CONTROL CHARTS

Qualitative Control Charts are created using the Binomial Distribution and Poisson Distribution, which have
only one parameter. The Binomial Distribution and Poisson Distribution are discrete/truncated probability
distributions.

The Binomial Distribution is a series of trials in which each trial has only two possible outcomes. The rules of
the Binomial Distribution were mooted by NEWTON. This distribution is based on the hypothesis that if a two-
probability event is repeated many times, the probabilities will always remain constant. The Binomial
Distribution, in which the probability of an event occurring and not occurring is constant, is formulated as:

n =X n X n-x
P(X =x)= ) pq=Cl.pgq

ptqg=1
The Poisson Distribution is a type of distribution that occurs over a certain period of time. The expected value is

gotten through A = np. This is also the mean of the distribution. In this distribution, the random variable X

takes values between 0 and +00. The Poisson Distribution, also known as the small probabilities distribution
(law of small numbers), is used to calculate the probabilities of rarely occurring events and is formulated as

follows (Erdogan, 2021):
S A
P(X = x) —et
x!

The control limits of the p (Fractions Defective) Chart and np (Number of Defects) Chart, which are among the
Qualitative Control Charts, are presented in Table 2.

Table 2: Control Limits of p and np Control Charts

np Chart p Chart

Upper C({(_)]Ig{gl Limit nﬁ i 3m 1_7 n SW
D —

Central Line D

4
Lower Control Limit (LCL) I’lﬁ _3 W ]3 _3 W

Reference: Bircan and Gedik, 2003.

The mean number of defects per unit in the sample mass (center line), which satisfies the assumptions of the
Poisson Distribution, and the control limits of the u Control Chart used to control the center line (UCL and
LCL) are calculated using the following formulas:

_ 2.6

u==—

n
UCL=u+3Nu/n
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LCL=u-3\ul/n

7.1. An Application Concerning Qualitative Control Charts

For instance, let a sample mass containing 10 televisions be randomly selected for the television (TV)
production process, and the surface defects for each selected television are detected as follows.
Table 3: Determination of UCL and LCL Values

TV Number Surface Defect
1 1

O (0[N ||~ |Ww(N
— = (NN —|Ww

—_
(=]

In the circumstances, the centerline (midline) is found as follows:
_ ¢ _ 12

u= Z— = u=—=12
n 10

After the center line has been determined, the UCL and LCL values are calculated by the following operations:

UCL=12+3 ‘,2 =224
10

LCL=12-3 ‘/2 =0.16
10

The presence of values exceeding the control limits indicates that the process is out of control. If the control
chart presents a non-normal distribution even though there is no value exceeding the control limits, the presence
of systematic factors is in question.

c-Control Chart, on the other hand, uses the defect number of the product and converges to the Poisson
Distribution. The control limits of the c-Chart are calculated by using the following formulas:

UCL=¢+3¢c

LCL=¢-3J¢
8. CONTROL METHODS FOR CONTROL CHARTS

Two different control methods are applied for control charts. The first method is the complete- enumeration
control technique, in which products are checked one by one. In complete enumeration technique, the control
costs are high and the time interval during which the control is performed is quite long, but the control reliability
is very high. The second method used in control charts, on the other hand, is the Acceptance Sampling method.
Acceptance sampling is used to decide whether to accept the lot or not, as a result of examining the sample mass
randomly selected from a lot of products (Ozcan and Aykanat, 2017). Acceptance sampling plans are evaluated
in four different groups (TUIK):

8.1. One-stage sampling plan:

It is a sampling plan in which n products from a lot are selected and the acceptance or rejection decision is taken
in regards of the acceptability of the said lot. In order to express the number of products in n lot, the number of

products in n samples, and the number of acceptable defective products in ¢ samples, the sampling plan is
demonstrated in the following form:
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c

The mathematical demonstration of the acceptance or rejection condition, where k is the number of defectives in
the sample examined, is as follows:

Ifk < c, then lot is accepted.

Ifk > ¢, then lot is rejected.
8.2. Two-stage sampling plan
First of all, a unit product sample is selected from 7, unit lot of products. If a decision of acceptance or
rejection cannot be made, quality control is performed by selecting a second n, unit sample. Considering the
combined sample of (n, +n,) units, a decision is made on whether to accept the lot in question. The two-stage
sampling plan is expressed as follows, where ¢, is the acceptable number of defective items in the first sample

and ¢, is the acceptable number of defective items in the second sample:

N
n ¢

n, &
Ifk, + k, < c,, then lot is accepted.

If k, +k, > c, then lot is rejected.

8.3. Multi-stage sampling plan

It is a sampling plan in which more than two samples are taken from the same lot of product, quality control is
performed and it is decided whether to accept the product in question based on the results of the combined
samples. In the multi-stage sampling plan, 7 samples are often taken from a lot of products and the
acceptance/rejection conditions are given in wide range until the last sample. The demonstration of the plan is
figured in Table 4.

e 4‘;’ample Number Sample Number of Acceptance Number of Rejection
Size
1 n, ) Cl
2 n, a, “
3 n, a, G
4 n, a, €
5 n, as Cs
6 ng as Cs
7 n, a, “

8.4. Sequential sampling plan

It is a combination of a two-stage sampling plan and a multi-stage sampling plan. Samples are sequentially
taken from a lot and inspected. Depending on the results, a decision is made whether to accept the lot product in
question. The sequential sampling plan is based on the sequential probability ratios test. In this method, one
product from a lot is sequentially sampled and subjected to inspection.
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9. AN APPLICATION CONCERNING ACCEPTANCE PROBABILITIES

The normal distribution is used in the case of n.p > 5, where p is the defective ratio and the Poisson distribution
is used in the other case, the binomial distribution is another type of distribution used in calculation of
probabilities.

How the acceptance probability is calculated according to a two-stage sampling plan is explicated with an
application below.

N =100
n=5 ¢=0
n,=11 ¢, =2

Supposing we would like to calculate the probability of acceptance for the 2% defective rate, according to the
plan given in the above form. According to this plan, let us calculate the acceptance probability, taking into
account the 2% defective rate. According to the plan, 5 products from a lot of 100 units will be selected and
inspected. Among the products inspected, if no defects are found, the lot will be accepted; If 1 or 2 products are
found to be defective, 11 products from the said lot will be selected as a second sample and inspected.

Table S:

Acceptance Way

Acceptance Way Probability

The first way: kl =0

P = P(k, = 0)

The second way: k, =1 , k, <1

P, = P(k, =1) P(k, <1) = P(k, =1) [ P(k, = 0)+ P(k, =1)]

The third way: kl =2, k2 =0

B, = P(k, =2) P(k, =0)

-1 1k
el

A=np ; P(k)= pr

2,=5.(0.02)=0.10 , A,=11.(0.02)=0.22

(2.718)%1°(0.10)°

Pk, =0)= o ~0.905
-0.22 0

P(k, =0)= (2.718) o 022) =0.803
—0.10 1

Pk, =1)= (2.718) T 10 6,09
-0.22 1

P(k,=1)= (2.718) T 022 - 6.177
—0.10 2

P(k,=2)= (2.718) o {0.10) =0.005

In the next step, the acceptance way probabilities are obtained as follows:

P, = P(k, = 0) =0.905
P, =P(k, =1)[P(k, =0)+ P(k, =1)] = P, =(0.09).[0.803+0.177]=0.088
P, = P(k,=2).P(k, =0) = P,=(0.005).(0.803) = 0.004

In the view of said information, the probability of acceptance for the lot in question is obtained as follows:

P=P+P+P = P=(0.905)+(0.088)+(0.004) =0.997
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10. CONCLUSION

Quality has a dynamic attribute in terms of its nature. Business enterprises use statistical methods intended for
measuring activity efficiency to maximize product quality and consumer satisfaction. Quality Control Charts are
the most widely used method among these methods, and it is an important method that allows detecting and
adjusting variations.

In this study; the structure and function of the quality control charts are explained and it is specified that
possible deviations from the center line in the production processes are determined by methods. Applications
were made on quantitative and qualitative control charts; the control methods applied are explained and an
application about acceptance probabilities is given.

By dint of control charts, business enterprises find the opportunity to assess their production processes and can
determine whether possible errors are under control. During these activities, which aim to reduce the level of
error, the first and most important issue that businesses should pay attention to is to use the type of quality
control chart that is most suitable for the production processes and the quality of the outputs. All and only by
this means the quality level can be increased while minimizing errors.
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OZET

Finansal sistemde son dénemde yasanan hizli gelismelerin arkasinda teknolojide yasanan ilerlemenin ¢ok
bliyiik payr vardir. Yasanan bu hizli ve Onemli degisimlerin sonucunda hem finansal hem de
makroekonomik istikrarin birlikte saglanmasi gerekmektedir. Makroekonomik istikrarin saglanmasi
toplumun refah seviyesinin korunmasi ag¢isindan, finansal istikrarin saglanmasi ise, ekonomideki
kaynaklarin etkin bir sekilde dagitilmasi agisindan biiyiik 6nem arz etmektedir. Bu ¢alismada finansal sistem
bir biitiin olarak degerlendirmeye alinip finansal istikrar ve makroekonomik istikrar baglaminda etkilerin
incelenmesi amaglanmigtir. Yapilan literatlir taramasi sonucunda belirlenen gostergeler dikkate alinarak
2000-2020 yillar1 aras1t donemi olusturan bir veri seti olusturulmustur. Yiikselen ekonomiler olarak kabul
edilen BRICS iilkelerinin ve Tiirkiye’nin belirlenen gostergeler dogrultusunda karsilagtirilmalar: yapilarak
finansal ve makroekonomik istikrar baglaminda degerlendirilmesi yapilmustir.

Anahtar Kelimeler: Makroekonomik istikrar, finansal istikrar, BRICS, Tiirkiye
ABSTRACT

The progress in technology has a great role behind the rapid developments in the financial system in the
recent period. As a result of these rapid and important changes, both financial and macroeconomic stability
should be ensured together. Ensuring macroeconomic stability is of great importance in terms of
maintaining the welfare level of the society, and ensuring financial stability is of great importance in terms
of efficient distribution of resources in the economy. Taking into account the indicators determined as a
result of the literature review, a data set was created that constitutes the period between 2000-2020. BRICS
countries, which are accepted as emerging economies, and Turkey were compared in line with the
determined indicators and evaluated in the context of financial and macroeconomic stability.

Keywords: Macroeconomic stability, financial stability, BRICS, Turkey

1. GIRIS

Ozellikle kiiresellesme ve teknolojideki gelismeler ile birlikte finansal sistemin hizli bir sekilde gelismesi
beraberinde istikrar kavraminin 6neminin artmasina neden olmustur. Ulkeleri kiiresel rekabet ortaminda 6n
plana ¢ikaracak olan finansal sistemlerinin giiclii ve gelismis olmasidir. Bu konuda da sorumlu olan merkez
bankalaridir. Finansal istikrarin saglanmasi ekonomik etkinlik acgisindan 6nemlidir. Ayn1 zamanda finansal
istikrarin makroekonomik istikrar agisindan Onemi de son derece biiylktiir. Siirdiiriilebilir biiylimenin
saglanmasi, diisiik enflasyon oranina sahip olunmasi, istikrarli bir istthdam artisinin saglanmasi, diisiik igsizlik
oranlarina sahip olunmasi ve dengeli bir kamu maliyesi saglanmas1 gibi unsurlar makroekonomik istikrarin
temel unsurlaridir. Bu kapsamda hem finansal istikrarin hem de makroekonomik istikrarin birlikte saglanmasi
iilkeyi yonetenler agisindan 6nemli olup iilke ekonomisine ve toplumsal refaha olumlu etkilere sahiptir. Bu
nedenle diinyadaki tiim merkez bankalari, finansal sistemin istikrarini ¢ok yakindan takip etmektedirler.

Son donemde yasanan kiiresel ekonomik gelismeler “finansal istikrar” ile “makroekonomik istikrar”
kavramlarmin birlikte ele alinmasi gerekliligini 6n plana ¢ikarmistir. Bu kapsamda yapilan bu caligmada
finansal sistem bir biitiin olarak degerlendirmeye alinip finansal istikrar ve makroekonomik istikrar baglaminda
etkilerin incelenmesi amaclanmistir. Caligmanin amaci kapsaminda 2000'li yillarin basindan itibaren kiiresel
ekonomi iizerindeki etkinlikleri hizla artan ekonomiler arasinda olan BRICS iilkeleri- Brezilya, Rusya,
Hindistan, Cin ve sonradan bu gruba dahil olan Giiney Afrika- ve bunlara ek olarak Tiirkiye analiz kapsamina
almmistir. BRICS filkeleri biiyiik oranda dogrudan yabanci yatirnm g¢ekmeyi basaran ve global ekonomi
iizerindeki etkinlikleri hizla artan ekonomilerdir. Biiyiik niifuslari, genis topraklari, birgok alanda isbirligi
yapabilme potansiyeline sahip olmalar1 a¢isindan 6nemli topluluk olmalar1 yan1 sira ekonomik sistemin yeniden
yapilandirilmasini1 da amaglamaktadir (Asc1, 2019:56-57). Diinya Bankas1 ve IMF veri tabanlarindan elde edilen
veriler 2000-2020 donemini kapsamaktadir. Veri kisit1 nedeniyle bu zaman dilimi tercih edilerek analize dahil
edilebilmistir. Finansal istikrar gostergeleri olarak IMF finansal saglamlik gostergelerinden ve TCMB’nin

' IERFM2022 Kongresinde sunulan bildirinin gdzden gegirilmis ve diizenlenmis halidir.
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finansal istikrar raporundan yararlanilmistir. Caligma kapsaminda dncelikle finansal ve makroekonomik istikrar
kavramlari ele alinmig, sonrasinda da hem finansal istikrar hem de makroekonomik istikrar baglaminda BRICS
iilkeleri ile Tiirkiye nin secilmis gostergeler lizerinden karsilastiriimasi yapilmistir.

2. FINANSAL ve MAKROEKONOMIK iSTIKRAR KAVRAMLARI

Literatiire baktigimizda finansal istikrarin ne oldugu konusunda net bir tanimmin olmadig gibi gostergeleri
konusunda da tam olarak bir birlikteligin olmadig1 goriilmektedir. Ayn1 zamanda finansal istikrarin saglanmasi
konusunda iilkeden iilkeye hatta zamana gore de temel gostergelerde degisiklikler vardir. Finansal istikrarin tek
bir gosterge ile aciklanmasinin miimkiin olmamasi yaninda sadece simdi olusan durumlarla degil gelecekte
ortaya cikabilecek riskleri de kapsamasi gibi nedenler finansal istikrarin tanimlanmasini gii¢lestirmektedir
(Schinasi, 2004:12). Finansal istikrar kavrami literatiirdeki en genel tanimi su sekildedir; genel olarak finansal
sistemin saglikli ve dengeli olmasini saglamak amaciyla, olusabilecek risk ve unsurlarin uygun bir sekilde
yonetilmesidir (Cevik, 2016:712). TCMB’nin yaptig1 tanima gore ise, “finansal istikrar, genel olarak finansal
sistemin dengelerini bozabilecek beklenmedik durumlara karsi ekonominin dayaniklilig1 olarak tanimlanir.” Son
dénemde yasanan kiiresel ekonomik gelismeler “finansal istikrar” konusunun 6n plana ¢ikmasina neden olmus
ve Onemini arttirmistir. Ayni zamanda finansal istikrarin da makroekonomik istikrar igin bir 6n kosul oldugunu
gOrisiinii ortaya ¢ikarmistir.

Makroekonomik istikrar kavrami da, siirdiiriilebilir bilyiimenin saglanmasi, diisilk enflasyon oranina sahip
olunmasi ve ayn1 zamanda kestirilebilir olmasi, istihdam artisinin istikrarli olmasi, igsizligin diisiik oldugu ve
odemeler dengesi esitliginin saglandig1 yap1 olarak tanimlanmaktadir. Istikrarli bir makroekonomik yapi igin bu
temel unsurlarin saglanmasi ve siirdiiriilebilir olmas1 gerekmektedir (Yalginkaya & Aydin, 2017:985). Bu
kapsamda hem finansal istikrarin hem de makroekonomik istikrarin birlikte saglanmasi iilkeyi yonetenler
acisindan onemlidir. Finansal istikrarin g6z ardi edilmesi durumunda makroekonomik istikrar ve fiyat istikrari
bundan etkilenecektir. Bu durum sonucunda merkez bankalarinin finansal sistemde biriken riskleri ve varlik
fiyatlarinda olusan balonlar1 biitiiniiyle yok saymamasina yonelik goriisii yayginlasmaktadir (Bas¢1 & Kara,
2007:3). Finansal ve makroekonomik istikrar saglanamadigi takdirde hem tilke ekonomisi olumsuz etkilenirken
hem de toplumsal refah saglanamamaktadir.

3. FINANSAL iSTIKRAR BAGLAMINDA BRICS ULKELERI ve TURKIYE

Finansal agidan istikrarli olan ekonomilerde beklenmedik soklar ya da teknoloji ve tiiketici tercihlerinde
beklenmedik degisiklikler oldugunda ani sapmalar yasanmaz ve etkileri de genelde zayif hissedilmektedir.
Dolayisiyla istikrarli bir finansal sistemde fon ihtiyaci olanlarla fon fazlasi olanlar arasinda etkin ve diizenli fon
akig1 olmaktadir (Aksu, 2017:27). Asagida yer alan grafiklerde BRICS {ilkelerine ve Tiirkiye’ye ait se¢ilmis bazi
gostergeler yer almaktadir. Bu gostergeler sirasiyla, “Banka Sermayelerinin Aktiflere Orani1”, “Bankalar
Tarafindan Ozel Sektdre Verilen Yurti¢i Kredi (GSYIH nin %)”, “Net I¢ Kredi”, “Reel Faiz Oram (%)” ve
“Toplam Rezervler (Toplam Dis Borcun %)” dir.

Ozellikle Tiirkiye’de finansal sistemin biiyiik bir kisminin bankalardan olusmasi nedeniyle bankalarin finansal
istikrar {izerinde etkisi biiyiiktiir. Dolayisiyla bankalarin saglamlik gdstergelerinden biri olan banka
sermayelerinin aktiflere oraninin ilk olarak incelenmesi 6nemli olup ilgili iilkelere ait olan veriler Grafik 1’de
verilmistir.

Grafik 1: Banka Sermayelerinin Aktiflere Orani
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Kaynak: (WD, World Development Indicators, 2022a).
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Grafik 1’e gore, BRICS ve Tiirkiye’ye ait ilgili oranda iilke bankalarinin karsilastirilmasi yapildiginda
Tiirkiye’nin incelenen donem igerisinde en yiiksek orana sahip oldugu goriilmektedir. Hatta 2008 kiiresel
finansal krizinin yasandigi yilda %12.1°lik oranla saglamligin1 korumakta oldugu goriilmektedir. Brezilya ise
Tiirkiye’den sonra banka sermayelerinin aktiflerine orani agisindan ikinci sirada yer almaktadir. Rusya ise 2013
yilinda %10.4°lik bir paya sahipken diisiis yasamaya baglamis ve 2014 yilinda %7.7’ye kadar gerilemis ve
halen daha eski seviyelerine gelemedigi goriilmektedir.

Finansal istikrar acisindan bankacilik sisteminin giiglii olmas1 mali yonden giiclii olmalarina baglidir. Bu agidan
banka sermayelerinin aktiflere oraninin yliksek olmasi finansal sistem icin kilit 5neme sahiptir.

Grafik 2: Bankalar Tarafindan Ozel Sektdre Verilen Yurtici Kredi (GSYIH nin %)
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Kaynak: (WD, World Development Indicators, 2022b).

BRICS ve Tiirkiye’ye ait bankalar tarafindan 6zel sektore verilen yurtici kredilerin yer aldigi Grafik 2’ye gore,
Cin incelenen donem igerisinde diger iilkelere gore verdigi kredilerle ilk siradadir. 2020 yilinda %182.4’liik
oranla en yiiksek paya sahipken, Tiirkiye %70.9’luk oranla ikinci, %70.2’yle Brezilya iigiincii, %62.4’le Giiney
Afrika dordiincii, %60’la Rusya besinci ve %54.8’le Hindistan son sirada yer almaktadir. Cin disindaki diger
iilkelerde birbirine yakin ve istikrarli degisim goézlenmektedir.

Grafik 3: Net I¢ Kredi

— Brazil - Russian Federation  —- India China Turkey South Africa

Kaynak: (WD, World Development Indicators, 2022c¢).

Finansal istikrar agisindan 6nemli gostergelerden bir digeri de net i¢ kredi oranlaridir. Grafik 3’te bu oranlar
BRICS iilkeleri ve Tiirkiye i¢in gosterilmektedir. Buna gore, 2008 finansal krizinden sonraki donemde Cin’de
net i¢ kredilerin hizh bir sekilde arttig1 goriilmektedir. Cin’den sonra benzer durum sirasiyla Hindistan ve Rusya
icinde gegerlidir. 2009 yilinda Cin’de 49.46 trilyon dolar olan net i¢ krediler, 2020 yilinda Cin’de 244 trilyon
dolara yiikselerek yaklasik bes kat artis yagsanmustir. Hindistan’da 2009 yilinda net i¢ kredi miktar1 45.44 trilyon
dolar iken 2018 yi1linda 136.98 trilyon dolara yiikselmistir. Rusya’da 2009 yilinda 13.24 trilyon dolar olan net i¢
kredi miktar1 2020 yilinda 71.2 trilyon dolara yiikselerek bu iilkelerin kredi miktarlarinda ani geniglemeler
yasanmustir. Bu durumda artan krediler tiikketim ve yatirim tizerinde baski yaratarak toplam talep yoluyla fiyat
istikrarim1 ve dolayisiyla finansal istikrar1 etkiler. Ayn1 zamanda kredilerde yasanan hizli artig, ithal mal
talebinin artmasina yol agarak cari dengenin bozulmasina yol agabilir (Cevik, 2016:712). Brezilya, Giiney
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Afrika ve Tirkiye’de ise net i¢ kredi oranlarindaki degisimin yiiksek oranlarda olmadigi ve istikrarli seyir
izledigi goriilmektedir.

Grafik 4: Reel Faiz Oran1 (%)
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Kaynak: (WD, World Development Indicators, 2022d).

Grafik 4’te BRICS iilkeleri ve Tiirkiye icin reel faiz oranlart ele alinmistir. 2000-2020 déneminin incelendigi
grafige gore en yiiksek faiz oranlarina sahip iilke Brezilya’dir. Finansal istikrar agisindan énemli gostergelerden
biri olan reel faiz oranlan ilgili iilkeler i¢in de Rusya’da 2009 yilinda %13.1°e yiikselmis ve akabinde 2011
yilinda -12.9’a kadar diiserek ani dalgalanma gerceklestirmistir. Diger iilkelerde ise asir1 dalgalanmalarin
olmadig1 gézlenmektedir.

Grafik 5: Toplam Rezervler (Toplam Dis Borcun %)
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Kaynak: (WD, World Development Indicators, 2022¢).

Finansal istikrarla ilgili bir diger gosterge de toplam rezervler olup Grafik 5’te verilmistir. Incelenen yillar
itibariyle en yiiksek toplam rezerve sahip iilke Cin olmasina ragmen biiyiik dalgalanmalar gostermistir. 2009
yilinda en yiiksek rezerv orani olan %539.7°lik orana sahip olan Cin, bu yildan itibaren rezervlerinde azalma
yasayarak 2020 yilinda %142.9’lik orana gerilemistir. incelemeye dahil olan iilkeler icerisinde halen daha
yliksek rezerv miktarma sahip olan {ilke Cin olmasma ragmen, incelenen donem igerisinde diger iilkelerin
toplam rezerv miktarinda ani dalgalanmalar yasanmadig1 goriillmektedir.

4. MAKROEKONOMIK iSTIKRAR BAGLAMINDA BRICS ULKELERI ve TURKIYE

Makroekonomik istikrar agisindan BRICS iilkelerine ve Tiirkiye’ye ait bazi makroekonomik gostergelere
asagidaki tablolarda yer verilmistir. Bu kapsamda ilk olarak makroekonomik istikrar igin 6nemli olan
gostergelerden biri olan ekonomik biiyliime oranlari ele alinmistir. Ele alinan verilere Tablo 1°de yer verilmistir.

Analize dahil olan yillar itibariyle biiylime oranlar1 incelendiginde 2010 yilina kadar ilgili iilkelerden en yiiksek
biliylime oranina sahip olan iilkelerden biri Cin iken digeri de Hindistan oldugu goriilmektedir. Fakat 2010
yilindan sonra her iki tilkenin de biiyiime oranlarinda gerileme oldugu goriilmektedir.
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Tablo 1: Ekonomik Biiyiime Oranlar1 (%)

SEPTEMBER 2022 Vol:8 Issue:45

Brezilya Rusya Hindistan Cin Giiney Afrika Tiirkiye
2000 4.388 10.046 3.975 8.472 4.200 6.933
2001 1.39 5.09 4.944 8.319 2.700 -5.750
2002 3.053 4.744 3.907 9.115 3.700 6.448
2003 1.141 7.349 7.944 10.021 2.949 5.763
2004 5.76 7.176 7.849 10.114 4.555 9.796
2005 3.202 6.376 9.285 11.389 5.277 8.992
2006 3.962 8.154 9.264 12.710 5.604 6.948
2007 6.07 8.535 9.801 14.247 5.360 5.044
2008 5.094 5.248 3.891 9.592 3.191 0.815
2009 -0.126 -7.821 8.48 9.446 -1.538 -4.823
2010 7.528 4.504 10.26 10.611 3.040 8.427
2011 3.974 5.066 6.638 9.551 3.169 11.200
2012 1.921 4.024 5.456 7.848 2.396 4.788
2013 3.005 1.755 6.386 7.771 2.485 8.486
2014 0.504 0.736 7.410 7.391 1.414 4.940
2015 -3.546 -1.973 7.996 7.018 1.322 6.084
2016 -3.276 -0.194 8.256 6.851 0.665 3.323
2017 1.323 1.826 6.795 6.947 1.158 7.502
2018 1.784 2.807 6.533 6.751 1.488 2.980
2019 1.411 2.033 4.042 5.951 0.113 0.890
2020 -4.059 -2.951 -7.252 2.342 -6.432 1.794

Kaynak: (IMF, World Economic Outlook, 2021).

Tiirkiye’nin 2001 krizinden dolay1 yasadigi negatif biiyiime disinda birde 2008 finansal krizinden sonra da
negatif biiylime ile karsilastigi goriilmektedir. BRICS iilkelerinin de benzer sekilde finansal krizden sonra
negatif bitylimeler yasadiklar1 goriilmektedir.

Tablo 2’de de ilgili iilkelerin enflasyon oranlarina yer verilmistir. Tiirkiye ve BRICS {ilkeleri karsilastirildiginda
en yiiksek enflasyon oranina sahip iilke Tiirkiye oldugu goriilmektedir.

Tablo 2: Enflasyon Oranlari (%)

Brezilya Rusya Hindistan Cin Giiney Afrika Tiirkiye
2000 7.044 20.799 3.831 0.4 5.389 55.035
2001 6.840 21477 4311 0.7 5.637 54.246
2002 8.450 15.789 3.981 -0.8 9.145 45.134
2003 14.714 13.663 3.864 1.2 5.871 25.337
2004 6.598 10.889 3.824 3.9 1.425 8.599
2005 6.870 12.685 4.404 1.8 3.351 8.179
2006 4.184 9.669 6.697 1.5 4.618 9.597
2007 3.641 9.007 6.204 4.8 7.154 8.756
2008 5.678 14.111 9.089 5.9 10.986 10.444
2009 4.888 11.647 12.314 -0.7 7.121 6.251
2010 5.039 6.849 10.528 3.3 4.264 8.566
2011 6.636 8.440 9.500 5.4 4.985 6.472
2012 5.404 5.075 10 2.646 5.624 8.892
2013 6.204 6.754 9.4 2.624 5.76 7.493
2014 6.329 7.823 5.8 1.988 6.09 8.855
2015 9.030 15.534 4.9 1.441 4.575 7.671
2016 8.740 7.042 4.5 2.003 6.341 7.775
2017 3.446 3.683 3.602 1.558 5.273 11.144
2018 3.665 2.878 3.428 2.105 4.62 16.332
2019 3.733 4.470 4.762 2.903 4.13 15.177
2020 3.212 3.378 6.195 2.390 3.268 12.279

Kaynak: (IMF, World Economic Outlook, 2021).

Ulkeler agisindan enflasyon oranmmin yiiksek olmasi kadar ¢ok diisiik olmasi da istenmeyen bir durumdur.
Onemli olan makul diizeyde bir enflasyon oranina sahip olunmasi ve kestirilebilir olmasidir. Bu durum saglikli
biiylimenin gostergesi olarak kabul edilmektedir. BRICS iilkelerinden Hindistan’da 2009 yilina kadar enflasyon
oraninda artis yasanirken sonraki yillarda diisiise ge¢mistir. Benzer durum Rusya’da da yasanmasina ragmen
2015 yilinda en st seviyeye ulastigi goriilmektedir. Tablo 3’te de mal ihracat ve ithalat hacimlerine yer
verilmistir.
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Tablo 3: Mal Thracat ve ithalat (%)

Brezilya Rusya Hindistan Cin Giiney Afrika Tiirkiye
fhr. ith. ihr. ith. ihr. ith. ihr. ith. fhr. ith. ihr. ith.
2000 10.831 13.215 7.310 12.857 16.038 -2.196 27.128 27.110 8.947 7.733 11.522 32.848
2001 9.064 2.617 3.689 13.760 2.280 1.528 10.724 14.894 0.815 0.155 22.158 -24.80
2002 8.648 -11.76 9.336 21.632 17.205 9.916 25.291 21.928 -0.809 5.614 15.806 | 20.719
2003 15.520 -3.805 12.400 3.558 12.382 10.953 33.425 33.737 -1.761 4.649 12.526 19.273
2004 18.919 17.736 10.500 7.989 15.147 28.658 25.481 20.047 4.158 17.895 13.681 20.575
2005 9.916 5.255 4.700 8.487 11.520 13.655 24.822 12.862 8.802 11.776 10.286 12.209
2006 3.363 15.944 4.900 32.225 10.262 6.211 25.983 17.005 6.986 19.888 12.302 8.443
2007 5.504 21.865 4.675 36.350 17.872 25.413 19.733 12.850 7.459 10.046 11.507 12.714
2008 -2.282 17.491 0.850 21.250 1.908 17.919 9.386 5.152 2.036 4.079 6.593 -1.363
2009 -10.54 -17.06 -2.525 -36.35 -1.746 3.366 -10.80 2.986 -18.51 -21.39 -7.758 -12.93
2010 8.738 36.676 8.925 33.000 26.657 10.133 29.045 23.377 8.702 9.743 11.434 17.719
2011 3.041 9.068 -4.450 20.400 13.540 16.505 11.164 11.734 4.025 14.408 6.337 12.894
2012 -0.345 -2.153 -0.750 4.425 -0.392 1.819 6.790 5.793 -0.256 6.437 16.214 0.934
2013 3.087 8.395 4.150 -3.675 6.503 -3.129 9.583 9.702 4.161 6.194 -0.901 7.300
2014 -2.081 -2.409 -0.150 -8.000 5.152 7.603 4.306 3.717 3.206 0.014 4.307 -1.108
2015 8.103 -15.17 6.350 -25.22 -6.200 0.890 -2.281 -0.670 3.527 5.574 2.617 2.442
2016 3.430 -11.02 2.550 1.450 8.022 1.967 1.293 5.432 -0.167 -4.081 3.822 3.338
2017 7.461 10.527 3.050 16.725 5.163 10.769 8.604 7.297 0.114 1.543 8.284 9.840
2018 4.470 13.613 4.200 2.125 5.063 3.626 4.014 8.590 3.839 4.458 4.967 -9.124
2019 -1.929 6.361 -3.000 3.025 -4.120 -5.607 -0.279 0.444 -2.351 -0.143 6.534 -5.052
2020 0.158 -2.464 -1.500 -3.325 -7.073 -15.49 2.696 3.922 -11.95 -17.42 -3.816 10.703

Kaynak: (IMF, World Economic Outlook, 2021).

Tablo 4’de de ilgili tilkelerin cari denge oranlarina yer verilmistir. Cari denge oranlar1 karsilastirildiginda Cin ve
Rusya disindaki iilkelerde cari agik sorunu ile karsi karsiya kaldiklar1 goriilmektedir. Cok biiyiik dalgalanmalar
yasamadiklar1 goriilse de 6zellikle Tiirkiye’nin BRICS iilkelerine gore cari agik oranlar1 daha yiiksektir.

Tablo 4: Cari Denge Oranlar1 (%GSYIH)

Brezilya Rusya Hindistan Cin Giiney Afrika Tiirkiye
2000 -3.783 16.309 -0.559 1.695 -0.126 -3.616
2001 -4.236 9.758 0.688 1.305 0.274 1.859
2002 -1.588 7.424 1.211 2417 0.902 -0.261
2003 0.674 7.178 2.277 2.598 -0.826 2.4
2004 1.695 9.247 -0.342 3.536 -2.766 -3.47
2005 1.519 10.320 -1.187 5.780 -3.129 -4.145
2006 1.176 8.702 -1.008 8.418 -4.477 -5.615
2007 0.029 5.181 -1.27 9.933 -5.383 -5.43
2008 -1.807 5.842 -2.28 9.188 -5.537 -5.115
2009 -1.573 3.852 -2.815 4.78 -2.728 -1.751
2010 -3.577 4.130 -2.802 3.941 -1.501 -5.745
2011 -2.918 4.753 -4.290 1.816 -2.218 -8.873
2012 -3.401 3.253 -4.806 2.522 -5.131 -5.449
2013 -3.228 1.461 -1.737 1.540 -5.786 -5.834
2014 -4.130 2.807 -1.314 2.243 -5.071 -4.139
2015 -3.026 4.996 -1.050 2.737 -4.618 -3.161
2016 -1.349 1.911 -0.626 1.801 -2.870 -3.111
2017 -0.728 2.043 -1.835 1.591 -2.541 -4.752
2018 -2.167 6.998 -2.117 0.184 -3.549 -2.789
2019 -2.701 3.836 -0.855 0.986 -3.017 0.888
2020 -0.869 2.205 1.007 2.030 2.175 -5.104

Kaynak: (IMF, World Economic Outlook, 2021).

5. SONUC

“Finansal istikrar” ile “makroekonomik istikrar” kavramlarmin birlikte ele alinmasi gerekliliginin 6n plana
¢ikmasi ve bu kavramlarm birbiri ile yakin iliski igerisinde olmalar1 nedeniyle iilkeyi yonetenler agisindan
onemlidir. Clinkii makroekonomik istikrarin saglanmasi toplumun refah seviyesinin korunmasi agisindan,
finansal istikrarin saglanmasi ise, ekonomideki kaynaklarmn etkin bir sekilde dagitilmasi agisindan biiyiik 6nem
arz etmektedir. Bu caligmada amacimiz, finansal sistemi bir biitiin olarak degerlendirmeye alinip finansal
istikrar ve makroekonomik istikrarin etkilerinin BRICS filkeleri ve Tirkiye acisindan karsilastirilmasinin
yapilarak incelenmesidir.

Bu kapsamda yiikselen ekonomiler olarak kabul edilen BRICS iilkelerinin ve Tiirkiye’nin belirlenen gostergeler
dogrultusunda karsilastirilmalari yapilarak degerlendirilmeleri sonucunda finansal istikrar1 saglayan iilkelerin
makroekonomik istikrarin saglanmasinda da etkin olduklari goriilmektedir.
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1. GIRiS

Research Article
Para Arzimin(M2) Enflasyon ile Iliskisi !
Relation of Money Supply (M2) with Inflation

Hatice Onder !
! Doktora Ogrencisi., Eskisehir Osmangazi Universitesi, Sosyal Bilimler Enstitiisii, Iktisat Anabilim Dal1, Eskisehir, Tiirkiye
OZET

Tiirkiye ekonomisinin uzun yillardir en énemli sorunlarmdan birisi enflasyondur. Istikrar programlarmin
onceligi haline gelmis hedeflerinden biri kroniklesmis enflasyonu diisiiriip kalici bir sekilde kontrol
etmektir. Enflasyon genel itibariyle fiyatlar genel seviyesinde meydana gelen devamli bir artis olarak
tanimlanmakta olup ulusal paranin degerinin diismesiyle de sonuclanmaktadir. Genel itibariyle de
enflasyonun para miktarinda meydana gelen artisa bagli oldugu baska bir ifadeyle enflasyonun parasal
oldugu kabul edilmektedir. Bunun nedeni ise para arz ile fiyatlar genel diizeyi iliskisinin temelinde miktar
teorisinin olmast ve para arzi ile enflasyon arasinda nedensellik iliskisine yonelik Klasik, Keynesyen,
Parasalct ve Yapisalct gibi basta gelen yaklasimlarla beraber genis bir literatire dayanmasidir. Bu
caligmada, iktisat literatiirii igerisinde hem teorik olarak hem de ampirik olarak yaygin bir arastirma konusu
olan para arz1 - enflasyon iliskisi arastirilmistir. Calismanin literatiire en 6nemli katkisi ise giincel bir veri
setinin kullanilmasidir. Para ile enflasyon arasinda nedensellik iliskisi oldugu hipotezinden yola ¢ikarak
Tiirkiye agisindan 2005-2022 doénemine ait aylik veriler kullanilarak zaman serisi analizi yoluyla inceleme
yapilmaktadir. Yapilan ¢alismada degiskenler arasindaki iligskiyi incelemek i¢in oncelikle Fourier ADF
(FADF) birim kok testi, Engle-Granger esbiitiinlesme testi ve Toda & Yamamoto nedensellik yontemi
kullanilmigtir. Yapilan analizde degiskenler arasinda esbiitiinlesme oldugu ortaya ¢ikmig ve para arzindan
enflasyona dogru tek yonlii bir nedensellik iligkisi bulunmustur.

Anahtar Kelimeler: Enflasyon, Para Arzi, Zaman Serisi Analizi
ABSTRACT

One of the most significant questions of the Turkish economy for many years is inflation. One of the
priorities of stabilization programs is to reduce and permanently control chronic inflation. Inflation is
generally defined as a continuous rise in the general level of prices and results in a decline in the value of
the national currency. In general, it is accepted that inflation depends on the increase in the amount of
money, in other words, inflation is monetary. The reason for this is that the quantity theory is the basis of the
relationship between the money supply and the general price level, and it is based on a wide literature along
with the leading approaches such as Classical, Keynesian, Monetary and Structuralist approaches to the
causality relationship between money supply and inflation. In this study, the money supply-inflation
relationship, which is a common research topic in the economics literature, both theoretically and
empirically, has been investigated. The most important contribution of the study to the literature is the use of
an up-to-date data set. Based on the hypothesis that there is a causal relationship between money and
inflation, the analysis is made through time series analysis using monthly data for the period 2005-2022 for
Turkey. In the study, primarily Fourier ADF (FADF) unit root test, Engle-Granger cointegration test and
Toda & Yamamoto Granger causality methods were used to examine the relationship between the variables.
In the analysis, it was revealed that there was cointegration between the variables and a one-way causality
relationship was found from money supply to inflation.

Keywords: Inflation, Money Supply, Time Series Analysis

Makroekonomik gostergelerden biri olan enflasyon emtia, ticari mal ve hizmetlerin fiyatlar genel diizeyinde
meydana gelen daimi artiglar anlamina gelmektedir ve wulusal paranin degerinin diismesiyle de
sonuclanmaktadir. Sistemdeki bu artiglarin nedeni faiz oranlari, déviz kuru, para arzi ve benzeri ekonomik
degiskenler olabilmektedir. Bu sebeple de enflasyonu etkileyen degiskenlerin belirlenmesi ve bu degiskenlerin
kontrol edilmesi son derece 6nemlidir. Merkez bankalarinin enflasyon hedeflemesi yapmasi sebebiyle bu tiir
enflasyona sebep olan degiskenleri devamli olarak izlemeleri, gerektiginde miidahalede bulunmalari
hedefledikleri enflasyon oranina ulasma konusunda biiyiik rol oynamaktadir. Hedeflenen enflasyon oranina
ulasilip ulasiimadig1 konusundaki basari, merkez bankalar1 igin performans gostergesi niteligindedir. Ornegin,
merkez bankasi tarafindan hedeflenen enflasyon oraninin 2 puan eksigi veya 2 puan fazlasi bandinda bir
gerceklik kazanmasi Tiirkiye’de bir basari olarak algilanmaktadir. Ancak bu sinirlarin haricinde gergeklesmesi
durumunda merkez bankasi, hiikiimete gerekceleriyle beraber bir rapor sunmaktadir (Bagci, 2021: 310).

2001 krizinin yasanmasinin ardindan Tiirkiye’de pek ¢ok konuda yapisal reformlara gidilmis ve dalgali kur
sistemine gecis yapumustir. “Gliglii Ekonomiye Gecis Programi” nin uygulamaya konulmasiyla beraber

' IERFM2022 Kongresinde sunulan bildirinin gdzden gegirilmis ve diizenlenmis halidir.
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makroekonomik politikalar, enflasyon ile miicadelede kullanilmaya baslanmistir. Bu programla beraber de
Merkez Bankasinin asil amaciin “fiyat istikrar1” oldugu agiklanmigtir. 2002-2005 déneminde bir gegis
siirecinin yasanmastyla kullamlan para politikas1 “Ortiik Enflasyon Hedeflemesi Rejimi” olarak ifade edilmistir
bununla beraber hedeflenen enflasyonla bagintili “Para Tabani1 Hedefleri” agiklanmistir ve 2006 yilinin ardindan
“Enflasyon Hedefleme Rejimi” uygulanmaya baglanmistir. 2010’dan sonra da, Merkez Bankasiin hedefleri
arasina “finansal istikrar” eklenerek yeni bir para politikast kullanima sokulmustur (Kilavuz ve Altindz, 2020:
243-244).

Caligmanin amaci para arzi ve enflasyon arasinda nedensellik iligkisinin oldugu hipotezinden yola ¢ikarak
Tirkiye’de 2005-2022 dénemine ait aylik verilerle para arzinin enflasyon ile iliskisinin analizini yapmaktir.
Calismanin literatiire en 6nemli katkisi ise giincel bir veri setinin kullanilmasidir. Bunun yaninda Merkez
Bankasimnin 2006 yilinda uygulamaya soktugu “Enflasyon Hedefleme Rejimi’nde hedef degisken olarak
Tiiketici Fiyat Endeksini (TUFE) se¢mesi iizerine ¢alismada TUFE, enflasyonun gostergesi olarak alinmustir.
Ikinci béliimde 6ncelikle iktisat okullarimin para arzi ile enflasyon iliskisine dair goriisleri incelenerek teorik
arka plan anlatilmig ve ardindan bu iki degisken arasindaki iliskiyi test eden ampirik literatiire yer verilmistir.
Ugiincii béliimde caliymada kullanilan veri seti, model ve ydnteme iliskin bilgiler verilerek bulgular
sunulmustur. Dordiincii boliimde ise sonuglarin degerlendirilmesiyle ¢alisma sonlandirilmagtir.

2. TEORIK ARKA PLAN VE AMPIiRIK LITERATUR
2.1. Teorik Arka Plan

Fiyat istikrari, ekonomik birimlerin yatirim, tiiketim ve tasarrufa yonelik kararlarinda dikkate almaya gerek
duymadiklar: 6l¢iide diisiik bir enflasyon orani seklinde ifade edilir. Enflasyonun tanimina baktigimizda fiyatlar
genel seviyesinde olugsan devaml artig olarak tanimlanir. Fiyatlar genel diizeyi olarak ifade edilen kavram ise,
“Bir ekonomide satilan tiim mal ve hizmetlerin fiyatlarimin ortalama bir tiiketicinin yil iginde yaptigi
harcamalar icindeki payina gérve agirliklandirilmis ortalamasidir” (TCMB, 2013: 8). Gelismekte olan
iilkelerdeki merkez bankalarinin ana amaci fiyat istikraridir.

Klasik iktisat¢ilar para arzi ile fiyatlar genel diizeyi iliskisini Miktar Teorisi olarak adlandirilan teoriyle
aciklamaktadirlar. Bu teorinin formiille ifadesi agagidaki gibidir:

M.V=P.y

Bu esitlikte M para miktarini, V paranin dolanim hizini, P fiyatlar genel seviyesini, y ise toplam islem hacmini
yani milli geliri temsil eder. Denklemin sol tarafi toplam para arzimi, sag tarafi ise toplam para talebini
gostermektedir. Klasiklere gore, paranin dolanim hizi (V), bireylerin para kullanma aligkanliina sahip
olmasinin yaninda ekonomik ve mali drgiitlenmeye bagli olmasi sebepleriyle sabit kabul edilmistir. Bunun
yaninda ekonominin tam istthdam diizeyinde olmasi varsayiminda bulunmalarindan dolay1 toplam iiretim
miktar1 (y) da sabit kabul edilmektedir. Bu durumda para arzinda (M) olusan bir durum fiyatlar genel seviyesini
(P) direkt olarak etkilemektedir. Ornegin para arzinda meydana gelecek bir artis veya azalis fiyatlar genel
diizeyinde sirasiyla artis veya azalisa sebep olacaktir. Baska bir ifadeyle, fiyatlar genel diizeyinde yiizde
degisimi ifade eden enflasyon orani, paranin biiyliime hizina esitlenmektedir (Seyidoglu, 2003: 439).

Keynesyen yaklasima gore, ekonomide genel olarak eksik istihdam hakimdir ve tam istihdam istisnai ve 6zel bir
durumdur. Keynes fiyatlarin tam istihdam diizeyine kadar yapiskan oldugunu ve fiyatlardaki artisin tam
istihdam seviyesiyle beraber olusacagini savunur. Ayni zamanda para hem miibadele araci hem de deger
saklama aracidir. Bu sebeple para talebi faiz esnekligi yiiksek oldugunda para arzinda meydana gelen artiglar
fiyatlar1 etkilemeyebilir. Bu yaklagima gore, paranin deger saklama araciyla elde tutulmasi paranin dolanim
hizinda istikrarsizliga sebep olusturarak ve bunun sonucunda da para arzinda meydana gelen bir artig, paranin
dolanim hizinda bir azalma veya artisla dengelenerek fiyatlarda bir etki yaratmayacaktir. Para arzindaki artislar
faizleri diistirecek, bu sebeple de yatirim harcamalari, toplam talep ve iiretim artacak, fiyatlar genel diizeyi ise
sabit kalacaktir (Ugur ve Atilgan, 2021: 778). Baska bir ifade ile belirtmek gerekirse ekonomi tam istthdama
ulasirsa enflasyon ancak o zaman gergeklesecektir.

Parasalct (Monetarist) yaklagima gore, para arzinda meydana gelen biiylik artislar enflasyonun temel
belirleyicisidir. Bu sebeple enflasyonu diisiirmek isteyen iilkeler, para arzinin artis hizini disiirmelidirler.
Parasalc1 diislincenin onciilerinden Milton Friedman’a gore “Enflasyon her zaman ve her yerde parasal bir
olgudur”. Ancak Friedman’in iddias1 teorik degil ampirik bir iddiadir. Friedman ve arkadasi Anna Schwartz’in
yaptiklar1 calismada ABD’nin ekonomisini inceleyerek parasal biiylimeyle enflasyon arasinda pozitif bir
korelasyon iligkisi bularak parasal biiyiimenin yiiksek oldugu yillarda (1970’li yillardaki gibi) yiiksek enflasyon
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gozlemlemislerdir (Mankiw, 2010: 96-97).

Yeni Klasik anlayisa gore, genisletici para politikasinin uygulamaya sokulmasi kisa ve uzun dénemde
enflasyonun olugsmasina neden olmaktadir. Ekonomi birimlerinin tam bilgilerinin ve rasyonel beklentilerinin
olmasi, para arzinda meydana gelecek artisin enflasyon sebebi yaratmasinda 6nemli bir yere sahip oldugunu
diisiiniirler. Bu anlayisa gore, ekonomi birimlerinde beklenen bir parasal artis, liretimi arttirmayacak, sadece

enflasyon ile sonuglanacaktir (Kara ve Sagir, 2021: 25).

Yeni Keynesyen yaklagima gore ise, uzun donemli sozlesmelerin varligi ve mal piyasasinda eksik rekabet
nedeniyle kisa donemde fiyatlar yapiskandir. Bu sebeple kisa dénemde para arzinda meydana gelecek bir
degisiklik enflasyona neden olmaz. Fakat uzun dénemde fiyatlarin yapiskanlig1 gececek ve para arzinda olusan

bir artis, fiyatlarin artisina neden olmasiyla enflasyon olusacaktir (Taban ve Sengiir, 2016: 50).

2.2. Ampirik Literatiir Taramasi

Enflasyonu etkileyen faktorlere yonelik, Tiirkiye ve Tirkiye harici iilkeler ve iilke gruplar1 igin farkli
yontemlerle yapilmig bircok ampirik ¢alisma mevcuttur. Para arzinin enflasyon ile iliskisine dayali ¢aligmalar

kronolojik siraya gore Tablo 1’de gosterilmektedir.

Tablo 1: Ampirik Literatiir Bazinda Caligmalar

Yazar/lar (Y1l) Doénem/Ulke Yontem Sonuglar
Hallman vd. 1870-1988 ABD Regresyon Analizi Para arzindaki artislar enflasyonu arttirmaktadir.
(1991)
Benbouziane ve 1975-2003 Granger nedensellik Tunus ve Fas’ta, Para arz1 — Enflayon
Benamar (2004) Tunus, Fas ve analizi Cezayir’de ise nedensellik iliskisi bulunamamustir.
Cezayir
Agayev (2012) Ocak 1995- Kasim| Engle-Granger, Johansen | Para arzi <> Enflasyon
2010 es biitiinlesme Granger
Azerbaycan Nedensellik
Alimi (2012) 1960-2009 Johansen eg biitiinlesme | Para arzi — Enflasyon
Nijerya Granger Nedensellik
Ozmen ve Kogak 1994Q1-2011Q4 ARDL Hem KD hem de UD’de;
(2012) Tiirkiye Para arz1 T — enflasyon 1
Para arzindaki %1’lik artis, enflasyonda %42°lik bir artisa
neden olmaktadir.
Nguyen (2015) 1985-2012 PMG ve GMM PMG tahmin sonucunda; para arzi1 enflasyon?
9 Asya tilkesi GMM tahminine gore ise para arzinin enflasyon lizerindeki
etkisi onemsizdir.
Sahin ve Karanfil 1980-2013 Johansen esbiitiinlesme | Nedensellik yoktur.
(2015) Tiirkiye ve Granger nedensellik
Kaya ve Oz 1980-2014 (iiger ARDL UD: Para arz1? Enflasyon 1
(2016) aylik)
Tiirkiye
Istilance (2017) 1988-2016 Granger nedensellik Para arzi < Enflasyon
Tiirkiye
Korkmaz (2017) 1998Q1-2015Q4 Regresyon Analizi Para arz17 Enflasyon |
Tiirkiye
Sasongko ve 2007:01-2017-07 Granger nedensellik Para arzi — Enflasyon
Huruta (2018) (aylik)
Endonezya
Erkisi (2019) 1980-2018 Panel Veri Analizi KD ve UD:

Kirilgan 5°1i

Para arz1 T — Enflasyon?t

Emeru (2020) 1970-2011 VAR, Johansen Es KD: Para arzinin enflasyon {izerindeki etkisi pozitif fakat
Etiyopya Biitiinlesme ve VECM Onemsizdir.
UD: Etkisi pozitif ve anlamlidir.
Kilavuz ve 20060Q4-20180Q4 ARDL M1 ve M3 enflasyon iizerindeki etkisi anlamsizken, M2’nin
Altinéz (2020) (ceyreklik) enflasyon lizerindeki etkisi pozitif ve anlamlidir
Tiirkiye
Bagc1 (2021) 2008-2020 Kantil-Kantil Regresyon | Para arzinda olusan artislar, enflasyonu her zaman
Tiirkiye (KKR) yaklagimi arttirmamaktadir.
Kara ve Sagir 2006Q1-2020Q2 ARDL UD: Para arz1f Enflasyon 1
(2021) Tiirkiye KD: Para arzi1 enflasyon icin anlamli degildir.
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Ugur ve Atilgan 1995-2017 Panel veri analizi Para arzi1 biiyiime hizindaki (M2) %1°lik bir artis, enflasyonu
(2021) 5 Geligmekte olan 9%0,70 oraninda artirir.
iilke Ulke bazinda incelendiginde; Tiirkiye ve Brezilya’da para arzi
biiylime hizindaki artislarin enflasyonu arttirdigi bulgusuna
ulasilmaktadir.

Not: Tabloda gosterilen UD ve KD sirastyla uzun dénem ve kisa dénemi temsil etmektedir.
3. MODEL, VERi VE EKONOMETRIK YONTEM

Tirkiye i¢in para arziyla enflasyon arasindaki nedensellik iliskisine yonelik ¢alismada 2005-2022 yillar: arasina
ait aylik veriler kullanilmistir. Analizde kullanilan degiskenler enflasyon orani (TUFE) ve para arzi (M2)’dir.
Veriler EVDS’den (Merkez Bankasi Elektronik Veri Dagitim Sistemi) alinmstir.

Calismada kullanilan parametreler Tablo 2’de tanimlanmustir.

Tablo 2: Arastirma Degiskenleri

Ac¢iklama Tiirii Kaynak
InM2 M2 para arzi Dogal logaritmasi alinmistir. EVDS
TUFE Tiiketici fiyat endeksi Diizey degerler kullanilmigtir. EVDS

Calismamizin amaci, para arzi ve enflasyon arasinda bir nedenselligin olup olmadigini, varsa ise hangi yonde
bir nedenselligin oldugunu arastirmaktir. Buna bagl olarak hipotezler agsagidaki gibidir:

Ho: Para arziyla enflasyon arasinda nedensellik iliskisi vardir.
H.: Para arziyla enflasyon arasinda nedensellik iliskisi yoktur.

Caligmada nedensellik analizinin 6n kosulu olarak dncelikle birim kok testi ve esbiitiinlesme testi yapilmaktadir.
Yapilan birim kok testi Fourier ADF (FADF) testi, es biitiinlesme testi Engle Granger Esbiitlinlesme testi ve son
olarak yapilan nedensellik testi ise Toda-Yamamotodur. Analizler i¢in GAUSS programi kullanilmistir.

3.1. Birim Kok Testi ve Sonuclari

Belli bir dénem araliginda iki seri arasinda iliski olup olmadigina bakilmadan 6nce serilere birim kok testi
uygulanmalidir. Birim kok testlerinde aranan sonug serilerin duragan olup olmadigidir. Ciinkii duragan olmayan
seriler ile gerceklestirilen ekonometrik analizlerde sahte regresyon sorunu ile karsilagilmasi olasidir. Bu sebeple
birim kok testleri arastirmanin giivenirligi bakimindan ¢ok 6nemli bir noktadir.

Serilerin birim kok igerip igermedigi saptanmasinda kullamilmis olan duraganlik simmamasi Oncelikle D. A.
Dickey ve W. A. Fuller’ in 1976 yilinda yaymlamis olduklar1 makalelerinde yer alir. Fakat bu testin o
donemlerden bugiine kadar gegen siire zarfinda farkli alanlarda yetersiz oldugu saptanmistir ve eksiklerin
giderilmesi i¢in bazi metotlar diizenlenmistir. Dickey-Fuller test modelinin i¢cermis oldugu otoregresif siirecin
AR(1) olarak kabul edilmesiyle bu test, zaman serisi i¢in sinirlidir. Bundan dolay1 D. A. Dickey ve W. A. Fuller
(1981)’de makalesinde bu testi gelistirerek Gelistirilmis Dickey-Fuller ADF testini literatiire eklemislerdir.

Perron (1989), birim kok testlerinde yapisal kirllmalarin varligin1 géz ardi etmenin, giicliniin zayiflamasina ve
yanlilik problemine neden oldugunu ifade eder. Yapisal kirilmalar dikkate alan birim kok testlerinde kukla
degiskenlerin kullanimi dogrultusunda modelleme yapilir ve bunun i¢in kiritlmanin yasandigi yerlerin bilindigi
varsayilir. Bunun yaninda bu tiirdeki birim kok testleri ani ve sert kirtlmalar goz ardi etmemektedir. Becker vd.
(2006) tarafindan gelistirilmis olan duraganlik testinde, yapisal kirilmanin zamanini ve yapisini bilmeye gerek
yoktur. Bilinmeyen miktarda yapisal kirilmanin oldugu durumda ve bilinmeyen fonksiyon bi¢imindeyken birim
kok analizi, fourier tipinde birim kdk testlerinin kullanilmasiyla giivenirligi yiiksek olan sonuglar1 karsimiza
cikartmaktadir. Fourier serisinin kullanilmasinin nedeni, serinin yapisinda dogrusal olmayan bdliimleri
aciklanarak bilinmeyen sayidaki kirilmalara izin verilmesidir. Bunun yaninda sert kirilmalar, kismi kirilmalar ve
yumusak gegisler bu yaklasimla modellenebilir (Kaya, 2020: 602).

Sonrasinda Christopoulos ve Leon-Ledesma (2010) yapisal kirilmalar1 dikkate alan Fourier ADF (FADF) testini
Becker vd. (2006) modelini baz alarak gelistirmis ve literatiire kazandirmiglardir. Yonteme ait temel model
asagidaki gibidir:

V&= Yo+ Vi Sin(znTkt) + 72 cos ZHTkt + vy (D

Denklem (1)’de, T= 6rneklem biiyiikliigii, t= trendi, k= kalint1 kareler toplamini minimum yapan frekans degeri
ve = 3.1416’diwr. (Ergiin Tatar, 2021: 1736). Test uygulanirken, oncelikle 1 ve 5 arasinda bir deger alan k
frekans degeri elde edilmektedir. Sonrasinda ise optimal model belirlenir. Burada kullanilan model ise asagidaki
gibidir:
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Sonraki agamada elde edilen EKK kalintilarina agagidaki denklem kullanilarak birim kok testi uygulanmaktadir
(Kizilkaya ve Kizilkaya, 2021: 581).

International Journal of Disciplines Economics & Administrative Sciences Studies

. 2nkt 2nke
vi=yi—[votmi Sln(HT) 72 COSHT +vi

Avi= aivi1 + Y Pi=1 BiAVe + u 3)
Sonraki asamada hipotez sinamalar1 asagidaki gibi yapilmaktadir:

Ho:yi=vy2=0ve u=0 4
Hi:yi=712#0vea; #0 (5)

Bu calismada da kurulan 6ncelikle FADF (Fourier ADF) testi uygulanmis ve degiskenlerin birim kok igerip
icermediklerine bakilmistir. Tablo 3°te FADF sonuclar1 gdsterilmistir.

Tablo 3: FADF Birim Kok Test Sonuglart

Break in level
Diizey Degerleri Birinci Farklar
Degiskenler Test Istatistigi k | lag Kritik Degerler Test istatistigi k | lag Kritik Degerler
InM2 2.655 1 0 -4.370 (%1) -12.592 1 0 4.370 (%1)*
-3.780 (%5) -3.780 (%5)*
-3.470 (%10) -3.470 (%10)*
TUFE -2.198 1 5 -4.370 (%1) -21.660 5 1 -3.550 (%1)*
-3.780 (%5) -2.940 (%5)*
-3.470 (%10) -2.620 (%10)*
Break in level & trend
Diizey Degerleri Birinci Farklar
InM2 -0.933 1 0 -4.870 (%1) 12.965 1 0 -4.870 (%1)*
-4.310 (%5) -4.310 (%5)*
-4.020 (%10) -4.020 (%10)*
TUFE -3.796 1 5 -4.870 (%1) -12.320 1 2 -4.870 (%1)*
-4.310 (%5) -4.310 (%5)*
-4.020 (%10) -4.020 (%10)*

Not: * [statistiksel olarak anlamlilig1 gostermektedir. k frekansi ifade etmektedir. Lag, optimal gecikme uzunlugunu gostermektedir.

Tablo 3’teki FADF sonugclarina bakildiginda, her iki degisken icin mutlak deger itibariyle test istatistikleri, kritik
degerlerin altinda olmasi sebebiyle seriler birim kok igerir. Baska bir ifadeyle degiskenlerin duragan olmadiklari
tespit edilmistir. Bundan dolay1 degiskenlerin 1. farklar1 alinip yeniden FADF testi yapilmigtir. Cikan yeni
bulgularda, seriler birim kok igermemektedir. Bu sebeple ¢alismada kullanilan degiskenler birinci dereceden
I(1) biitiinlesiktir. Bundan dolay1 analizde birinci agsama tamamlanmig olup ikinci agsama olan Engle-Granger es
biitiinlesme testinin gerceklestirilmesi uygun bulunmustur.

3.2. Engle Granger Es biitiinlesme Testi ve Sonuclari

Engle Granger es biitliinlesme testi, zaman serilerinde serilerin uzun donem igerisinde beraber hareket halinde
olup olmadiklarin1 saptamak iizere Engle Granger(1987) tarafindan gelistirilmis yontemlerden birisidir. Testin
0zelligi kalintilara dayanan bir test olmasidir. Engle Granger es biitiinlesme testi, seviyesinde duragan olmadigi
tespit edilen iki degiskenin duragan olabilecegini ifade eder. Bununla beraber testin 6n kosulu, serilerin uzun
donemde beraber hareket etmeleri i¢cin aym1 dereceden duragan olmalar1 gereklidir. Caligmada kullanilan
degiskenler I(1) seviyelerinde duragan ¢iktiklarindan dolay1 Engle Granger testinin kullanilmas1 uygundur.

Engle Granger testinin birinci agamasinda I(1) seviyesinde duragan olan iki degisken arasinda kurulan regresyon
asagida gosterilmektedir (Ciit¢li ve Kan, 2018: 13):
Y:i=o00+ oix; + ue

(6)

Hata terimi analizinin sonraki asamasinda EKK yontemi ile gergeklestirilmektedir. Bir sonrasinda ise regresyon
sonucu ulagilan kalintilar iizerinden otoregresif model kurulur ve bu kurulan modelin duraganhig: test
edilmektedir.

(7

p = 0 olmasi kalintilarin birim kok igerdigi anlamina gelmektedir. Bu durunda ise degiskenler arasinda eg
biitiinlesme iligkisinin olmadig1 sonucuna ulasilir.

Auc=Ap up; + &

Tablo 4’te Engle Granger es biitiinlesme testinin sonuglari gosterilmektedir.
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Tablo 4: Engle Granger Es Biitiinlesme Testi

No Constant or Trend
Test Istatistigi Kritik Deger
-3.386 (%1)
ut -8.574 -2.762 (%5)
-2.450 (%10)

Not: Kritik degerler, MacKinnon(1991) kritik tablo degerinden alinmustir.

Tablo 4’e gore sabitsiz ya da trendli model icin kalintilara u; birim kok testi yapilmistir. Uzun dénem
denklemindeki hata terimine yapilan birim kok test sonucuna gore test istatistiginin (-8.574) kritik tablo
degerlerinden daha negatif olmasi sebebiyle u; duragan haldedir. Bu sebeple degiskenler arasinda es biitiinlesme
olmadigii belirten sifir hipotezi reddedilebilir. Bagka bir ifade ile Tiirkiye’de 2005-2022 doneminde para
arzi(M2) ile enflasyon degerleri arasinda es biitiinlesme oldugu ortaya ¢cikmistir.

3.3. Toda-Yamamoto Nedensellik Testi ve Sonuclari

Toda-Yamamoto testi, Granger nedensellik testlerini arastirmak i¢in gelistirilmis VAR modelinin tahmine
dayanarak kurulmustur. Bu metot Toda-Yamamoto (1995) tarafindan 6nerilmis ve Sims vd. (1990) yontemini
tamamlar niteliktedir. Bu yontem, entegre ve koentegre prosesi olan gelistirilmis VAR modelini temel alan
nedensellik ¢ikarimlarinin yapilmasint miimkiin kilar. Ayrica, bu yontem birim kok testler icin gereken sartlar
yok eder. Bunun i¢in de diger yontemlere gore daha elverisli ve pratik bir metottur (Aksoy vd., 2020: 122).
Toda-Yamamoto (1995)’ in gelistirmis oldugu yontem, asagida yer alan 8 ve 9 numarali denklemler yardimiyla
uygulanir (Siami-Namini, 2017: 604).

Y=oy + K20, X+ K0, Yo+ gy (8)
Yo=ox+ X0, X + X 04 Yei + £xe )

Yukaridaki denklemlerde k= maksimum gecikme uzunlugudur ve d ise maksimum biitiinlesme seviyesini temsil
etmektedir.

Calismada degiskenler arasinda bir nedensellik iliskisinin varligini saptamak amaciyla Toda-Yamamoto testi
kullanilmistir ve bu testin hipotezleri asagida verildigi gibidir:

Ho: X, Y’nin Granger nedeni degildir.
Hi: X, Y’nin Granger nedenidir.
Tablo 5’te Toda-Yamamoto nedensellik test sonuglar gosterilmektedir.

Tablo 5: Nedensellik Test Sonuglari
Toda & Yamamoto Granger Causality Test
Iliski ve Yonii d+k Wald fst. | Asym. p- Bootstrap p-degeri = Sonug

degeri
InM2 — TUFE 1+7 50.881 0.000* 0.000* InM2’den TUFE’ye dogru bir nedensellik iligkisi vardir.
TUFE — InM2 1+7 5.431 0.608 0.588 TUFE’den InM2’ye dogru bir nedensellik iligkisi yoktur.

Toda-Yamamoto metodu kullanilirken yapilmasi gereken degiskenlerin d’nin ve k’nin belirlenmesidir (Siami-
Namini, 2017: 604). Yapilan FADF birim kok testi sonucunda d= 1 ve Akaike bilgi kriterine gore k= 7 seklinde
belirlenmigtir.

Tablo 5°te yer alan testin sonucuna gore para arzindan enflasyona yonelik tek yonli iliski oldugu tespit
edilmistir.

4. SONUC

Tiirkiye ekonomisinin uzun yillardir en 6nemli sorunlarindan biri enflasyondur. Bu sebeple iktisat literatiiriinde
para arzi ile enflasyon iligkisi arastirilan ana ekonomik sorunlardan birisi olmaktadir. Enflasyon istenilen bir
olgu degildir. Bu durumda enflasyon ile miicadele edilebilmesi i¢in dogru araglarin kullanimi olduk¢a 6nem
tasimaktadir. Tiirkiye Cumhuriyet Merkez Bankasinin (TCMB) amacinin fiyat istikrarmin saglanmasi olmasiyla
TCMB, enflasyon hedeflemesini, para politikas1 uygulamasinda yeni arag¢ olarak segerek 2002 yili itibari ile
ortiik ve 2006 y1l1 itibari ile de agik enflasyon hedeflemesi rejimini uygulamaya sokmustur.

Caligmada para ile enflasyon arasinda nedensellik iligkisi oldugu hipotezinden yola ¢ikarak Tiirkiye agisindan
2005-2022 doénemine ait aylik veriler kullanilarak zaman serisi analizi yoluyla inceleme yapilmistir. Yapilan
ampirik analizin ilk asamasinda nedenselligin bir 6n kosulu olarak Fourier ADF testi ile serilerin duragan olup
olmadiklarina bakilmigtir ve sonucunda da serilerin diizeylerinde duragan olmadig: ancak 1. farklar1 alindiktan
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sonra duraganlastigi goriilmektedir. Bagka bir ifadeyle serilerin I(1) seviyesinde duragan olduklar tespit
edilmistir. Analizin ikinci agamasinda nedenselligin ikinci kosulu olan serilerin uzun dénemde beraber hareket
halinde olup olmadiklarin1 anlamak i¢in Engle Granger Esbiitiinlesme testi kullanilmistir. Bunun sonucunda da
Tiirkiye’de 2005-2022 déneminde para arzi(M2) ile enflasyon degerleri arasinda es biitiinlesme oldugu ortaya
cikmistir. Analizin {glincli agamasinda ise Toda-Yamamoto nedensellik testi ile degiskenler arasinda
nedensellik iliskisine bakilmistir. Testin sonucuna gore para arzindan enflasyona dogru tek yonlii iliski oldugu
sonucuna varilmistir. Elde edilen bulgular neticesinde nedensellik iliskisinin paradan fiyatlara dogru oldugu
belirlenmistir ve ulasilan bu sonu¢ da degiskenler arasinda bir geri bildirimin olmadigimi savunan Monetarist
yaklagimini dogrulamaktadir.

Son olarak, Tiirkiye’de ekonomik politika diizenleyici ve denetleyici otoriterler tarafindan fiyat istikrarmin
saglanabilmesinde para arzinin 6nemi biiyiiktiir. Bu ylizden Tirkiye’nin enflasyonla bas edebilmesi i¢in para
arz1 artis hizin1 kontrol etmesi gerekir. Bu gereklilik her kosulda tek basina yeterli olmayabilir fakat parasal
kontrol olmadigi siirece enflasyon ile bas etmek ve fiyat istikrarini saglamak hi¢ bir zaman miimkiin
olmayacaktir.
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OZET

Yeni korona viriis salgini ¢ok kisa siirede tim diinyay: etkisi altina almigtir. Alinan tiim 6nlemlere kargin
pandeminin kiiresel etkilerinin oniine gegilememistir. Salginlar tarihi incelendiginde, salgmlarin daha ¢ok
ekonomik ve saglik iizerindeki etkisi 6nemsenmektedir. Ancak psikolojik ve egitime etkisine dair
aragtirmalar daha ¢ok 21. Yiizyilda yapilmis. Bu arastirmalarin bir¢ogu yetiskinlere yoneliktir. Bu kapsamda
pandemilerin gocuklar tizerindeki etkilerinin arastirilmasi bilyiik 6nem tagimaktadir. Bu nedenle Pandemi
doneminde yasanan kisitlamalarin gocuklar {izerindeki etkisini, anlamak ve belirlemek bu caligmanin
amacidir. Bu c¢aligmada igerik analizi yontemiyle c¢ocuklarin pandemiden nasil etkilendigi ortaya
¢ikarilmaya g¢alisilmigtir. Bu kapsamda Pandemiler tarihi incelenmis, alinan 6nlemlerin egitim ve egitim
ortamlarina etkileri degerlendirilmistir.

Anahtar Sozciikler: Pandemi siireci, Egitim, Sorunlar
ABSTRACT

The new corona virus epidemic has affected the whole world in a very short time. Despite all the measures
taken, the global effects of the pandemic could not be prevented. When the history of epidemics is
examined, the effect of epidemics on the economy and health is considered more important. However,
research on its psychological and educational effects was mostly conducted in the 21st century. Many of
these studies are aimed at adults. In this context, it is of great importance to investigate the effects of
pandemics on children. For this reason, it is the aim of this study to understand and determine the effect of
the restrictions experienced during the pandemic period on children. In this study, it was tried to reveal how
children were affected by the pandemic with the content analysis method. In this context, the history of
Pandemics was examined and the effects of the measures taken on education and training environments
were evaluated.

Keywords: Pandemic process, Education, Problems

Salginlar tarihini incelerken bolgesel salginlarin yani epidemilerin nasil pandemilere doniistiiglini ve bu
doniisiimdeki etkili faktorleri ele alacagiz. Tarihte bilinen ilk salgin MO tarihinde meydana gelen gigek
salgimdir (Yildirim, 2020: 4). Cicek salgimi MO ortaya ¢ikmis olmasina ragmen tedavisinin ve asisinin
bulunmasi ¢ok uzun yillar almigtir. Cigek hastaligindan sonra ise veba salginlari ortaya ¢ikmistir. Veba salgini
Cin’de ortaya ¢ikmasina ragmen 14. yy ’da Avrupa’y1 6nemli dlgiide etkileyen bir salgin niteligindedir. Veba
hastalig1 insan viicudunda irinle dolu siyah siskin yaralar meydana getirdiginden kara 6liim adiyla anilmaktadir.
Veba sonrasi ise Tifiis, Kolera ve influenza gibi salginlar ortaya ¢ikmistir. Tim bu pandemik hastaliklarin
yayilim siiregleri farklidir. Insanlik tarihi boyunca ortaya ¢ikan bu pandemilerin etki bigimlerini incelerken 3
onemli kavram ac¢isindan degerlendirme yapacagiz. Bunlar Ticaretin yaygmlagmasi, Sanayi Devrimi ve kiiresel
savaslardir.

Bolgesel salginlarin pandemilere doniismesindeki ilk 6nemli faktor ticaretin yayginlagmasidir. Salginlar 6nceleri
ortaya ¢iktiklar1 bolgelerde biiyiik yikimlara yol agsida ticaretin gelismesiyle birlikte uluslararas: sinirlar1 asarak
tim diinyay1 etkisi altina almaya baslamistir (Yasayanlar, 2020: 49-55). Ticaret, sinirlarin agilmasinda hatta
sinirlarin kaldirilmasinda biiylik rol oynayarak kiiresellesme siirecinin baslangi¢c noktasi olmustur. Bir salginin
pandemi olarak degerlendirilmesi i¢in biitiin diinyay1 etkisi altina almasi1 gerektigi diistintildiigiinde, ticaretin
rolii daha iyi anlagilabilir. Tarihsel siire¢ ilerledikce ticaretin kapsami ve etkisi her gecen yil artmis ve
kiiresellesme daha da biiyiik boyutlara ulasmistir (Yildirim, 2020:15). Yeni ticaret yollarinin arayigindan dogan
Cografi Kesifler sonucunda yeni kitalar kesfedilmis. Diinyanin smirlar1 genisletilmistir. Cografi kesifler
sonucunda Amerika Kitasi bulunmus. Amerika kitasinin kesfi pandemic tarihi agisindan Onemli bir rol
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oynamustir. 1520- 1899 yillar1 arasinda yasanan ve Biiylik Kiyam adi verilen salginda milyonlarca Amerikali
Kizilderili hayatin1 kaybetmistir (Derman, 2020: 63).

Salginlarin yayilmasinda ve etkilerinin artmasinda Ticaretin, Sanayi Devriminin ve savaslarin ¢ok 6nemli bir rol
oynadigini sdylemek miimkiindiir. Genellikle salginlarin sebepleri, mikroskobik canlilarin dogal ¢evrelerindeki
biliylik calkantilara gosterdikleri tepkilerdir (Irwin, 2016:20). Savaslar, Sanayi Devrimi ve ticaretin
yayginlagsmasi epidemilerin Pandemilere donilismesi siirecine biiyiik katkida bulunmus ve 21.yy’da yasanan
pandemilere zemin hazirlamistir. Hazirladigi bu zemin kiiresellesmeye dayanmaktadir.

21. yiizyilda toplumsal diizenin bozuldugu, etkilesimlerin arttig1, bireysellesmenin zirveye ulagtigi, hayvanlarla
iligkilerin gelistigi ve seyahat imkanlarinin ¢ogaldigr goz oOniine alindiginda pandemilerin modern ¢agin en
biiyiik problemlerinden biri oldugu sdylenebilir (Gates, 2020:1677-1679). Bu nedenle COVID 19 pandemisinin
diinyay1 énemli dlciide tehdit ettigi aciktir. COVID 19 salgin1 baslanmis oldugu Mart 2019 tarihinden bu yana
binlerce insanin dliimiine neden olmus, ekonomiyi 6nemli 6l¢iide sarsmis, toplumsal yasamina yeniden yon
vermis ve sosyal yapida degisimlere neden olmustur. Salgin hastaliklar devlet ve toplum i¢in hayati 6neme sahip
faaliyetleri ve toplum yasamindaki olagan akisini onemli olglide etkileyerek, cesitli zorluklara ve ekonomik
kayiplara sebep olmaktadir.” (T.C. Saglik Bakanligi, 2019). Etki alanini diisiindiigimiizde olduk¢a genis
kapsamlarda etkili olmustur. Teknolojinin gelisimine, kiimiilatif bilgi yogunluguna, asinin bulunmasina ve
iilkelerin ortak cabalarma ragmen etkisi istenen diizeyde tutulamamistir. Bu nedenle COVID 19 salgminin
neden bu denli etkili oldugunu anlamak i¢in beklide tarihteki diger salginlarin incelenmesi 6nem arz etmektedir.
Ciinkii gecmisin tozlu sayfalar1 bugiine 151k tutabilir. Gegmiste yasanan salginlarin yapist incelendiginde 21.
Yiizyila kadar farkli tiplerde salginlarin ortaya ¢iktig1 goriilmektedir. Ancak 21. Yiizyilda yasanan salginlarin
cogunlugu hizli bulagan ve solunum yollarini tehdit eden salgin tipindedir. Ayrica bu salginlar kiiresel ¢apa daha
hizl1 ulagmaktadir. Bunun yani sira ge¢mis salginlarin giinlimiize biraktigi hafiza 6nlemlerin gelismesinde de
onemli rol oynamigtir. Bu nedenle 6nlemlerin daha hizli alindigini sdylemek yanlis olmaz. Ancak onlemlere
ragmen &zellikle COVID 19 salgini ¢ok hizl bir bicimde yayilmis ve insanlig1 tehdit eder hale gelmistir.

COVID-19 viriisii, SARS-CoV ve MERS-CoV’unda i¢ine bulundugu Beta Coronavirus ailesi icinde yer alan bir
viriis tiirtidiir. COVID 19 viriisii 2019 yilinda ortaya ¢ikmistir. Kisa bir siire icerisinde tiim diinyay etkisi altina
aldigindan pandemi olarak tanimlanmistir (World Health Organization [WHO],2020). Bir solunum yolu
enfeksiyonu olan korona viriis salgini insan saghigini oncelikle fiziksel anlamda tehdit etmesine ragmen ayni
zaman da psikolojik olarak da 6nemli Ol¢lide tehdit etmektedir (Almond ve Mazumder, 2005, 258-262).
Ozellikle salgmin yayilmaya basladig siirecte ve vaka sayilarinda ciddi artiglar goriildiigiinde bireylerin stres ve
kaygi diizeyleri yiikselecektir (Rajkumar vd., 2020, s.52). Ciinkii o6nceki ¢alismalarda solunum yollarini
etkileyen hastaliklarin 6liim kaygisini 6nemli dlglide arttirdigr gézlenmis, bunun da yogun bir strese neden
oldugu anlasilmistir (Wu, Chan ve Ma, 2005: 39-42). Oliim korkusu toplumda ve bireylerde yogun anksiyete ve
strese neden oldugundan bireyler ve toplumlarin psikolojik durumlarinin olumsuz yonde etkilenecegini
sdylemek miimkiindiir. Bunun yam sira COVID 19 salgmiyla hayatimiza giren izolasyon siireci de bireylerin
psikolojilerini etkileyen bir faktordiir. izolasyon siirecinde sosyal olanaklardan faydalanamadigimz goz oniine
alindiginda derin bir yalmzliga diisebiliriz. Sosyal izolasyonun meydana getirdigi bu yalmizlik hissi de
psikolojiyi olumsuz anlamda etkileyen bir faktordiir (Holt-Lunstad, 2017:127-130). izolasyon siiregleri sadece
enfekte bireyler i¢in degil, tiim bireyler i¢in belirsizlik yaratmaktadir. Zira hem ¢aligma hayatinin hem de egitim
hayatinin online bir siirece doniistiigii diistiniildiigiinde izolasyonun hayatimizin bir parcasi haline geldigini
sOylemek miimkiindiir. Sosyal iliskilerin bireyler {izerindeki olumlu etkileri g6z oniine alindiginda izolasyonun
mutsuzluga, iimitsizlige sebep olmasi kaginilmazdir.

COVID 19 salgini 21. yy’da yasanan ilk kiiresel salgin olmasa da kapsadig1 siire ve etki alan1 acisindan ilk kez
karsilagtigimiz  bir salgin. Bu nedenle salgina karsi alman onlemler ve salgin hakkindaki sdylemler hemen
hemen her giin degismektedir. Bu da bireylerin kurumlara ve otoritelere olan giivenini dnemli 6l¢lide sarsmustir.
21. yy. da insanlar salginlara oOnleyici ¢oOziimler getirmektense otoritenin salginlarin etkilerini ortadan
kaldirmasini ve devletlerin bu noktada aktif olmasini beklemektedirler (Beck, 2011:1-5). Dolayisiyla otoritelere
ve kurumlara kars1 azalan giiven de bireyleri ¢aresizlige siiriiklemistir. Buna ek olarak enfeksiyonun ilk 5 giinde
gozle goriilebilecek bir semptom gostermemesi, bulas yollarindaki belirsizlik ve yapilan testlerin sonuglarmin
yanlis ¢ikma ihtimali de bireylerin giiven duygusunu sarsmaktadir. Giiven duygusunu sarsan bir diger faktor de
ekonomik kosullarin belirsizligidir. Tiim bunlar bir arada diisliniildiigiinde c¢aresizlik, giivensizlik ve
mutsuzlukta bir salgin haline gelmistir (Wu vd., 2009: 302-311). Janoff- Bulmann ve Timko (1987:141)
hastaliklar1 tranvatik negatif olaylar olarak tanimlamislardir ve bu salginda hastalarin tramvatik tepkiler olan
inkar, sok ve saskinlik tepkilerini vereceklerini sdylemek miimkiindiir. inkar insanlarin en temel ve ilkel
savunma mekanizmalarindan biridir. Bireyler bu savunma mekanizmasini kullanarak hastaligi kabul etme
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asamasindaki yasadiklari zorlanmay: ifade ederler. Ozellikle salgimin ilk zamanlarinda 6liilerin apar topar
gomiilmesi, hatta bazi iilkelerde Oliilerin yakilmasi salginin kabullenilmesini daha zor ve tramvatik bir hale
getirmistir (Bozkurt, 2020: 304-318).

Hong Kong’da Asya Gribi salgim sirasinda yapilan bir ¢alismada bulasici hastaliklarin kaygiyi, stresi ve
korkuyu arttirdigi bulunmustur. Yapilan ¢alismada insanlarin %16’sinda kayginin 6nemli olgiide arttigi ve
%40’1nda ise is ve aile hayatindaki stresin 6nemli 6lgiide arttig1 kesfedilmistir (Lau, Yang, Pang, Tsui, Wong ve
Wing, 2005: 417-424). Salginin ilk giinlerinde gida raflarinin bosalmasi, evlere kapanma, her bedensel
duyumun COVID-19 belirtisi olarak yorumlanmasi, sosyal medya paylasimlar1 ile zihinlerin kirli bilgi
saganagina maruz kalmasi, internet ve televizyonlarda uzun saatler salgina dair programlar izlemek, korku ve
panigi artirmustir. Oliim oranlarmin artmasi1 ve ozellikle oOliimlerin sonrasinda dini ritiiellerin yerine
getirilememesi de korkuyu ve kaygiy1 arttiran diger bir etmen olmustur. Yakilarimi kaybeden bireylerin, 6liim
sonrasi ritliellerini gerceklestirememesi yakinlarina veda edememelerine sebep olmustur. Yas siireglerinin
ertelenmesi hatta gerceklesmemesi uzun vadede kotii sonuglar dogurabilir (Wallace vd., 2020: 70-76). Tiim bu
etkenleri goz oniine aldigimizda COVID 19 salgminim psikolojik etkilerinin uzun vadeli ve oldukga dramatik
olacagini sdylemek miimkiindiir.

21. ylizyilda toplumsal diizenin bozuldugu, etkilesimlerin arttig1, bireysellesmenin zirveye ulastigi, hayvanlarla
iliskilerin gelistigi ve seyahat imkanlarinin ¢ogaldig1i goz oniine alindiginda pandemilerin modern ¢agin en
biiyiik problemlerinden biri oldugu sdylenebilir (Gates, 2020: 1677-1679). Bu nedenle COVID 19 pandemisinin
diinyayr énemli 6lciide tehdit ettigi aciktir. Ulkemizde COVID 19 salgminin baslamis oldugu Mart 2019
tarthinden bu yana binlerce insanin 6liimiine neden olmus, ekonomiyi 6nemli Olgilide sarsmis, toplumsal
yasamina yeniden yon vermis ve sosyal yapida degisimlere neden olmustur. Salgin hastaliklar devlet ve toplum
icin hayati dneme sahip faaliyetleri ve toplum yasamindaki olagan akisim1 6nemli Olgiide etkileyerek, cesitli
zorluklara ve ekonomik kayiplara sebep olmaktadir.” (T.C. Saghk Bakanhigi, 2019). Etki alanim
diislindiiglimiizde olduk¢a genis kapsamlarda etkili olmustur. Teknolojinin gelisimine, kiimiilatif bilgi
yogunluguna, asinin bulunmasina ve iilkelerin ortak ¢abalarina ragmen etkisi istenen diizeyde tutulamamugtir.
Bu nedenle COVID 19 salgminin neden bu denli etkili oldugunu anlamak igin beklide tarihteki diger salginlarmn
incelenmesi 6nem arz etmektedir. Ciinkili ge¢misin tozlu sayfalari bugiine 11k tutabilir.

Gegmiste yasanan salginlarin yapisi incelendiginde 21. Yiizyila kadar farkli tiplerde salginlarin ortaya ¢iktigi
gorilmektedir. Ancak 21. Yiizyilda yasanan salginlarin ¢ogunlugu hizli bulasan ve solunum yollarimi tehdit
eden salgin tipindedir. Ayrica bu salginlar kiiresel ¢apa daha hizli ulagsmaktadir. Bunun yani sira ge¢mis
salginlarin glinlimiize biraktig1 hafiza 6nlemlerin gelismesinde de dnemli rol oynamigtir. Bu nedenle dnlemlerin
daha hizli alindigim séylemek yanlis olmaz. Ancak dnlemlere ragmen dzellikle COVID 19 salgini ¢ok hizli bir
bicimde yayilmis ve insanlig1 tehdit eder hale gelmistir. Salginlarin oncelikli tehdidi 6liimlerdir. Ancak 21.
Yiizyilda bu durum da daha farkli boyutlarda ele alinmaktadir. ABD, Kanada, Avusturalya ve ¢ogu Avrupa
iilkesinde Cinlileri ve Asyalilar salginin kdkeni olarak gosterilerek hedef guruplar haline getirildigi gézlemlendi
( Chung, 2020: 686-687). Salgmlarin sadece fiziki boyutlar1 degil psiko-sosyal ve egitim boyutlar1 da énem
kazanmistir. Ciinkii salginlar sadece ortaya c¢iktigt donemi degil gelecegi de tehdit etmektedir. Bu kapsamda
salginlarin gelecegimizi nasil tehdit ettigini anlamak da biiyiik 6nem tasimaktadir. Salginlar gelecegi 6zellikle
ekonomik sosyal ve psikolojik agidan etkilemektedir. Ekonomik ve sosyal etkilerle ilgili ¢ok sayida galigma
olmasina ragmen psikolojik etkilerin gelecekte yaratacagi sorunlarla ilgili yeterli c¢alisma ve veri
bulunmamaktadir. Bu nedenle g¢ocuklarin akut ve uzun vadeli psiko-sosyal durumlarinin arastirilmasi ve
incelenmesi egitim siirecleri agisindan biiyiikk Onem tagimaktadir. Zira gelecegin yetiskinleri ¢ocuklardir.
Cocuklarin salginda mahrum kaldig1 haklar ve maruz kaldig1 kosullar dogru bir sekilde degerlendirilmelidir.

Pandemiler tarihi ¢ergevesinde psikolojik ve davranigsal durumlarinin, egitim ve egitimde yasanan sorunlarin
degerlendirilmesidir. Bireyin selametini esas alan egitimde, yasanan sorunlar ve pandeminin zorlu kosullari
insan saglhigm hem fiziksel hem de psikolojik olarak etkilemektedir. Bu tezde ozellikle ¢ocuklarin yasadig
psiko-sosyal problemlerin, egitimde yasanan sorunlarin gelecekte nasil bir etkiye sahip olacagi, COVID 19
pandemisinin ortaya ¢ikis siireci kapsaminda yarattig1 sinirlandirmalar {izerinden incelenmistir. Yasanan akut
psiko-sosyal sorunlarin uzun vadede gelecegimizi tehdit altina aldigi 6ngoriisiiyle hareket edilmistir. Bu nedenle
tarihsel incelemeleri ve egitimde olusan sorunlar1 anlamak amaciyla igerik analizi metodu kullanilmig ve olasi
etkiler ortaya konulmustur. Olas1 etkiler ortaya konurken gegmis literatiirlerden ve arastirmalardan
yararlanilarak ¢ocuklarin psiko-sosyal durumlarinda olusan olumsuz etkiler ve egitimde yasanan sorunlar ortaya
konmustur.
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Gegmis salginlart anlamak ve ortaya c¢ikardigi yikimin sonuglarimi dogru degerlendirmek, giiniimiizde
yasadigimiz ve gelecegimizi tehdit eden salginlara karsi korunmamizda olduk¢a Onemli bir yer tutacaktir.
Gecmis donemlerdeki salginlart incelemek, giinlimiizde yasanacak salgin hasatliklarin daha iyi arastirilmasini
saglayabilir (Irvin, 2016: 20). Bu nedenle Salginlar tarihini inceleyerek toplumlarin salginlara kars1 gelistirdigi
savunma mekanizmalarini anlamamiz gerekmektedir.

2. YONTEM

Arastirma amacina uygun ve ekonomik olanak, verilerin toplanmasi ve c¢oziimlenmesi icin gerekli
kosullarin diizenlenmis, tarama modeli kullanilmistir. Birey ya da nesne, kendi kosullar1 iginde ve oldugu
gibi tanimlanmaya c¢alisilmistir. Pandemi tarihinden basalanarak; Covid-19 siirecinde egitimde yasanan
sorunlar ortaya konulmustur.

2.1. Veri Toplama Araclan

Covid-19 pandemi siirecinde egitimde yasanan sorunlara iliskin yapilan caligmalar incelenmisitir. Dokiiman
analizi yapilmistir. Ulusal ve Uluslararasi yayinlanan makale ve dergilerde yayinlanan yazilar arastirilmistir.
Pandemi siireci ve sonrasinda ¢ocuklarin egitimlerinde yasadigi sorunlar ortaya koyan calismalar ele alinmas,
internet sitelerinden faydalanilmstir.

2.2. Verilerin Analizi

Tarihten giliniimiize kadar gelen salgin hastaliklar incelenmis son olarak giinlimiiz salgin hastalig1 olan
Covid-19 pandemisi arastirilmigtir. Arastirmalara bakildiginda Covid-19 siirecinde 6grencilerin dijital
ortamda sunulan ders olanaklarina, esit sekilde ulasamadigini gostermektedir. Dolayisiyla bu esitsizlik bazi
Ogrencilerin egitimlerini saglikli alamamalarina sebep olmustur. Pandemi, 6grencinin egitim eksikliginin
yaninda psikolojisini de olumsuz yonde etkilemistir. Uygulanan yasaklarda arkadaslarindan ve egitim
ortamindan uzak kaldig1 i¢in ¢ocuklarda davranis bozukluklari olusturmustur.

3. BULGULAR

Covid 19 pandemisi nedeniyle yasanan oOliinler, alinan tedbirler, sosyal yasamdaki kisitlamalar toplumun her
kesimi i¢in yeni kosullarin olugmasina sebep oldu. Toplumun tiim elementleri salgin siirecinden dogrudan veya
dolayl bir bi¢cimde etkilendi. Salgin insan sagligin1 hem fizyolojik hem de psikolojik agidan etkileri. Bu tezde
salginin psikolojik etkilerinin olas1 sonuglar1 ¢ocuklarin psiksosyal gelisimi géz oniine alinarak degerlendirildi.
Ozellikle egitimde yasanan kesintiler, egitim siireclerinin dijitallesmesi goz dniinde bulunduruldu. Bu béliimde
Covid 19 siirecine iliskin kaynaklardan bulunan verilerin bir projeksiyonu yer almaktadir.

Tablo 1 de Pandemiler tarihi béliimiinde bahsedilen diinya ¢apinda yasanan salgimlarin etki siireleri ve yasattiklar: can kayiplart
verilmistir.

Antonine Salgini 165-180 Cicek veya Kizamik 5 milyon
Justinian Vebasi (1. Veba Salgmi) 541-542 Yersinia pestis bakterisi 30-50 milyon
Japonya Cigek Salgini 735-737 Variola major viriisii 1 milyon
Kara Veba (2. Veba Salgini) 1347-1351 Yersinia pestis bakterisi 200 milyon
Yeni Diinya Cicek Salgini 1520 ve sonrasi Variola major virus 56 milyon
Italya Vebasi 1629-1631 Yersinia pestis bakterisi 1 milyon
Londra Biiyiik Vebast 1665 Yersinia pestis bakterisi 100 bin
Kolera Pandemileri (1-6) 1817-1923 V. cholerae bakterisi 1 milyon

3. Veba Salgini 1885 Yersinia pestis bakterisi 12 milyon
Sar1t Humma Salgin 1800'lerin Sonu Viriis 100-150 bin
Rus Gribi 1889-1890 H2N2 viriis 1 milyon
Ispanyol Gribi 1918-1919 HIN1 viriis 40-50 milyon
Asya Gribi 1957-1958 H2N2 viriis 1,1 milyon
Hong Kong Gribi 1968-1970 H3N2 viriis 1 milyon
HIV/AIDS 1981- giintimiiz Viriis 25-35 milyon
SARS 2002-2003 Koronaviriis 770

Domuz Gribi 2009-2010 HINI viriis 200 bins
Ebola 2014-2016 Ebolaviriis 11 bins
MERS 2015 - giiniimiiz Koronaviriis 850
COVID-19 2019 - glinlimiiz Koronaviriis

Kaynak: (wikipedia.org)

Tablo 1 de tarihte goriilen salgmlarin etki siireleri ve yasattiklar1 can kayiplarina iliskin veriler bulunmaktadir.
Tablo incelendiginde salginlarin olasi etkilerin boyutlarina dair bir yap1 ortaya ¢ikmaktadir. Salginlarin uzun
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yillar boyunca toplumlar1 etkileyebildigi ve ¢ok sayida can kaybina sebep oldugunu sdylemek yanlis olmaz.
Covid 19 salginanina iliskin veriler ise halen etkisini siirdiirmekte ve her gecen giin yaganan kayiplar ve etki
alan1 artmaktadir.
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Sekil 3.1: Covid 19 salginin giinliik verilerini gdsteren grafik
Kaynak: Cumhuriyet Uluslararas1 Egitim Dergisi (e-ISSN:2147-1606)

Sekil 3.1 de Covid 19 salgini boyunca Tiirkiye’de goriilen giinliik vaka sayilarina iligkin veriler yer almaktadir.
Salgin siireci boyunca vaka sayilarinda neredeyse siirekli bir dalgalanma goriilmektedir. Grafikte yer alan veriler
Tiirkiye Saglik Bakanlig tarafindan verilen giincel verilerdir. Bu verilere dayanarak salgmin etkisinin tam
anlamiyla yitirmedigini s6ylemek miimkiindiir. Mart 2019 tarihinde baslayan salgin giiniimiizde hala toplumu
oldukga dnemli bir bi¢imde etkilemeye devam ediyor.
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B. Proportion of mental health-related ED visits per 100,000 pediatric ED visits per week

2,000
1,800
1,600
1,400
1,200 4
1,000 4

800 -

00 -

400 | w2019

004 ===2020

Proportion of mental health-related ED visits

(Ui S S B N B B B R EE R N N R A R RN B B R B B B B S B S B N B BN R S B B B B e E
1T 2 3 45 6 7 8 9101112131415 1617 18 19 20271 22 23 24 25 26 27 28 29 30 31 32 33 34 35 36 37 38 39 40 41 42

Week no.

Sekil 3.2. Amerika’da acil servislere mental rahatsizliklar i¢in bagvuran yetiskin ve ¢ocuklarin 2019-2020 verileri
Grafik A yetiskinlerin acil servislere mental semptomlarla bagvurma grafigi

Grafik B 18 yasindan kiigiiklerin yani ¢ocuklarin Mental semptomlarla bagvurma verileri

Kaynak: MMWR ve Morbidite ve Mortalite Haftalik Raporu

Sekil 3.2 deki Grafikler detayli bir bigimde incelendiginde Pandemi siirecinde yetigkinlerin acil servislere
bagvuru oranlarinin 2019°da 2020 yilina gelindiginde degisiklik gostermedigi sdylenebilir. 2019 ve 2020 yillar
arasinda onemli bir farkin olmadig1 goriilmektedir. Ancak ¢ocuklarin verileri incelendiginde 2020 yilinda 2019
yilina gére mental semptomlarla acil servislere bagvuran ¢ocuk sayilarindaki artis goze ¢arpmaktadir. Bu veriler
1s18inda  Pandeminin ¢ocuklarin psikolojileri tizerindeki etkisini ortaya koymaktadir. Tezde daha oOncede
bahsettigimiz iizere ¢ocuklar pandemi kosullariyla bagedebilecek deneyim ve tecriibeye sahip olmadiklarindan
bu siirecten daha ¢ok etkilendiklerini soylemek miimkiindiir.

EBSAM (2021) tarafindan 14963 &gretmenle yaptigi anket calismasiyla uzaktan egitime dair veriler ortaya
koydu. EBSAM yaptig1 arastirmalarda ogretmenlere yonelttigi sorularla dgrencilerin online egitime katilim
stireglerini degerlendiren bir ¢calismaya imza att1. Yapilan ¢alismay1 incelendiginde ¢ocuklarin salgin déoneminde
egitime yaterince katilamadigi ortaya ¢ikmustir. Bu kapsamda verilerden olusturulan bazi grafik ve tablolar ile
uzaktan egitimin yarattig1 etki gbéz Oniine serilmistir. Asagida yer alan tablo ve grafiklerde verilen veriler
ogretmenlerin Anket sorularina verdikleri cevaplar 1s1g¢inda ortaya ¢ikmustir.
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Timii Yarisindan Fazlasi Yaris1 Yaridan Az1

Sekil 3.3 : Ogrencilerinizin ne kadari canh derslere katilim saglama durumu
Kaynak: EBSAM ARASTIRMA DiZiSi (2021)

Sekil 3.3 Grafikte yaklagik 14000 Ogretmenin Ogrencilerinin canlt derslere ne kadar katildiklarim
gostermektedir. Ogrencilerinin tiimiiniin canli derslere katilabildigini sdyleyen dgretmenlerin sayisi toplam
saymin sadece %35.7 sini olusturmaktadir. Ogrencilerinin yarisindan azinin derslere katilabildigini beyan
Ogretmenlerin orani ise %39.3’tlir. Bu veriler 1518imnda 6grencilerin egitime yeterli diizeyde katilamadiklarini
sOylemek yanlis olmaz. Bu durumu destekleyen diger bir veri ise agagida verilmistir.
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Sekil 3.4 : Ogrencilerin yiizde kag1 derslere katilamama durumu
Kaynak: EBSAM ARASTIRMA DiZiSI (2021)

Sekil 3.4 Grafikte ise derslere katilamayan ogrencilerin yiizdelerini gostermektedir. Yaklasik olarak derslerin
%45’ine Ogrencilerin yarisindan fazlasi katilamamistir. Bu da &grencilerin gerekli egitim ve Ogretim
kazanimlarinmi alamadiklarin1 gdstermektedir. Neredeyse derslerin yarisina katilim orami diisiik kalmistir. Egitim
ogrencilere hem teorik hem de davranigsal kazanimlar saglamaktadir. Bu nedenle katilim oranlarinin arttirilmasi
biiylik 6nem tagimaktadir. Bu kapsamda 6gretmenlere, 6grencilerin neden derslere katilamadiklari sorulmus ve
temel nedenler gbz oniine koyulmaya ¢alisilmistir.

Tablo 3. Ogrencilerinizin dersleri diizenli takip etmemesinin nedeni/nedenleri

n %
Bilgisayar/tablet ve internet gibi araglarinin olmamasi 10.323 76,3
Ogrencilerin uzaktan egitim siirecinin uzamasi nedeniyle ciddi bir motivasyon kaybr iginde olmasi 7.777 57,5
Ebeveynlerinin ¢ocuklara dijital 6grenme ortaminda yardimci olamamasi 6.038 44.6
Ailenin ¢ocuklara yeterince destek olmamasi 5.439 40,2
Sinav ya da not gibi 6l¢me degerlendirmenin yapilmamasi 5.139 38,0
Ogrencilerin akranlarindan uzak olmasi nedeniyle sosyal ve psikolojik olarak olumsuz etkilenmesi 4.957 36,6
Ailesinin ¢aligmasi nedeniyle ¢ocuklara destek olacak kimsenin olmamasi 4.050 29,9
Sessiz bir ¢alisma ve 6grenme ortaminin olmamast 3.613 26,7
Diger 396 2,9
Okul ve 6gretmenlerin dgrencilere yeterince destek olmamasi 363 2,7
Dersleri diizenli olarak yapmamam 229 1,7

Kaynak: EBSAM ARASTIRMA DIZiSi (2021)
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Tablo 3 ¢ocuklarin(6grencilerin) egitimden uzak kalmasinin olasi sebeplerini ortaya koymaktadir. Bu ankette
sorulara birden gok cevap verilmis ve veriler dyle elde edilmistir. Ogretmenlerin yaklasik %76’s1 teknolojik

icinde bulunduklari ruh hali gibi.

Tablo 4. hangi yas grubundaki 6grencilerden siirecten olumsuz etkilen durumu

n %
1. simf 10.326 69,1
12. siif 6.566 439
8. smf 6.426 43,0
9. sif 5.935 39,7
5. smf 5.156 34,5
2. sif 4.215 28,2
4. simf 3.607 24,1
11. simif 3.161 21,2
7. smf 3.054 20,4
10. smf 3.024 20,2
6. sif 2.766 18,5
3. sif 2.360 15,8

Kaynak: EBSAM ARASTIRMA DiZiSI (2021)

Tablo 4 salgin nedeniyle egitimin kesintiye ugramasi ve uzaktan egitim modeline gecilmesi siirecinin en gok
hangi siniflar1 olumsuz etkiledigi verisini ortaya koymaktadir. Ogretmenlere gore en ¢ok 1. Smiflar salgin
siirecinden olumsuz etkilenmistir. Ogretmenlerin yaklasik % 70’i 1. Siniflarin salgin siirecinden olumsuz
etkilendigini disiinmektedir. 1.siniflar1 takiben kademe gegisi yapacak olan 12. Siniflar ve 8. Siniflar da bu
siiregten olumsuz etkilenmektedir. Bu da gelisimsel agidan gegis doneminde olan ¢ocuklarin salgindan daha
olumsuz etkilendigini gostermektedir.

Tim bu veriler 1s18inda Salgin doneminde yasanan olumsuzluklarin g¢ocuklari etkiledigini soylemek
miimkiindiir. COVID 19 salgin1 etkisini hala siirdiirmektedir. Ulasabildigimiz veriler ¢ocuklarda egitim
siireglerinin olumsuz etkilendigini gosteriyor. Cocuklarin gelisim alani olan ve bireyselliklerine katk: saglayan
egitimde yasanan bu olumsuzluklar cocuklarin psiko-sosyal gelisimlerini de olumsuz etkiliyor. Ancak bu etkinin
oOlgiilebilmesi ve verilerle ortaya konabilmesi i¢in Salgimin iizerinden belli bir siire gegmesi gerekiyor. Bu
kapsamda ¢ocuklarda psikolojik rahatsizliklarin goériilme oraninda artis bekleniyor. Ancak bu 06ngoriiyii
destekleyecek verilere sahip degiliz. Ancak cocuklarin ve ailelerinin hayatlarinda yasanan kesintiler,
degisiklikler bu 6ngdriiyli destekliyor. Bu kapsamda verileri pandemilerin yasattigi 6liimler, Covid 19 salgini
verileri ve egitimde yasanan kesintilere dair verilerle ele aldik. Degerlendirmeler kapsaminda gelecegin
yetiskinleri olan ¢ocuklarin gelisimlerinin aksadigini ve olumsuz etkilendigini sdylemek yanlis olmaz.

4. SONUC, TARTISMA VE ONERILER
4.1. Sonug¢ ve Tartisma

Salgin denildiginde genellikle akla ilk gelen olumsuz etkiler kisilerin fiziksel saghigi ile alakalidir. COVID 19
salgininin erken asamasinda toplumlar ve devletler de fiziksel zararlar1 6nleme yoluna gitmistir. Ancak 6zellikle
asmin bulunmasina ragmen salginin yayilimi tam anlamiyla 6nlememistir. Bu noktada salginin sadece fiziksel
sagligl degil aym zamanda ruhsal sagligimda olumsuz etkiledigi gz oniine daha net alinmistir. Ozellikle
salginda bir¢ok temel hakkin kisitlanmasi ile beraber egitimdeki kisitlamalar 6grencinin ruhsal sagligi olumsuz
etkilemistir. Ornegin sokaga ¢ikma yasaklari, egitime dair kisitlamalar sonucu uzaktan egitime gegilmesi ve
sosyal mesafe kurallar1 nedeniyle sosyal hayat durma noktasina gelmistir. Sosyal bir varlik olan insanin bu
kisitlamalardan olumsuz yonde etkilenmesi kacinilmazdir. Salginlar tarihi bu olumsuz etkilerin 6lgegini
anlamakta biiyiik bir katki saglar. Zira salginlarin yayilma hizin belirleyen tek faktor viriisiin yapisi ve kaynagi
degildir. Tarihsel siiregte yasanan salginlarin nasil kiiresel Olgeklerde etkilere neden oldugunu anlamak,
gelecekte yasayabilecegimiz olumsuzluklar 6nlemek i¢in biiylik 6nem tagir. Tam bu noktada baska bir soru
devreye girer. Salginlarin psikolojik etkileri ve egitimdeki kisutlamalar gelecegimizi nasil etkileyecek? Bu
sorunun cevabr gelecegimizin yetiskinleri olan ¢ocuklarda saklidir. Bu nedenle salginlarin c¢ocuklarin
psikolojileri iizerindeki psiko-sosyal etkilerini, dolaysiyla egitime olan yansimalarini dogru bir sekilde analiz
etmek gerekir. Salginin erken asamalarinda ¢ocuklarin egitimine nasil devam edilecegi sorusu baskinken,
ilerleyen siirecte ruh sagliklarinin salgindan nasil etkilendigi daha baskin hale gelmektedir. Bu noktada
inceledigimiz arastirmalar COVID 19 salginiin ¢ocuklar1 énemli oranda etkiledigi sonucuna ulastik. COVID
19 salgi ¢ocuklari hem psikolojik hem de davramigsal acidan oldukca olumsuz etkilemistir. Ornegin 0-5 yas
grubuna mensup ¢ocuklarda tuvalet kazalar1, istahsizlik, asir1 tirkeklik gibi semptomlarin ortaya ¢iktigi, 6 11 yas
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grubunda yer alan ¢ocuklarda ise ders basarilarinin diismesi, igine kapanma, kabus gérme ve uyku problemleri
gibi semptomlarin ortaya ¢iktig1 gdzlemlenmistir. Bunun yani sira yas grubu fark etmeksizin ¢ocuklarda stres ve
kaygi seviyelerinde artig goriilmiistiir. Depresyon, kaygi bozuklugu, letarji gibi psikolojik buhranlarda da 6nemli
bir artis gbze c¢arpmaktadir. Tiim bunlar aslinda gelecekte olusabilecek kiiresel bir psikolojik buhrani isaret
ediyor. Bu calisma bu anlamda 6nem tasiyabilir. Zira pandeminin ¢ocuklar iizerindeki psikolojik etkileri g6z
ard1 edilir ve gerekli 6nlemler alinmazsa daha kotii sonuglarla karsi karsiya kalinabilir. Pandeminin ortaya
cikardigi i¢ karartici bu tablonun 6niine gegilmesi acil ve hayati bir 6nem tagimaktadir. Bu noktada 3 unsurun
cok dnemli bir rolii olacagini diisiiniiyoruz. Bu unsurlar Aileler, Okul ve psikoloji alan1 uzmanlaridir. Oncelikle
ailelerin cocuklar1 daha iyi gozlemlemesi ve cocuklarin icinde bulundugu zorlu durumu fark etmesi ¢ok
onemlidir. Ciinkli ¢6ziim aileden baslayacak ve diger unsurlarla devam edecektir. Bu noktadan sonra ise
cocuklarim en ¢ok vakit gecirdigi okul devreye girmelidir. Cilinkii okul yasami g¢ocuklarin bireysellestigi,
sosyallestigi ve rutinlerinin olustugu bir alandir. Bu nedenle ¢ocuklarin okulda psiko-sosyal ac¢idan
desteklenmesi bilylik nem arz etmektedir.

Okullar normalligi temsil eden ve egitim yoluyla normal yasama donmeyi saglayan en biiyliik kurumlardan
biridir. Demircioglu (2021, s40-48)’e gore okullar oyun ve etkinliklerle siireklilik yaratarak normallik vurgusu
yaratmali, ¢ocuklarin kendilerini daha kolay ifade edebilecegi kosullar sunmali, pandemiyi anlamlandirma
siireglerine katki saglamali ve yapacaklari gozlemlerle cocuklarin ihtiyaglarini tespit etmeleri gereklidir.
Bdylece cocuklarda bir yeniden toparlanma siireci olusacak ve okullar bu noktada destekleyici gérevini tam
anlamiyla yapacaktir. Okullardaki personelin bir diger katkisi da profesyonel yardima ihtiyaci olan ¢ocuklari
saptamak ve gerekli is birliklerini kurarak bu ihtiyaci gidermek olacaktir. Zira profesyonellere ulasim ve maddi
imkansizliklarin asilmasi da énem arz etmektedir. Ugiincii unsurda psikoloji uzmanlarmin katkisi olacaktir. Zira
uzman destegi yeterince saglanamazsa ¢abalar yetersiz kalacaktir. Sonug olarak gelecegimizin yetigkinleri olan
cocuklarin ihtiyaglarinin fark edilmesi ve giderilmesi acil ve hayati bir 6nem tasimaktadir.

4.2. Oneriler

Salgininin gocuklar iizerindeki etkileri oldukca fazla tartismaya konu oldu, bilgi {iretildi. Bu tartisma ortaminin
salgin sonrasinda da devam etmesi ve salgnin etkilerinin ¢ocuklarin goéziinden anlamaya c¢alisan bilimsel
caligmalarin artmasi ve desteklenmesi oncelikli hale getirilmelidir.

KAYNAKCA
1. Beck, U. (2011). Risk Toplumu. Ozdogan K. ve Dogan, B. (Cev.). istanbul: ithaki

2. Bozkurt, Y.,'Zeybek, Z., &_. Askin, R. (2020). Covid-19 pandemisi: Psikolojik etkileri ve terapotik
miidahaleler. Istanbul Ticaret Universitesi Sosyal Bilimler Dergisi, 19(37), 304-318.

3. Cohen, M. S., Hellmann, N., Levy, J. A., DeCock, K., & Lange, J. (2008). The spread, treatment, and
prevention of HIV-1: evolution of a global pandemic. The Journal of clinical investigation, 118(4), 1244-
1254.

4. Derman, O. (2020). Tarih boyunca insanligin salgin hastaliklarla miicadelesi. Cocuk Sagligi ve Hastaliklari
Dergisi, 63.
5. EBSAM Arastirma dizisi. Pandemi doneminde Ogrenme Kaybi-Tespit Ve Oneriler: 23/ Nisan 2021

6. Gates, B. (2020). Responding to Covid-19—a once-in-a-entury Pandemic? New England Journal of
Medicine, 382(18), 1677-1679.

7. Holt-Lunstad, J. (2017). The potential public health relevance of social isolation and loneliness: Prevalence,
epidemiology, and risk factors. Public Policy & Aging Report, 27(4), 127-130. doi:10.1093/ppar/prx030

8. Irwin W. Sherman. Ceviren. Emel Tiimbay, Mine Ang Kiiciiker. Diinyamiz1 Degistiren On iki Hastalik.
2016. Is Bankas1 Kiiltiir Yayinlar1: 10-20

9. Janoff-Bulman, R., ve Timko, C. (1987). Coping with traumatic life events: In Coping with negative life
events, Boston: Springer,

10. Lau, J. T., Yang, X., Pang, E., Tsui, H. Y., Wong, E., ve Wing, Y. K., (2005). SARS- Related Perceptions
in Hong Kong. Emerging Infectious Diseases, 11(3), 417-424. https://doi.org/10.3201/eid1103.040675

11. Saglik Bakanligi (2021) Covid-19 Rehberi, (25.02.2021). Halk Sagligi Genel Miidiirliigii, Covid-19 (2019-
n CoV Hastaligi) Rehberi (Bilim Kurulu Caligmasi). Saglik Bakanligi.

Open Access Refereed E-Journal & Indexed & Puplishing ideastudies.com ideastudiesjournal@gmail.com

@ EA


mailto:ideastudiesjournal@gmail.com

International Journal of Disciplines Economics & Administrative Sciences Studies SEPTEMBER 2022 Vol:8 Issue:45

12. Wallace, C. L., Wladkowski, S. P., Gibson, A., ve White, P. (2020). Grief during the COVID-19 pandemic:
considerations for palliative care providers. Journal of Pain and Symptom Management, 60, €70-e76

13. World Health Organization. (2021), Coronavirus disease (COVID-19) advice for the public, (13.06.2021
tarihinde https://www.cdc.gov/coronavirus/2019-ncov/need- extra-precautions/people-at-higher-risk.html
adresinden alinmustir.).

14. Wu, K. K., Chan, S. K., ve Ma, T. M. (2005). Posttraumatic Stress, Anxiety, and Depression in Survivors
of Severe Acute Respiratory Syndrome (SARS)”, Journal of Traumatic Stress: Official Publication of The
International Society for Traumatic Stress Studies, 18(1), 39-42.

15. Yasayanlar, 1. (2018). Bir hastalik olarak kolera ve tarihte kolera pandemileri. Toplumsal Tarih. 296, 49-
55.

16. Yildirim, S. (2020). Salgmlarin Sosyal-Psikolojik Gériiniimii: Covid-19 (Koronaviriis) Pandemi Ornegi.
Electronic Turkish Studies, 4-15.

Open Access Refereed E-Journal & Indexed & Puplishing ideastudies.com ideastudiesjournal@gmail.com

@ EA


mailto:ideastudiesjournal@gmail.com

IDEA stupiesjournal

Organizational Behavior

Open Access Refereed E-Journal & Indexed & Puplishing

e-ISSN:2587-2168
D10

[=]
Year: 2022
Vol: 8 Issue: 45
pp 664-674

Article ID

64303

Arrival

27 August 2022
Published

30 September 2022

DOI NUMBER
http:/ /dx.doi.org/10.2
9228 /ideas.64303

Sobaci, F. (2022). “Is
Yeri Maneviyati ve
Orgiitsel Degiskenlerle
Miskisi: Bibliyometrik
Bir Arastirma”,
International Journal of
Disciplines Economics
& Administrative
Scienves Studies, (e-
ISSN:2587-2168), Vol:8,
Issue:45; pp: 664-674

International Journal of
Disciplines Economics
& Administrative
Sciences Studies is
licensed under a
Creative Commons
Attribution-
NonCommercial 4.0
International License.

1. GIRiS

Research Article

Is Yeri Maneviyati ve Orgiitsel Degiskenlerle iliskisi: Bibliyometrik Bir
Arastirma

Workplace Spirituality and its Relationship with Organizational Variables: A
Bibliometric Research

Fatih Sobac1 !

' Dr. Ogr. Uyesi., Tokat Gaziosmanpasa Universitesi, Niksar Meslek Yiiksekokulu, Finans-Bankacilik ve Sigortacilik Béliimii, Tokat,
Tiirkiye

OZET

Is yeri maneviyatma iligkin galigmalarm pandemi déneminde arttig1, bununla birlikte bu trendin ulusal literatiirde
sinirlt kaldigr goriilmektedir. Bu kapsamda ¢alismanmn amaci is yeri maneviyatinin yayinlarda yiiksek birlikte
bulunma diizeyine ve bu anlamda yiiksek iligkiye sahip oldugu orgiitsel degiskenleri belirlemek ve ulusal literatiire
doniik olarak kavrama iligkin farkindaligi artirmaktir. Bu amag kapsaminda veriler Web of Science (WoS) veri
tabanindan toplanmis ve VOSviewer iizerinden bibliyometrik analizler gergeklestirilmistir. 839 yaym ve 1785
anahtar kelime iizerinden ulasilan sonuglar, is yeri maneviyatinin yiiksek baglanti giicine sahip olup en ¢ok
birlikte bulundugu ve bu anlamda en yiiksek iliskiye sahip oldugu orgiitsel degiskenlerin; spiritiiel liderlik, ise
baglilik, etik liderlik, orgiitsel vatandaslik davranis1 ve spiritiiel iklim oldugunu gostermektedir. Bununla birlikte
orgiitsel kiiltiir, liderlik, psikolojik dayaniklilik, 6rgiitsel dayaniklilik ve spiritiiel sermaye degiskelerinin daha fazla
calismada is yeri maneviyati ile birlikte caligilabilecegi disiiniilmektedir. Spiritiiel iklim, ise baglilik, bilingli
farkindalik, ¢alisan bagliligi, orgiitsel baglilik ve is tatmini degiskenlerinin i yeri maneviyatiyla gorece daha yeni
caligilan degiskenler oldugu goriilmektedir. Cok sayida pozitif etkisi nedeniyle is yeri maneviyatina daha fazla
onem verilmesi, bununla birlikte olusabilecek olumsuz etkilerine kars1 yoneticilerin farkli manevi gorisleri anlama
ve tiim goriislere esit mesafede yaklasarak ayristiriciliga gidecek bir durumun olugsmamasina 6zen gostermeleri
gerektigi onerilmektedir.

Anahtar Kelimeler: Is Yeri Maneviyati, Orgiitsel Davranis, Bibliyometrik Analiz, VOSviewer
ABSTRACT

It is seen that studies on workplace spirituality increased during the pandemic period, however, this trend remained
limited in the domestic literature. In this context, the aim of the study is to determine the organizational variables
that workplace spirituality is frequently found together in publications and to which it has a high relationship, and
to increase awareness of the concept in terms of domestic literature. For this purpose, data were collected from the
Web of Science (WoS) database and bibliometric analyzes were performed using VOSviewer. 839 publications
and 1785 keywords were used in the analysis. According to the results of the research, the organizational variables
that workplace spirituality has the highest connection power and the highest relationship; spiritual leadership, work
engagement, ethical leadership, organizational citizenship behavior and spiritual climate. However, it is thought
that the variables of organizational culture, leadership, psychological resilience, organizational resilience and
spiritual capital can be studied more together with workplace spirituality. Variables that have been relatively
recently studied with workplace spirituality; spiritual climate, work engagement, mindfulness, employee
commitment, organizational commitment and job satisfaction. It is thought that more importance should be given
to workplace spirituality due to its many positive effects. However, it can be said that it is necessary to be careful
against the negative effects that may occur. For this purpose, it is suggested that administrators should understand
different spiritual views and approach all opinions equally, and should take care not to create a situation that will
lead to discrimination.

Keywords: Organizational Spirituality, Organizational Behavior, Bibliometric Analysis, VOSviewer

Orgiitler, i¢ ve dis cevrelerinde barindirdiklar1 dinamikler ve bunlarla kurduklari etkilesimler nedeniyle birer
canli yapi olarak degerlendirilmektedirler. Bu canli yapilarin her birinin kendilerine has kimlikleri (Akgiin,
2018: 8-11), kisilikleri ve kiiltiirleri (Giiltekin ve Sigr1, 2007: 278) bulunmaktadir. Bunlari ise bir takim maddi
ve manevi faktorler birlikte olugturmakta (Kose vd., 2001: 223-224) ve orgiitleri iki yonii bulunan bir organizma
olarak ortaya ¢ikarmaktadir. Bahsedilen canli organizmanin saglikli islemesi acisindan maddi ve manevi
faktorlerin ve bu anlamda orgiitlerin her iki yoniiniin gii¢lii olmasi énem arz etmektedir. Bahsedilen manevi
yoniin en temel unsurlarindan birinin is yeri maneviyati veya diger adiyla orgiitsel maneviyat oldugu
distiniilmektedir.

Maneviyat, yasamda anlam saglayan nihai veya igsel degerler olarak kabul edilirken (Bekker, 2013: 81); is yeri
maneviyati, ig ortamindaki degerlerin tiimii olarak kabul edilmekte; calisanlarin hedeflerine ulagsma, ¢aligma
ortamindakilerle gii¢lii baglantilar gelistirme ve bireysel degerlerle is yeri degerleri arasinda uyum saglama
cabalar olarak tanimlanmaktadir (Cakiroglu ve Altindz, 2021: 421). Maneviyatin 6nemi, 1990'lardan beri
isletme literatiirinde topladigi ilgiden goriilebilmektedir (Rathee ve Rajain, 2020: 28). Maneviyat yonii giiclii
olmayan Orgiitlerin uzun siire ayakta kalmalarinin zorluguna ve maneviyatin karlilik ile performans iizerindeki
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pozitif etkisine vurgu yapan aragtirmalar (Mitroff ve Denton, 1999: 91; Konz ve Ryan, 1999: 201; Thompson,
2000; Garcia-Zamor, 2003: 355) konuya olan ilgiyi artirmistir. Daha insancil bir ¢aligma ortamina talep, calisma
hayati iizerinden daha fazla anlam ve daha yiiksek bir seye baglanti 6zlemi, artan orgiitsel kii¢iilme ve isten
cikarmalar ile istikrarsiz bir diinyada istikrar arayisi (Marques vd., 2005: 81, 83) is yeri maneviyatina olan
ilginin 2000°’li yilarda da devam etmesine neden olmustur. Bugiin ise konunun COVID-19 pandemisini
etkileriyle birlikte hak ettigi 6neme daha yakin oldugu goézlemlenmektedir. Zira farkli konularda yapilan
literatlir taramalarinda son donemde is yeri maneviyatl/is yerinde maneviyat (Rathee ve Rajain, 2020;
Vasconcelos, 2021; Singh ve Singh, 2022) ya da aragtirmalarda yer verilen diger adiyla orgiitsel maneviyat
(Cakiroglu ve Aydogan, 2021; Cakiroglu ve Altindz, 2021) konusuna ilginin arttig1 goriilmektedir.

COVID-19un etkileri, sosyal yasam ve diiriistliik/gliven gibi konularda yasanan etik boyutlu sikintilardan
(Ustiin ve Ozgiftgi, 2020: 142) kiiresel isbirliklerinin zayifliklarinin giin yiiziine ¢gikarmasma (Miiftiiler-Bag,
2020: 21) kadar genis alanda gozlenmektedir. Bu siiregten en ¢ok etkilenenlerin basinda, pandeminin hem insan
ve toplum (Sher, 2020; Peteet, 2020; Cicala vd., 2021) hem de ekonomi (Vitenu-Sackey ve Barfi, 2021;
Sertkaya ve Seher, 2021) iizerinde yarattig1 biiyiik etkilerin direkt yansimalarinin goriilecegi alan olarak orgiitler
gelmektedir. Bahsedilen etkinin orgiitsel izleri, son donemde yapilan galigmalarda da kendini gostermektedir.
Pandemi doneminde daha da 6nemli hale gelen is stresi (Irawanto vd., 2021; Yu vd., 2021; Afsar vd., 2022) gibi
baz1 psikolojik faktorler, uzaktan ¢calismanin artmastyla beraber (Serinikli, 2021) konunun motivasyon (Y1ilmaz,
2021; Rozentale vd., 2021), is tatmini (Irawanto vd., 2021), liderlik (Mourao vd., 2021; Chang vd., 2022; Varma
vd., 2022) {izerine etkisi ve bunlarin da etkisiyle daha da 6nemli bir konu halini alan psikolojik dayaniklilik
(Bozdag ve Ergiin, 2020; Killgore vd., 2020; Baskin ve Bartlett, 2021) ve orgiitsel dayaniklilik (Rangachari ve
Woods, 2020; Huang vd., 2020; Rai vd., 2021; Acciarini vd., 2021; Pathak ve Joshi, 2021) {izerine pandeminin
etkileri ¢ok sayida galigmaya konu olmustur. Tiim bu konularin maddi yonleri olmakla birlikte mental
yonlerinin agirlikli oldugu goriilmekte olup; arastirmalara, pandemi doneminde yapilmis olmalarinin yani sira
konu edindikleri degiskenlerin maneviyat ile muhtemel iliskileri nedeniyle yer verilmistir. Agiklama ve
aragtirma sonuglarinin tiimii bir arada degerlendirildiginde, yasanan siirecin (pandeminin insan acziyetini
gosteren yonii ve bu yoOniin insani yonelttigi ¢are arayislarindan biri olarak) is yerinde maneviyatin 6nemini
gosterdigi degerlendirilmektedir. Yapilan degerlendirmelere benzer sosyolog ve ilahiyat¢r goriiglerinin yer
aldig1 ¢aligmalar (Yildirim, 2020: 1343) ve COVID-19 pandemisinin i§ yeri maneviyatina olan ilgiyi artirdigina
iligkin arastirmalar (Yin ve Mahrous, 2022: 81) ¢aligmadaki diisiinceler ile paralellik gdstermektedir.

Pandemi doénemi ve simdiye kadar yapilan agiklamalar birlikte degerlendirildiginde konuyla ilgili {i¢ noktanin
on plana ¢iktig1 disiiniilmektedir. Bunlardan ilki, insanin kendi kendine belli bir noktaya kadar yeterli
gelebildigidir. Ikincisi, maddi faktorlerin bir noktaya kadar yeterli geldigi ve belli bir esikten sonra insanin daha
yiiksek ihtiyaclarla bas basa kaldig1 seklindeki diisiincedir (Mitroff ve Denton, 1999: 85). Ugiinciisii ise, uzaktan
calismanin arttig1 bu donemde isgdrenlerin performanst konusunda daha yogun bir denetimin gerekliligi ve
bununla birlikte isgorenleri siirekli izleme ve denetlemenin yarattigi sikintilarin yaganmamasi adma (Ball ve
Margulis, 2011: 123) insan a¢isindan igsel diizenleyicilere duyulan ihtiyagtir. Bu degerlendirmeler 6nemini
vurgulasa da, i yeri maneviyati konusundaki birtakim Onyargilar (Mohamed ve Wisnieski, 2004: 102),
maneviyatt igyerlerine entegre etme konusunda isteksizlikler (Yin ve Mahrous, 2022: 79) ve is yeri
maneviyatiin siirdiiriilmesinin kolay bir is olmadigina iligkin arastirma sonuglari (Konz ve Ryan, 1999: 200)
konuyla ilgili kat edilmesi gereken yol oldugunu gdstermektedir. Vasconcelos (2021: 117) tarafindan
gergeklestirilen analiz sonuglari bu diislinceyi desteklemektedir. Yukarida deginilen aragtirma sonuglari ve
yapilan degerlendirmeler 15181inda arastirmanin temel amaci, is yeri maneviyatinin daha yiiksek baglant1 giiciine
sahip olup aragtirmalarda en ¢ok birlikte bulundugu ve bu anlamda en yiiksek iligkiye sahip oldugu degiskenleri
VOSviewer iizerinden oOrgiitsel davranis degiskenleri odaginda bibliyometlik bir analiz gergeklestirerek
belirlemektir. Bu konuda cesitli aragtirmalar yapilmis olmakla birlikte (Rocha ve Pinheiro, 2021; Rajni vd.,
2022; Allam vd., 2022) bu calismada orgiitsel degiskenler {izerinden detaylandirilan bir analiz
gergeklestirilmeye ¢alisilmig ve calisma bu yoniiyle onceki calismalardan ayrigmistir. Arastirmanin diger amaci,
pandemi doneminin etkisiyle 6nemi bir kez daha giin yiiziine ¢ikmasina ve uluslararasi literatiirde 6nemli yer
bulmasina ragmen ulusal literatiirde glincel anlamda daha sinirli ilgi géren is yeri maneviyat: konusunda ulusal
literatiirdeki boslugun giderilmesine katki saglamak ve bu anlamda konuya iliskin farkindaligi artirmaktir.

2. KAVRAMSAL CERCEVE
2.1. is Yeri Maneviyati

Kisinin temel degerlerinin bir ifadesi olan maneviyat (Winston, 2013: 21), daha derin bir kendilik algis1 ve
anlam bulmak icin varolugsal bir arayisi ifade etmektedir (Pruzan, 2013: 35). Daha genel bir tanimla maneviyat,
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kisinin kendisinden daha biiylik bir seyle anlam, amag ve baglant:1 arayisi olarak tanimlanmaktadir (Shelton vd.,
2019: 401). Maneviyat kavramimin anlami ve insan hayatinda oynadig1 énemli rol tek bir kelimeyle ve en iyi
sekilde anlatilmak istendiginde bu kelime “baglilik” olmaktadir (Mitroff ve Denton, 1999: 83). Bu o6zelligi ile
maneviyat diislincesi, uzun vadeli karlilig1 saglamaya, daha kisa vadeli getirileri desteklemeye ve oOrgiitlerde
daha uyumlu bir ses olusturmaya yardime1 olmanin bir yolu olarak goriilmektedir (Burack, 1999: 284).

Is yeri maneviyat: agisindan "maneviyat" teriminin ne anlama geldigine dair kesin bir tamim bulunmamakta
(Singh ve Singh, 2022: 1296) ve kavrama iliskin farkli goriislerin oldugu goriilmektedir. Bazi goriisler
maneviyati bireyin i¢inden kaynaklanan bir sey olarak nitelendirirken diger bazilar kisinin dini iiyeligine bagh
bir yap1 olarak nitelendirmektedir. Bir baska goriis ise maneviyatin “Isimin anlami nedir?”, “Bu isi neden
yaptyorum?” gibi varoluscu sorulart igerdigini savunmaktadir (Krishnakumar ve Neck, 2002: 153-154). Bu son
goriis “Ben kimim?”, “Neden buradayim?”’, “Benim i¢in iyi bir yasam nedir?” ve “Bir insan olarak
sorumlulugum nedir?” gibi kisisel varolussal sorulari, orgiitsel varolugsal bir formatta genisleterek “Biz kimiz?”,
“Isletme olarak neden variz ve neyi temsil ediyoruz?”, “Basari bizim icin nedir?” ve “Baskalarina kars:
sorumlulugumuz nedir?” (Pruzan, 2013: 36) gibi sorular iizerinden orgiitlerde maneviyata alan agmaktadir.
Nihai anlamda i§ yeri maneviyati, ¢alisanlarin ait olma duygularim giliclendiren degerler dizisi olup, is siiregleri
kapsaminda sahip olunan baglilik deneyimi olarak kabul edilmekte ve calisanlarin is yasamlarinin soyut
yanlarmi anlamli kilmaktadir (Cakiroglu ve Altindz, 2021: 421).

Is yeri maneviyat1 genel olarak {i¢ boyutlu bir yapi olarak ele alinmakta ve bu boyutlar Milliman ve arkadaslar
tarafindan (2003: 429-430) anlamhi i3 (meaningful work), topluluk duygusu (community) ve orgiitsel
degerlerle uyum (alignment with organizational values) seklinde siralanmaktadir. Arastirmacilar tarafindan
Ashmos ve Duchon’un (2000: 136-137) goriislerine dayandirilan bu boyutlar agagida agiklanmistir (Ashmos ve
Duchon, 2000: 136-137; Milliman vd., 2003: 429-430):

v' Anlaml Is: Is yerinde maneviyatin énemli bir yénii, kisinin isinde derin bir anlam ve amag¢ duygusuna sahip
olmasini icermektedir. Is yerinde maneviyatin bu boyutu, ¢alisanlarin bireysel diizeyde giinliik isleriyle nasil
etkilesime girdiklerini temsil etmektedir. Is yerinde maneviyat, her insanin kendi hayatina ve baskalarinin
hayatlarina daha fazla anlam katacak i¢ motivasyona, dogrulara ve faaliyetlere katilma arzusuna sahip
oldugu varsayimlarina dayanmaktadir.

v' Topluluk Duygusu: Is yeri maneviyatinin bu boyutu, baskalariyla derin baglantilara veya iliskilere sahip
olmay1 igermektedir. Topluluk duygusu, grup diizeyinde ortaya ¢ikmakta ve calisanlarla is arkadaslari
arasindaki etkilesimlerde s6z konu olmaktadir.

v Orgiitsel Degerlerle Uyum: Bu boyut, bireyin amacinin kendisinden daha biiyiik oldugu ve baskalarina veya
topluma katkida bulunmasi gerektigi Onermesiyle ilgilidir. Uyum, aym1 zamanda bireylerin, orgiitteki
yoneticilerin ve calisanlarin uygun degerlere, giiglii bir vicdana sahip olduklarina ve ¢alisanlarmin ve
toplumun refah ile ilgili olduklarina inanmalar1 anlamina gelmektedir.

Arastirmalar, is yerinde maneviyatin tesvik edilmesinin; yaraticilik, diiriistliik, giiven, kisisel doyum ve baglilik
gibi konularda pozitif etki yaratabilecegini ve bunun da nihayetinde daha fazla organizasyonel performans,
yaraticilik, giiven ve kisisel tatmine yol agacagii gostermektedir (Krishnakumar ve Neck, 2002: 156-158).
Bunlarin yam sira daha 6nce giris kisminda belirtilen birgok orgiitsel katkis1 nedeniyle is yeri maneviyatinin
tesisi acisindan spiritliel liderlik kavrami dikkati ¢ekmekte ve liderlerin maneviyati, is yeri maneviyatini
siirdiirmenin anahtari olarak goriilmektedir (Konz ve Ryan, 1999: 203).

3. YONTEM

Arastirmada nitel arastirma desenlerinden bibliyometrik analiz kullanilmistir. Bu analiz; bir alanda belli bir
donem ve bolge icinde belli kisiler tarafindan iiretilen yayinlarin ve bu yayinlar arasindaki iligkilerin nicel
olarak analizini icermektedir (Sigri, 2021: 223). Bu kapsamda gergeklestirilen ve kelimelerin birlikte
kullanimina déniik veriler ortaya koyan bibliyometrik analizler, bir alanin ele aldigi kavramsal yapiy1 ve ana
kavramlar1 ortaya ¢ikarmak icin kullanilmaktadir (Cobo vd., 2011: 1384). Bu ¢alismada da is yeri maneviyatinin
birlikte calisildigr 6gelerin (degiskenler anlaminda) incelenmesi amaciyla kelimelerin birlikte kullanimina
doniik bir analiz olan esdizimlik (co-occurrence) analizi kullanilmigtir. Bu analiz kapsaminda is yeri
maneviyatiin yiiksek iligkiye sahip oldugu 6geler, bu 6gelerin bir arada bulundugu kiimeler ve 6gelerle olan
iligkisindeki tarihsel degisim aragtirilmistir. Arastirma verileri, bilimsel ¢aligmalara iligkin verilerin tutuldugu
Oonemli veri tabanlarindan biri olan Web of Science (WoS) iizerinden elde edilmistir. Arastirma kapsaminda
gerceklestirilen analizler, ag verilerine dayali haritalar olusturmak, bu haritalar1 gorsellestirmek ve bunlardan
hareketle incelenen konularin derinligini kesfetmek i¢in kullanilan bir yazilim araci olan VOSviewer {izerinden
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gergeklestirilmistir (van Eck ve Waltman, 2022: 3). Bibliyometrik aglar olusturmak ve gorsellestirmek igin bir
yazilim aract olan VOSviewer ile (farkli kullanimlarin yani sira) bir ¢alisma disiplininde kullanilan kelime
kiilliyatinda bulunan terimlerin kullanim siklig1, birliktelik analizi gibi istatistiksel kullanim bilgileri
belirlenmekte ve bu sayede biiylik verilerin igerisindeki anlamli iligki desenlerinin tespiti daha kolay hale
getirilmektedir (Martinez vd., 2015: 258; Artsin, 2020: 352). VOSviewer, bu analizlerinde Oklid uzunluk
hesaplama yontemini (Cobo vd., 2011: 1390) ayrica kiimeleme teknigi olarak, Waltman ve arkadaslar1 (2010)
tarafindan gelistirilmis modiilerlik tabanli denetimsiz bir 6grenme algoritmasini kullanmaktadir (Yan vd., 2012).

Arastirma kapsaminda ilk olarak, is yeri maneviyatim ifade eden kavramlar (“workplace spirituality”,
“organizational spirituality”, “spiritual organizations”, “spiritual employee”, “spirituality at work™, “spirituality
in the workplace” vb.); baslik, 6zet ve anahtar kelime alanlarinda filtrelenerek taranmistir. Herhangi bir tarih
(1997-2022), yaym tiirii ve alan (kavram direkt olarak yonetim ve orgiitsel davranis alanlariyla iligkili oldugu
icin) smirlamasi olmaksizin yapilan arama sonucunda 839 yayina ulasilmistir. Bu yayimlar kapsaminda ulasilan
veriler VOSviewer iizerinden incelenmeye baslanmadan &nce, 6n isleme siireclerinden gegirilmistir. On isleme,
verinin kalitesini artirmak ve analizlerde daha iyi temsil kabiliyetine sahip veri seti elde etmek i¢in en dnemli
adimlardan biri olarak goriillmektedir (Cobo vd., 2011: 1384). Bu kapsamda, veriler dogru sonuglar iiretmesi
amaciyla yazar (konu uzmani) tarafindan incelenerek normalize edilmis; yazim hatalar ve sekilleri (6rn., “well-
being”, “wellbeing” vb.) ile es anlamlilik (6rn., “workplace spirituality”, “spirituality at work” vb.) gibi 6n islem
stireglerinden gecirilmistir. Bazi yakin kavramlar, yer aldiklar ¢alismalar baglaminda farkliliklar gosterdigi i¢in
kavramsal bir birlestirme yapilmamistir. Konu dis1 kavramlar (india, yoga vb.) ve orgiitsel davranis alan1 disinda
kalan az sayida kavram, sonuglarin dogrulugunu arttirmak i¢in analizlere dahil edilmemistir. Bu siire¢ sonrasi
aragtirma kapsamindaki yayimlarin baglik, 6zet ve anahtar kelimeleri lizerinden esdizimlik (co-occurrence)
analizi gergeklestirilmis, tekrarli denemeler sonrasi en iyi kiime dagilimini, en az 9 olusum sikligina sahip

kelimelerin olusturdugu goriilmiis ve nihai olarak 1785 anahtar kelimeye ulasilmistir
4. BULGULAR

Arastirma kapsaminda 839 yaym incelenmistir. Bu yayinlarin 739’u makale, 48’1 kitap boliimii ve 41’1 ise
bildiridir. Yaymlarin 275’1 (% 32,7) 2020-2022, 630’u (%75) ise 2013-2022 yillar1 arasinda yayimlanmustir.
Yaymlarin dagiliminda Amerika Birlesik Devletleri (218), Hindistan (131) ve Ingiltere (63) en ¢ok yayin
yapilan tilkeler olarak dikkat ¢ekerken, Tiirkiye’den 21 yayin bulunmaktadir. Yillara gore dagilim, son ii¢ yilda
kavrama olan ilgideki artis; iilkelere gore dagilim ise diger iilkelere kiyasla Tiirkiye’de kavrama olan ilgideki
zayiflik agisindan garpici birer veri olarak degerlendirilmektedir.

VOSviewer iizerinden gergeklestirilen bibliyometrik analiz sonucu olusan agda 20 6ge (diigiim'/anahtar kelime)
yer almistir. Bir kiilliyatta en ¢ok ve en az kullanilan kavramin/kelimenin kullanim degerlerinden yola ¢ikarak
yazim boyutunun ayarlanmasi ile ortaya ¢ikan ve kelimelerin kullanim sikligin1 daha iyi anlamak i¢in kullanilan
kelime bulutu, ulagilan 20 6genin kullanim sikliina iliskin 6n bir izlenim saglamak amaciyla Sekil 1°de
sunulmustur.

Sekil 1. Arastirmada Ulasilan Anahtar Kelimelere iliskin Kelime Bulutu

! Literatiirde daha gok “diigiim” tercih edilse de bu ifadenin VOSviewer tarafindan kullanilmadig1 belirtilmis (van Eck ve Waltman, 2022: 5), bu nedenle
caligmada 6ge ifadesinin kullanimi tercih edilmistir.
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Yapilan analiz sonucu ulasilan agdaki anahtar kelimeler 5 ayr1 kiimede (clusters) toplanmistir. Kiimeler ve
kiimelerde yer alan anahtar kelimelere iligkin istatistiksel veriler Tablo 1’de sunulmustur. Kiime basliklarinin
yazi tipi rengi daha sonra Sekil 2’deki gorselle uyum ve gorsel okumayr kolaylastirmak acisindan
renklendirilmistir. Caligmada 6n plana ¢ikan 6gelerin “is yeri maneviyati”, “spiritiiel liderlik”, “performans”, “is
tatmini” ve “iyi olus” oldugu Tablo 1’deki veriler ile Sekil 1 ve 2’deki gorsellerden hareketle goriilmektedir.

Tablo 1: is Yeri Maneviyati ile [lgili Yiiksek Frekansli Anahtar Kelime Kiimeleri

Kiime Degisken (Item/Oge) Baglanti (Link) Toplam Baglanti Giicii Olusma Sikhig1 (Occurrances)
KUME _ Etik Liderlik 6 12 9
1 Ise Bagllik 9 17 14
Is Yeri Maneviyat 19 217 373
Spiritiiel Liderlik 12 70 66
Spiritiiel (Manevi) iklim 4 8 14
Orgiitsel Vatandashk Davranisi 8 24 24
Giliven 5 8 11
Is Tatmini 11 39 39
Performans 16 54 42
Orgiitsel Baglilik 8 31 24
Orgiitsel Kiiltiir 5 9 9
KUME  Degerler 4 9 14
3 Etik 6 24 29
IKY 6 12 10
Liderlik 7 22 29
Anlambh is 10 27 24
Topluluk Duygusu 6 19 15
Calisan Baglilig1 7 14 13
KUME  Bilingli Farkindalik 7 18 16
5 iyi Olus (Wellbeing) 10 38 31

Analiz sonucunda ulasilan ilk ag gorsellestirmesi (network visualization) Sekil 2’de sunulmustur. Ag
gorsellestirmesinde, Ogeler etiketleriyle ve bir daire ile temsil edilmektedir. Etiketin boyutu ve bir 6genin
dairesi, 6genin agirligina gore sekillenmektedir. Bir 68enin agirligi ne kadar yiiksekse, 6genin etiketi ve dairesi
o kadar biiyilk olmaktadir (van Eck ve Waltman, 2022: 9). Cizgiler, aym1 ¢aligmada yer alan iki kelime
arasindaki baglant1 iligkisini gostermekte ve ¢izgi kalinligi, anahtar kelimeler arasindaki iligkiyle orantili olarak
cizilmektedir. iki anahtar kelime (6zellikle ayn1 kiimede bulunanlar) arasindaki ¢izgi ne kadar yakinsa, iliski o
kadar giiclii demektir (Hu ve Zhang , 2015; Chen vd., 2016: 550; Oladinrin vd., 2022). Bir 6genin rengi, 6§enin
ait oldugu kiime tarafindan belirlenmekte, ayn1 kiimede yer alan 6geler ayni renkte gosterilmektedir (van Eck ve
Waltman, 2022: 9). Aym kiimede gosterilen 6geler, siklikla bir arada kullanilan, giicli iliski i¢inde olan
sikligiin giiclinii ve 6genin konuyu kavramsal temsili agisindan 6nemini ifade etmektedir. Farkli bir ifadeyle,
ayni kiimedeki Ogeler yiiksek baglanti giiciine sahiptir ve arastirma konularmin yakin entegrasyonunu ima
etmektedir. Farkli kiimelerde (renklerde) baglantilar bir arada goriilmenin gorece daha diisiik diizeyde olduguna
isaret etmektedir. Bununla birlikte farkli kiimelerin temsil giiciine sahip 6gelerinin birbirlerine yakinlhig: iki
kiimenin yakinligini gosterebilmektedir.

Bu bilgiler 1s1831nda Sekil 2, ¢alismanin en dnemli 6gesi olan “is yeri maneviyati” ile daha yiiksek baglanti
giiciine sahip olan oOrgiitsel degiskenlerin sirasiyla; “spiritiiel liderlik”, “ise baglilik”, “etik liderlik”, “6rgiitsel
vatandaslhik davranisi” ve “spiritiiel iklim” oldugunu gostermektedir. Bu sonu¢ c¢aligmalarda is yeri
maneviyatiyla en ¢ok bir arada goriilen degiskenleri de gostermekte ve bu anlamda is yeri maneviyatinin en
yliksek iligskiye sahip oldugu degiskenleri gostermektedir. Bu degiskenler ayni zamanda calismada ulasilan 5
kiimeden en fazla 6genin bir arada toplandigi Kiime 1’in de iiyeleridir. Is yeri maneviyatindan sonra, hem bu
kiime hem de diger kiimeler acisindan en énemli 6Zenin spiritiiel liderlik oldugu goriilmektedir.
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Sekil 2. Anahtar Kelimelere liskin Ag Gorsellestirmesi-Kiimelere Gore Dagilim

Is yeri maneviyatiyla yiiksek iliski giicii ve birlikte kullanilma yogunlugu acisindan kendi kiimesi disinda en

yiiksek iligkiye “performans”, “is tatmini” ve “iyi olug” 6gelerinin sahip oldugu goriilmektedir. Birlikteligin bir

sonraki halkasi olarak ifade edilebilecek 6geler; “calisan bagliligr”, “orgiitsel baglilik™, “ise baglilik” ve “bilingli
farkindalik” olarak ifade edilebilir.

Gorsellerde yesil renkle gosterilen ve “giliven”, “is tatmini”, “performans”, “Orgiitsel baglilik” ve “orgiitsel
kiiltiir” degiskelerinin bir arada bulundugu Kiime 2’de performans ve is tatmini degiskenleri giiclii 6geler olarak
on plana c¢ikmaktadir. Etik 68esinin yiiksek degerlerle dikkat ¢ektigi ve sekilde mavi renkle gosterilen Kiime
3’te “degerler”, “insan kaynaklar1 yonetimi (IKY)” ve “liderlik” dgeleri de yer almaktadir. “Anlamli is”,
“topluluk duygusu” ve “calisan bagliligi” Kiime 4’ii; “bilingli farkindalik” ve “iyi olus” ise arastirma verilerinin
ortaya ¢ikardigi son kiimeyi olusturan 6gelerdir. Performans ve iyi olusun kiimelerindeki temsil giicii yiiksek
0geler oldugu ve bunlarin is yerinde maneviyata yakinliklari diisiiniildiigiinde Kiime 1,2 ve 5’in birbiriyle daha
yliksek yakinliga sahip oldugu sdylenebilir.

spiritiel (manevi) iklim
orgutsel vatangalik davranisi

etik liderlik

ise baglilik

: =T i
spiritualliderlik o
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is tatmini
isyeri maneviyati
bilingli farkindalik lidgplik
orgutsel baghlik
perf@gmans
calisan baglihigr
Grgitsed kit atik
anlamli i
guven
degerler
FREEE R E———
%, VOSviewer L s

2014 2015 2016 2017 2018

Sekil 3. Anahtar Kelimelere liskin Katman Gorsellestirmesi- Yillara Gére Dagilim

Sekil 3, 6gelerin zaman i¢inde gosterdikleri degisimi ortaya koymaktadir. Ag gorseli, tarihsel olarak gorece yeni
olan Ogeleri sari, eski olan 6geleri ise mor renk ile gostermektedir. Baska bir soylemle, renk skalasi eskiden
yeniye dogru mordan sartya dogru farklilagan bir renk araliginda degisim gostermektedir. Bu kapsamda

“spiritiiel liderlik”, “ise baglilik”, “bilin¢li farkindalik”, “topluluk duygusu”, “anlamli is”, “calisan bagliligi”,
“oOrgiitsel baglilik” ve “is tatmini” 6gelerinin is yeri maneviyatiyla yaklasik son bes yildir iligki kurulan yeni
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ogeler oldugu soylenebilir. “Liderlik” ve “degerler” ise “is yeri maneviyat1” ile 2014 yillarindan beri birlikte
calisilan 6geler olarak goriilmektedir. Is yeri maneviyatinin ii¢ boyutu olan “anlamli is”, “topluluk duygusu” ve
“Orglitsel degerlerle uyum” bir arada diislintildiigiinde tarihsel acidan ayristiklart goriilmektedir. Bu durum,
degerler konusunun daha eski ¢aligmalarda boyut olmanin disinda da konu edildigini diisiindiirmektedir. Ayrica
iic 0geye iliskin siklik degerlerinin farkli oldugu da goz oniine alindiginda, bu 6gelerin (6zellikle anlamli igin
mesafe olarak is yeri maneviyatina daha yakin olmasi nedeniyle) boyut olma disinda tek basina birer degisken

olarak da ¢alisilmis olduklar1 diistiniilmektedir.
5. SONUC VE ONERILER

Diinya, maddiyat odakli kaynaklarin en giiglii sistemler i¢in dahi sinirli oldugunu gosteren pandemi déneminde,
maddi imkanlarin yetmedigi noktada dar bogazdan ¢ikis icin bir ¢6ziim alternatifi olarak maneviyati hatirlamis
goriinmektedir. Arastirmalara yansiyan bir¢ok olumlu ¢iktisinin yani sira pandemi déneminin etkisiyle, is yeri
maneviyati acisindan da durum benzer goriilmektedir. Is yeri maneviyatiyla ilgili ¢alismalarin yaklasik iigte
birinin son 3 yil igcinde, en ¢ok ¢aligmanin 2020 (119) ve 2021 (91) yillarinda (2022 Agustos ay1 itibariyle 65)
yapildig1 goriilmektedir. Tiim bu veriler, is yeri maneviyatina iligkin arastirmalarin pandemi doneminde 6nemli
Olciide arttigin1 gostermektedir. Tiirkiye’de ise tiim zamanlarda toplam 21 ¢alisma yapilmis olup 11 tanesi 2020-
2021 yillarinda yapilmistir. 2022 yilinda ise ¢alisma hazirlandigi donemde herhangi bir yayina rastlanmamustir.
Calismanin amaci, bibliyometrik bir inceleme kapsaminda is yeri maneviyatinin orgiitsel degiskenlerle bir arada
bulunma anlaminda iliskisini ortaya koymak ve arastirmacilara konuyla ilgili belli olgiilerde bir g¢aligma
perspektifi sunmaktir. Bu kapsamda, gerceklestirilen ¢alismayla uluslararasi literatiirde biiyiik bir pozitif ivme
kazanmasina ragmen ulusal literatiirde simirli diizeyde ilgi géren is yeri maneviyati konusunda ulusal
literatiirdeki boslugun giderilmesine katki saglamak ve konuya iligkin farkindaligi artirmak amaglanmaktadir.
Paylasilan istatistiksel veriler calismanin dogru bir amagtan beslendigi diisiiniilmektedir.

Aragtirma kapsaminda ulasilan ilk sonug, “is yeri maneviyati” degiskeni (sonu¢ kisminda 6ge yerine degisken
ifadesi tercih edilmistir) {izerine bir arama yapildiginda 6n plana ¢ikan degiskenlerin “spiritiiel liderlik”,
“performans”, “is tatmini” ve “iyi olus” oldugu gériilmektedir. Is yeri maneviyatinin arastirmalarda daha yiiksek
baglant1 giiciine sahip olup en ¢ok birlikte bulundugu ve bu anlamda en yiiksek iliskiye sahip oldugu degiskenler
ise “spiritiiel liderlik”, “ise baghlik”, “etik liderlik”, “orgiitsel vatandaslik davranis1” ve “spiritiiel iklim”
seklinde siralanmaktadir. Daha acik bir sdylemle, gegmis arastirmalardan hareketle, bir arastirmaci is yeri
maneviyatt konusunu c¢aligsmay1 diisiindiigiinde, bu degiskenle birlikte sayilan degiskenleri de ¢aligmaya dahil
etmeyi Oncelikli olarak tercih etmis goriinmektedir. Is yeri maneviyatiyla yiiksek iliski giicii ve birlikte
kullanilma yogunlugu agisindan kendi kiimesi disinda en yiiksek iliskiye “performans”, “is tatmini” ve “iyi
olus” 6gelerinin sahip oldugu goriilmektedir. Tiim bu degiskenler iginde en ¢ok On plana ¢ikan degisken ise
“spiritliel liderlik™tir. Spiritiiel liderlik, ayn1 zamanda caligmanin en giiclii ikinci degiskeni olarak dikkat
cekmektedir. Is yeri maneviyati agisindan spiritiiel liderligin énemli rolii (Fry, 2013) diisiiniildiigiinde bu sonug
beklenen bir durumdur. Bununla birlikte oOrgiitler agisindan genel olarak kiiltiiriin ve liderligin &nemi
diisiiniildiigiinde “orgiitsel kiiltiir” ve “liderlik” degiskenlerinin daha fazla ¢aligmada is yeri maneviyati ile
birlikte calisilabilecegi diistiniilmektedir. Bu anlamda arastirmacilar agisindan bu degiskenlere doniik olarak

konuyla ilgili bir bogluk oldugu sdylenebilir.

Arastirma sonuglarinda ortaya c¢ikan anahtar kelime kiimeleri, “is yeri maneviyati” ile birlikte “performans”,
“etik”, “anlaml is” ve “iyi olus” degiskenlerinin aragtirma kapsamindaki diger degiskenlere gére daha baskin
oldugunu gostermektedir. Bu degiskenler, bulunduklar1 kiimelerdeki diger degiskenlerle en fazla birliktelige
sahip olan degiskenlerdir. Arastirmada ulasilan diger bir sonug is yeri maneviyatinin “liderlik”, “degerler” ve
“etik” konular1 ile gorece daha eski tarihlerde birlikte ¢alisilan kavramlar oldugu seklindedir. Tarihsel olarak

daha yeni calisilan degiskenler ise “spiritiiel iklim”, “ise baghlik”, “bilin¢li farkindalik”, “anlaml is”, “calisan

bagliligr”, “orgiitsel baglilik” ve “is tatmini”’dir. Bu bilgiler 1s18inda arastirmacilarin daha yeni sayilabilecek
degiskenlere yer vererek konuya doniik arastirmalar yapmalari 6nerilebilir.

Arastirma sonuglarina yansimayan psikolojik dayaniklilik, orgiitsel dayaniklilik ve spiritiiel sermaye
degiskelerinin is yeri maneviyati ile birlikte c¢alisilabilecek kavramlar oldugu diisiiniilmektedir. Degerler ve
inanglarin daha iyi bir gelecege inang araciliiyla zorluklar {izerinden yiikselme yoniinde verdigi gii¢c (Luthans
vd., 2007: 119), spiritliel sermaye yaratma girisiminin, ¢aligan1 daha iyi hissetme ve daha fazla dayamikliliga
gotiirebilecegi yoniindeki arastirma sonuglart (Vasconcelos, 2021: 117) ve psikolojik dayanikliligin ¢alisan
dayanikliligini, ¢alisan dayanikliliginin ise orgiitsel dayanikliligi pozitif yonde etkiledigi yoniindeki arastirma
sonuglar1 (Onan vd., 2021: 3276) bahsedilen degiskenlerle is yeri maneviyati iligskisinin degerli sonuglar ortaya
koyabilecegini gostermektedir.
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Is yeri maneviyatinin bircok olumlu etkisi bulunmakla birlikte her zaman olumlu etki yaratmayacagi (Mitroff ve
Denton, 1999: 91) ve hatta olumlu etkilerinin yaninda olumsuz etkilerinin de olabilecegi yoniinde goriisler
(Luthans vd., 2007: 190) dikkate alindiginda, yoneticilerin farkli manevi goriisleri anlamaya (Krishnakumar ve
Neck, 2002: 153) ve tiim goriislere esit mesafede yaklagarak ayristiriciliga gidecek bir durumun olusmamasina
0zen gostermeleri gerektigi onerilmektedir. Bu anlamda, is yeri maneviyatinin olumlu etkileri kadar olumsuz
etkilerinin de arastirilabilecegi ve olumsuz etkilerin yasanmamasi adina neler yapilabilecegi yoniinde calismalar
yapilabilecegi degerlendirilmektedir.

Aragtirmanin en temel kisiti, aragtirma verilerinin 6nemli bir veri tabani olmakla birlikte yalniz Web of Science
(WoS) iizerinden elde edilmis olmasidir. Daha c¢esitli veri tabanlarindan yararlanilarak igerigin
zenginlestirilebilecegi diistiniilmektedir. Diger bir kisit, kullanilan ydntemin kelime kaliplar1 ile orgiitsel
davraniga doniik yorumlamalar kapsaminda kullanilan kavramlarin (6rnegin 6ge ve degisken ifadeleri)
uyumsuzlugu nedeniyle yasanan dilsel sorunlardir.

Hakem Degerlendirmesi: Dig bagimsiz.
Cikar Catismasi: Calismayla ilgili bir ¢ikar ¢atismasi bulunmamaktadir.

Finansal Destek: Bu ¢alisma, kamu, ticari veya kar amaci giitmeyen kuruluslar gibi herhangi bir
organizasyondan destek almamuistir.

Etik Onayi: Bu ¢aligma kullanilan veriler itibariyle etik kurul onay1 gerektirmemektedir.
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1. GIRIS

Research Article
Kurumsal Iletisim: Stratejiler ve Islevler
Corporate Communication: Strategies and Functions
Faruk Selahattin Yolcu ! Mehmet Seyda Ozan 2
' Ogr. Gor., Kocaeli Universitesi, Inonii Universitesi, SBE, Siyaset Bilimi ve Kamu Yénetimi ABD, Kocaeli, Tiirkiye
2 Ogr. Gor., Erciyes Universitesi, Inonii Universitesi SBE, Siyaset Bilimi ve Kamu Yonetimi ABD, Kayseri, Tiirkiye

OZET

Giintimiizde kuruluslar; miisteriler, is ortaklar1 veya kendi ¢alisanlari ile siirekli iletisim halinde olunan
dinamik bir ag igerisindedir. Kuruluglar i¢ ve dis alanlarinda basariya ulasmak igin gligli iletisim
stratejilerine sahip olmak durumundadir. Bu dogrultuda kurumsal iletisim kurulusun hangi paydasina
yonelik olursa olsun, kullanilacak somut bir iletisim stratejisine ihtiya¢ duyulmaktadir. Etkili bir kurumsal
iletisim i¢in belirlenecek somut iletisim stratejilerine ek olarak, belirlenen stratejilerle kurumsal kimligi
olusturmak ve iletmek i¢in dogru araglarin etkili sekilde kullanilmasi olduk¢a 6nem tagimaktadir. Basarili
bir kurumsal iletigim stratejisi, kuruluslarin i¢ ve dis paydaslari iizerindeki etkisini dogru bir sekilde kontrol
etmesine yardimer olmaktadir. Bu dogrultuda caligmada ilk olarak kurumsal iletisim kavrami, kurumsal
iletisim anlaminda stratejik bir yaklasim olusturmak i¢in birlikte caligan alt alanlar incelenmistir. Kurumsal
iletisimin neden dikkate alinmasi gerektigi, iletisim profesyonellerinin bagarili olmak i¢in hangi becerilere
sahip olmasi gerektigi ve bu tiir girisimlerin iglevleri ana hatlariyla agiklanmaktadir.

Anahtar Kelimeler: Tletisim, fletisim Stratejileri, Kurumsal Kimlik, Siirdiiriilebilirlik
ABSTRACT

Today, organizations; It is in a dynamic network that is in constant communication with customers, business
partners or its own employees. Organizations have to have strong communication strategies to achieve
success in their internal and external areas. In this direction, there is a need for a concrete communication
strategy to be used, regardless of the stakeholder of the corporate communication organization. In addition
to the concrete communication strategies to be determined for an effective corporate communication, it is
very important to use the right tools effectively to create and convey the corporate identity with the
determined strategies. A successful corporate communications strategy helps organizations accurately
control their impact on their internal and external stakeholders. In this direction, firstly, the concept of
corporate communication and sub-fields working together to create a strategic approach in terms of
corporate communication were examined in this study. It outlines why corporate communication should be
considered, what skills communication professionals need to be successful, and the functions of such
1nitiatives.

Keywords: Communication, Communication Strategies, Corporate Identity, Sustainability

Genel anlamda kurumsal iletisim kuruluslar i¢in ¢ok yonlii bir anlam ifade etmektedir. Pek ¢ok kurulus; belirli
bir marka unsurunu tanitan, kurulusun kimligiyle isleyisi arasindaki tutarsizliklari en aza indiren, yonetim
siireglerine i¢ ve dis destek olusturan, kendisini paydaslarla etkin bir sekilde koordine eden bir iletisim stratejisi
olusturmaya odaklanmaktadir. Kurumsal iletisimin etkili hale getirilmesi durumunda, kurumsal iletisim
stratejileri, bir kurulusun karlihigim, tiiketici katilimini ve sektdrlerinde uzun Omiirliiliigiinii artirma
potansiyeline katki saglamaktadir (Dryl, 2017: 62). Bu ama¢ odaginda kuruluslar, bir kurulusun kapsayici
stratejisini yonetmede birincil karar verici olarak hizmet veren ve {ist diizey yoneticiler tarafindan denetlenen
kurumsal iletigim departmanlar1 olusturmaktadir.

Kuruluglarda veya bir organizasyonun iletisim departmaninda farkli iletisim setlerini yoneten iletisim
profesyonelleri yer almaktadir. Bu profesyoneller, cesitli paydaslar arasinda uyumlu iletisim kapsami saglamak
icin birlikte calismaktadir. Ornegin bir i¢ iletisim uzmam, kurumsal e-postalarin dagitilmasim, orgiit i¢i geri
bildirimlerin alinmasim1  ve kurulus biinyesinde yonetim ve liderlerle toplantilar diizenlemeyi
ylriitmektedir. Nispeten, pazarlama koordinatorii gibi harici bir iletisim uzmani, sirket digindaki iletisimleri
yonetmektedir. Boyle bir rol, miisterilere, medyaya ve genel kitleye dagitilan promosyon malzemelerinin, bilgi
grafiklerinin ve markalama malzemelerinin olusturulmasini gerektirmektedir.

2. KURUMSAL iLETiSiM KAVRAMI

Kurumsal iletisim, kuruluslarin miisteriler, ¢alisanlar, paydaslar, medya, genel kamuoyu ve diizenleyici
kurumlar dahil olmak iizere ¢esitli dis ve i¢ hedef kitlelerle iletisim kurmak i¢in kullandiklar1 yontemleri ifade
etmektedir. Kurumsal iletigimin amaci, yatirnmcilar, ¢aliganlar veya genel kamuoyu gibi isletmenin bagh oldugu
paydaslar arasinda olumlu bir algi olusturmaktir. Kurumsal iletisim aymi zamanda bir isletmenin veya
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organizasyonun hem dahili hem de harici gesitli hedef kitleleriyle iletisim kurma yollarmin ¢esitliligidir. Bu
kitleler sdyle tasnif edilmektedir (Cornelissen, 2020: 10-11);

v’ Miisteriler / potansiyel miisteriler
v' Calisanlar, Paydasglar/yatirimceilar
v' Ortaklar, Tedarikgiler

v Medya, Devlet organlari

v" Genel kitle / Halk

Kurumsal iletisime iligkin yonetim iletisimi, pazarlama iletisimi ve oOrgiitsel iletisim dahil olmak {izere {i¢ ana
kurumsal iletisim dali bulunmakta ve bunlarin tiimii bir kurulusun genel iletisimine stratejik bir yaklasim
olusturmak igin birlikte calismaktadir. Kurumsal iletisimde, tipik olarak ii¢ ana alan bulunmaktadir. Bu alanlar
sOyle aciklanabilir (Oltarzhevskyi, 2019: 610-11);

v’ Yonetim iletisimi: Bu iletisim bi¢imi, yonetim ile hem i¢ hem de dis izleyiciler arasinda gergeklesmektedir.
Basarili i¢ ve dis is iletisimini saglamak i¢in yonetim, mesajlarini etkili bir sekilde iletmek i¢in uzmanlara
giivenmektedir. Bu uzmanlar genellikle pazarlama iletisimi ve organizasyonel iletisim alanlarinda
caligmaktadir.

v’ Pazarlama iletisimi: Reklam, dogrudan posta, sponsorluk ve satisi igerebileceginden, isletmelerin
biitcelerinin biiyiik kismini kurumsal ve pazarlama iletisimlerine ayirmalar1 oldukca yaygin olarak karsimiza
¢ikmaktadir.

v’ Orgiitsel Iletigim: Halkla iliskiler endiistrisinde calisanlar biiyiik olgiide orgiitsel iletisime dahil
olmaktadir. Bu alan; halkla iligkiler, kurumsal reklamcilik, ¢aligsan iletisimi, yatirimci iliskileri ve halkla
iligkiler gibi alanlarda uzmanlardan olugmaktadir.

Bu ii¢ ana kiime, etkili is iletisimi saglamak i¢in birlikte ¢alismakta, cogu kurulus, sirketlerinin tiim paydaglarla
basarili bir sekilde iletisim kurmasii saglamak icin bir is iletisim plan1 (kurumsal iletisim plani olarak da
bilinir) tasarlamaktadir.

3. KURUMSAL iLETiSiM STRATEJILERI

Degisen teknoloji ortami ile kurumsal iletigim stratejisi de degismistir. Kurumsal iletisime geleneksel yaklagim,
makaleler, haber biiltenleri, toplantilar veya konferanslar gibi kanallar1 baz almistir. Halkla iliskiler ekiplerinin
iiriinlerini ve hizmetlerini tanitmak icin gazete ve dergilerle yazilar ve tamitimlar diizenleyen kuruluslar bu
yaklagima 6rnek olusturmaktadir. Kurumsal iletisimin giiniimiizdeki anlam1 daha esnektir. Genellikle iki yonli
bir bilgi aligverisini icermektedir. Akis sadece organizasyondan paydaslarina degil, ayn1 zamanda paydaglardan
organizasyona dogru yiiritilmektedir (Neill, 2015: 119). Bu, tiim taraflar arasinda daha iyi bir iligki
kurulmasina yardimci olmaktadir.

Giiniimiizde klasik iletisim yontemlerinin yan1 sira kuruluslar iletisim kurmak icin sosyal medya kanallarim da
kullanmaktadir. En sik kullanilan sosyal medya kanallar1 Facebook, Twitter, ve Linkedin platformlaridir. Bu
kanallarin kullanim1 iletisimin kurulusun kontroliinde ve istenilen zamaninda olusturulmasina imkan
saglamaktadir. Kuruluslar i¢in, geleneksel yaklagim unsurlarini ve glinlimiiz iletisim aglarinin kullanildig: hibrit
modellerle de kurumsal iletisim stratejileri belirlemek miimkiindiir. Kuruluslar sahip olduklart misyon ve vizyon
dogrultusunda kurumsal iletisim stratejilerinin  belirlenmesi siirecini  kurumsal iletisim profesyonelleri
araciligiyla insa etmektedir.

Kurumsal iletisim profesyonellerinin rollerinde basarili olabilmeleri igin gesitli becerilere sahip olmalari
gerekmektedir. Giiglii bir iletisim ekibi kurmak isteyen bir organizasyon ydneticisinin sahip olmasi gereken
beceriler soyle agiklanabilir (Meng, vd., 2017: 70-2):

v' Yazma Becerileri: iletisim profesyonellerinin birincil amaci, yazili metin igeren kanallar aracihigiyla belirli
kitlelerle etkilesim kurmak oldugundan, giiclii yazma becerilerine sahip olmalar1 gerekmektedir. Giinliik
olarak, bir iletisim uzmaninin e-postalar, notlar, blog gonderileri, makaleler, web sitesi kopyasi, sosyal
medya gonderileri ve diger materyalleri yazmasi gerekebilmektedir. Bu tiir gorevleri yerine getirirken etkili
olabilmek i¢in, iletisim profesyonelleri, cesitli formatlarda farkli kitlelere hitap edecek sekilde yazma
becerilerini gelistirmeye odaklanmalidir.
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v Arastirma Becerileri: {letisim profesyonellerinin, olusturduklari igerigi bilgilendiren kaynaklar1 aramak igin
arastirma becerileri gelistirmeleri gerekebilmektedir. Bu, makaleler, sosyal medya igerigi, blog gonderileri ve
harici oyuncular tarafindan tiiketilen diger bilgi tabanl igerikler yazmaya ihtiya¢ duyabilecek harici iletisim
uzmanlari i¢in 6zellikle gelistirilmesi gereken 6nemli bir yetkinliktir.

v’ Elestirel Diisiinme: Kurumsal iletisim profesyonelleri, bir kurulustaki rolleri ne olursa olsun, elestirel
diisiinme becerilerini gelistirmeye odaklanmalidir. fletisim profesyonelleri tarafindan gergeklestirilen
calismalarin ¢cogu, mevcut sorunlara yaratici ¢oziimler bulmaya ve belirli hedef kitlenin ihtiyaglarina hitap
etmeye odaklanmistir. Bu sorumluluklar, iletisim profesyonellerinin elestirel diisiinmesini ve ¢6ziim odakl
diistinmesini gerektirir.

v’ Topluluk Oniinde Konusma: Birgok iletisim uzmam, &zellikle kurumsal iletisim departmanmin halkla
iligkiler boliimiinde ¢alisanlar, topluluk 6niinde milkemmel konugma becerilerine sahip olmalidir. Bir konuyu
kisa ve etkili bir sekilde sunabilmek, bir kurulusun kamu imajinin basarisinda veya dis paydaslardan destek
alma becerisinde 6nemli bir fark yaratabilir.

v’ Teknik Beceriler: Diger alanlardaki profesyoneller gibi iletisim profesyonellerinin de rollerinde etkili
olabilmeleri i¢in belirli teknik beceriler gelistirmeleri gerekmektedir. Birgok iletisim calisani, ¢caligmalarinin
hedeflerine ulagmak i¢in sohbet platformlari, sanal gerceklik, yapay kisisel asistanlar ve diger araglar gibi
cesitli teknolojik iiriinleri kullanmak durumunda kalmaktadir. Bu araglarin nasil kullanilacagin1 anlamak,
iletisim uzmanlarina, kuruluslarina yiiksek katkilar saglayabilmek icin rehberlik etmektedir.

4. KURUMSAL iLETiSIMIN ISLEVLERI

Kurumsal iletisim stratejilerinin ¢esitli islevleri vardir. Kuruluslarin her giin ¢ok sayida paydasla etkilesim
kurmasi gerektiginden, tiim paydaslar arasinda etkili kapsama saglayan saglam bir iletisim sistemi kurmalari
gerekmektedir. Cogu kurumsal iletisim departmani, verimli bir sekilde is birligi yapmak ve hedef kitleleri uygun
sekilde mesgul etmek i¢in iletisimin her alaninda uzmanlasan profesyonelleri gorevlendirmektedir. Kuruluslar
mevcut stratejilerini yenilemenin yollarini ararken, kurumsal iletisimin farkl iglevlerini anlamak durumundadir.
Her bir igleve dahil edilen temel bilesenler hakkinda bilgiler de dahil olmak {izere, kurumsal iletisimin ana
islevleri soyle aciklanmaktadir (Lipinska, 2018: 24-6):

4.1. Medya ve Halkla iliskiler

Bir kurulusun medya endiistrisinden paydagslar da dahil olmak {izere halka kendini sunma ve onlarla iletisim
kurma yollarini ifade etmektedir Medya ve halkla iligkiler son derece goriiniir girisimler oldugundan, bu
kurumsal iletisim departmanlarinin en iyi bilinen islevlerinden birini olusturmaktadir. Tipik olarak, medya ve
halkla iligkilerde calisan kurumsal profesyoneller bir kurulusun resmi iletisim ¢iktilarimi izleme geregini
yiirlitmektedir. Giinliik ve diizenli olarak medya aragtirmalariyla ilgilenmekte, haber konferanslar1 planlamakta
ve medya profesyonelleriyle ilgili olabilecek bilgilerle dolu medya paketleri hazirlamaktadir. iste medya ve
halkla iligkiler iglevlerine dahil edilen {i¢ ana bilesen sdyledir (Wang, 2015: 6-7):

v’ Kurumsal itibar: Kurumsal itibar, kurum i¢i ve genel kamuoyu da dahil olmak iizere paydaslari tarafindan
kuruluslara verilen kapsamli degerlendirmelerdir. itibar, bir kurulusun verdikleri sdzleri yerine getirme
yetenegi hakkinda fikir sahibi olan paydaslarin toplu algilarindan olugmaktadir. Medya ve halkla iliskiler
uzmanlar1 genellikle ¢aligmalar1 araciligiyla olumlu bir kurumsal itibar olugturmaya ¢aligmaktadir.

v’ Kurumsal sorumluluk: Kurumsal sorumluluk, bir kurulusun sosyal katilim, siirdiiriilebilirlik, vatandaslik
veya diger inisiyatiflerin seviyesini ilettigi yollar ifade etmektedir. Kurumsal sorumluluk, bir kurulusun,
toplumun daha biiylik ¢ikarlarina yonelik kapsamli saygisi ve uyumu ile yonetilmektedir. Bu nedenle, bu tiir
iletisim girisimleri ¢evresel sorumluluk, cesitlilik, kapsayicilik, sosyal esitlik ve daha fazlasi gibi kavramlarla
iliski kurabilmektedir.

v" Kurumsal kimlik: Kurumsal kimlik, kurumsal iletisim yoluyla yonetilen, kiiratorliigiinii yapilmayan dis ve i¢
imaj1 ifade etmektedir. Bu kimlik, bir kurulusun gergekliginin, genel misyon ve varligi i¢in temel olan farkli
ozelliklerini igermektedir. Medya ve halkla iligskiler uzmanlar1 genellikle ¢abalariyla bir kurulusun kimligini
yoOnetmeye ¢aligmaktadir.

4.2. Kriz iletisimi

Kriz iletisimi, kuruluslarin belirli bir kriz veya beklenmeyen bir olay baglaminda yayinladiklari ve ele
alinmadig1 takdirde itibarlarma veya basarilarina potansiyel olarak zarar verebilecek mesajlar1 ifade
etmektedir. Tehlikelerin, kirllganligin ve riskin potansiyel olumsuz sonuclarimi azaltma baglaminda iletisim
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oldukca 6nemli hale gelmektedir (Yolcu ve Bekler, 2020: 72). Kuruluslar, belirli bir krizle ilgili sorunlar ele
almak ve tartismak icin hedefli stratejiler olusturmaktan sorumludur. Ornegin, bir enerji kurulusu, cevreyi
etkileyebilecek kimyasal sizint1 gibi krizle sonuglanan bir isyeri kazas1 yasadiysa, kriz iletisimi uzmanlar1 bdyle
bir olay1 ¢evreleyen mesajlar1 yonetecektir (Coombs, 2015: 143). Bu tiir girisimleri yiiriiten iletisim uzmanlari,
medya kuruluglartyla roportajlar diizenleyerek, kurulus temsilcileriyle haber brifingleri diizenleyerek veya
temsilcilere iletisimleri konusunda tavsiyelerde bulunarak kriz iletisimini gerceklestirmektedir. Ayrica, kriz
durumu bu tiir gorevleri gerektiriyorsa, avukatlar, hiikiimet diizenleyicileri, politikacilar ve acil durum miidahale
gorevlileri ile iletisim kurmakla gorevlendirilebilmektedir. En temel anlamda, kriz iletisimi uzmanlari, bir
kurulusun var olma, is yapma, halk nezdinde ve sektorlerinde olumlu bir itibar siirdiirme yetenegini koruma
hedefine yonelik ¢aligmaktadir.

4.3. Dahili iletisim

I¢ iletisim, bir kurulusun calisanlar, yoneticiler veya liderler gibi i¢ paydaslariyla iletisim kurma uygulamasini
ifade etmektedir. Kurum igi iletisim girisimleri, kuruluslarin operasyonlarini diizenlemelerine ve hedeflere
verimli bir sekilde ulagmalarina izin verdigi i¢in hayati dneme sahiptir. Cogu zaman i¢ iletisim, kurulusun insan
kaynaklar1 (1K) ekibi tarafindan kolaylastiriimakta ve bu da kurulus personeline genel yonetim saglamaktadir.

Gilinliik bazda, bir i¢ iletisim uzmani, bir kurulusun giincel hedeflerini veya yeni girisimlerini duyurmakla
ylkiimlidiir. Cogu i¢ iletisim uzmani, iletisimde verimsizlige yol acabilecek bosluklar1 6nlemek icin bir
kurulusun isgiiciinii her zaman bilgilendirme hedefi dogrultusunda calismaktadir. I¢ iletisim islevine dahil edilen
ii¢ ana bilesen sunlardir (Chmielecki, 2015: 27-8):

v’ Calisan iletigimi: I¢ iletisimin temel Onceliklerinden biri calisan iletisimidir. Bu tiir girisimler, calisanlari
bilgilendiren, kurumsal faaliyetler hakkinda ilgili bilgileri yayan ve operasyonlar1 yonetirken etkinlik igin
stratejiler paylasan girisimlerdir.

v’ Orgiit kiiltiirii: Orgiit kiiltiiri, bir orgiitin calisanlar1 arasinda amagclari, birbirleriyle baglantilar1 ve
rollerinden memnuniyetleri hakkinda ortak bir anlayis olusturma yetenegini ifade etmektedir. I¢ iletisim
uzmanlari, gelistirme oturumlari veya kaynak derlemesi gibi calisanlarin ilgisini g¢ekebilecek odakl
girigsimleri kolaylastirarak kurulug kiiltiirii hakkinda belirli pargalari tesvik edebilmektedir.

v' Paydas iletisimi: Paydas iletisimi, bir kurulusun yatirimcilara veya 6zel finansal fon saglayicilara yonelik
mesajlagmasini ifade etmektedir. Cogu zaman, i¢ iletisim uzmanlari, olumlu bir iligki olusturmak, bir
kurulusun itibarin1 olusturmak ve potansiyel olarak giivenli finansman kaynaklari olusturmak igin
yatirimcilar da dahil olmak iizere mevcut ve potansiyel finansal paydaglarla ara yiiz olusturmaktadir.

5. KURUMSAL iLETiSiMiN POTANSIYEL FAYDALARI

Kurumsal iletisime iligkin her tiirlii kurumsal girisim, kuruluslarin imajimi giiglendirmeye yardimei olmakta,
farkindalik yaratarak amac¢ ve hedeflerine ulasmasina yardimci olmaktadir. Kurumsal iletisimin paydaslarla
iliski kurmada etkili olabilmesi i¢cin mesajlarin dogru olmasi 6nem arz etmektedir. Kuruluslar, imajlarini
korumak i¢in kendileri hakkinda olumsuz medya raporlarina yanit vermek i¢in kurumsal iletigimi
kullanmaktadir. Kurumsal iletisimin 6nemi, onu kritik bir islev haline getirmektedir. Bir kurulusun
mesajlagmasinin tiim yonlerini degerleriyle uyumlu bir sekilde bir araya getirmektedir. Departman, i¢ mesajlar
gondermek ic¢in insan kaynaklari ekibiyle birlikte ¢alisabilmekte ve dis mesajlar i¢in halkla iligkiler ile
caligabilmektedir. Kurumsal iletigim, ilgili unsurlarin toplamindan daha biiyiik bir anlam tagimaktadir. Kurumsal
iletisimin sunabilecegi avantajlara iligskin birka¢ 6rnek soyle siralanabilir (Valackiene, 2010: 103-4):

v' Kurumsal iletigim, bir kurulusun iiriin ve hizmetlerini tanitmak igin bir arag olarak kullanilabilmektedir.
v" Halkin endise duydugu konular varsa, sorunlarin zamaninda ¢oziilmesine yardimer olmaktadir.

v Kurumsal iletisim ayrica bir kurulusun itibarim1 ve marka imajim gelistirmeye ve korumaya yardimci
olabilmektedir.

v" Daha iyi ¢iktilar veya hizmetler olusturmak i¢in miisteri geri bildirimi alabilmektedir.

v Kurumsal iletisim, kurum hakkinda i¢ iletisim yoluyla bilgi aktararak ¢aliganlari belirli dlgiide
egitebilmektedir.

v" Kuruluslarin yeni pazar firsatlarin1 kesfetmelerine yardimei olmakta ve ayrica Uriin veya hizmetler i¢in yeni
pazarlar gelistirmeye yardime1 olabilmektedir.

v' Kurumsal iletisim, bir kurulusun sponsor veya yatirimci bulmasina da yardimei olabilmektedir.
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v’ Calisanlara ¢alisma ortamlarindaki son gelismeler ve degisiklikler hakkinda bilgi aktarilmasina katki
saglamaktadir.

Kurumsal iletisimi bir kurulusun stratejisinin bir pargasi olarak yonetim siireclerine dahil etmek i¢in birgok
neden olsa da bu konuda dikkat edilmesi gereken bazi unsurlar bulunmaktadir. Kurumsal iletigimin her zaman
diiriist olmasinin dnemi goz ardi edilmemelidir. Kuruluslar i¢in kriz donemlerinde gergegi manipiile etmek veya
secici bir imaj sunmak cazip gelebilmektedir ancak bu tiiketiciler ve paydaslar nezdinde giiven kaybina neden
olabilmektedir. Kuruluslar isleyisle ilgili herhangi bir sorun ¢ikmasi durumunda, sorumluluk almakta nezaket
gostererek ve yanlislar diizeltmek i¢in gereken is yiiklerini kabul ederek ¢ok yol kat edebilmektedir.

6. SONUC

Kuruluslar i¢in kurumsal iletisimin gerekliligi agiktir. Tiim paydaslarla gii¢lii ve anlamli iligkiler kurulmasina
katki sagladigi icin bir¢cok kurulusun kullandigi hayati bir siirectir. Kurulusun degerlerini, amaci ve
gerceklestirdiklerini paylagsmalarina yardimei olmakta, bu yoniiyle kitleler iizerinde giiven ve sadakat olusturma
imkan: sunmaktadir. Bu anlamda calismada yer verilen kurumsal iletisimin ¢esitli islevleri, kuruluglara
sorumluluk, kimlik ve itibarin olusturulmasi ve korunmasi gibi pek ¢ok noktada da katki saglamaktadir.
Kuruluslar etkili kurumsal iletisimi gerceklestirebilme amaciyla kurumsal iletisim stratejileri olusturarak, kriz
yonetimi gerektiren durumlarda bile iletisimin dogru yiiriitiilmesini saglayabilmektedir. Kurumsal iletigsimin
istenilen diizeyde yiiriitiilebilmesi i¢in kuruluslar tarafindan iletisim becerileri ve yetkinligine sahip
yoneticilerden yararlanilmasi gerekmektedir. Bu liderler arastirmaci ve elestirel bir bakis acisiyla iletigim
siireglerine istenilen dinamikligi gerceklestirebilmektedir. Bu yonleri dikkate alindiginda Kurumsal iletisim,
miisterilere, yatirimcilara veya halka gonderilen birgok tiirde mesaj1 igeren, birgok farkli iglevi ile kuruluslarin
siirdiiriilebilirligine katki saglayan bir olguyu insa etmektedir.
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